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Rough Proofs 


Valentine & Co.’s return to adver- 
tising will make it hot for varnish 
competition, especially if Valspar is 
featured again with that  boiling- 
water test. 

vvwey 


The Hoof Products Company will 
advertise a governor to regulate auto- 
mobile speeds, but makes it clear that 
it is not in favor of returning to 
hoof-and-buggy days. 
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Add signs of returning prosperity: 
A Kentucky court has decided that 
you can’t force a newspaper pub- 
lisher to accept advertising copy 
against his will. 
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Mary Pickford is broadcasting for 
the ice industries, but wants it un- 
derstood that this implies no en- 
dorsement of the product. The ice- 
men may have only themselves to 
blame if Mary cools off on their 
proposition. 
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Professor Herrold thinks an im- 
portant capital prize is essential to 
the success of advertising contests. 
Thus far not a single contestant has 
risen to protest. 
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Exposés of Major Bowes purport 
to prove that his amateurs are nearly 
all professionals, In that event the 
good major is merely anticipating 
the successful outcome of their 
broadcasts. 
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Canvassers for the NuBone corset 
companies “are taught how to ana- 
lyze figures quickly.” They say all 
successful students of the fair sex 
are fast workers. 
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Stalin told Roy Howard in that 
famous interview that it’s nonsense 
to talk about “exporting revolutions,” 
but he didn’t say anything about 
revolutionaries. 
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“Twistee,” a new dripless cup for 
ice-cream, is referred to as novel, 
but thankful mammas will insist that 
this description is the height of con- 
servatism. 
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Photoplay’s readers are described 
as “young, extravagant, smart, spir- 
ited-spending.” A perfect picture of 
the reason why smart young hus- 
bands don’t like advertising writers. 
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Jack McGurn was killed in Chi- 
cago at 2:35 a. m. and readers of the 
New York News had the story and 
the pictures in time for breakfast. 
Thus are the marvels of modern in- 
vention justified. 


vy 


Makers of Wallace silverware are 
o'ering prizes in a table-setting con- 
‘est, but no husband will admit that 
4 table looks like anything until it 
iS adorned with food. 
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Stuart Peabody says that packag- 

Originated in the Garden of 
where Adam’s spare-rib got a 

display that knocked his eye out. 


_ 
Eden, 


Copy Cus. 


GOODYEAR LOSES CATALOG CASE 


WIRELESS NET 
ORGANIZED BY 
IOWA STATION 


High-Fidelity Receivers to 
Pick Up Programs 


Des Moines, Ia., March 4.—A new 
air network of Middlewestern sta- 
tions embracing three agricultural 
states for commercial daytime broad- 
casts, feeding from Des Moines’ 50,- 
000 watt transmitter, WHO, has been 
organized and expects to start chain 
commercials without aid of connect- 
ing telephone lines Monday, March 9. 
J. O. Maland, vice-president of the 
Central Broadcasting Company, and 
manager of WHO, made this an- 
nouncement today. 

The Corn Belt Wireless Network, 
as the new combine will be known, 
consists of WHO as key station; 
WOC, Davenport, Ia.; KOIL, Omaha, 
Neb.; KFAB, Lincoln, Neb.; WIBW, 
Topeka; KMBC, Kansas City, Mo.; 
KMA, Shenandoah, Ia.; WNAX, 
Yankton, S. D., and KFJB, Marshall- 
town, Ia. 


First of Its Kind 


The set-up starts with four of these 
stations on a daily morning com- 
mercial program which has been on 
the air from WHO for the last five 
months. The sponsor, seeking to 
widen daytime coverage, is reported 
to have O. K.’d the four-station net- 
work, and others are considering the 
full string of stations. 

The wireless web is a new develop- 
ment in commercial radio, this being 
the first commercial set-up involving 
a number of stations without the aid 
of connecting lines. The programs 
are to be picked up with high fidelity 
receivers in the participating sta- 
tions and rebroadcast. 
will originate in WHO studios. 


No Wire Charges 


Authority for the network opera- 
tions without connecting telephone 
lines comes under FCC ruling num- 
per 177, which says: ‘Licensee of 
any broadcasting station may, with- 
out authority of the commission, re- 
broadcast a program of another 
broadcasting station, upon authority 
of the station that originates the 
program.” 

Success of the venture, it is be 
lieved by its originator, J. O. Maland 
of WHO, will lead to a new field of 
commercials for smaller stations, 
making available talent which could 
not otherwise be obtained. 


Future Possibilities 


Even more sensational are the pos- 


sibilities for clients who wish re- 
gional coverage without the high 
expense of line installations and 


maintenance. Through the wireless 
network plan it may 
form combinations of stations which 
are using competitive network facili- 
ties. Stations represented in the 
Corn Belt Wireless Network embrace 
NBC Red and Blue network and Co- 
lumbia affiliates, as well as three 
stations which are without any ma- 
jor affiliations. Most of the stations 
in the new network are represented 
in the national field by Free & 
Sleininger. 


All programs | Ww 


be possible to | 


‘Trailways Is 
New National 
Bus Network 


Chicago, March 5.—A new and 
powerful factor in the passenger 
transportation field has come into 
being here under significant spon- 
sorship, through formation of Na- 
tional Trailways System, H. W. 
Stewart, chairman of the new organ- 
ization, revealed today. 

With several great railways inter- 
ested in the new coast-to-coast, bor- 
der-to-border bus network, Greyhound 
Lines, hitherto enjoying a monopoly, 
will have a mighty competitor, 
which already has laid ambitious 
plans to wrest away part of the em- 
pire created by its predecessor in 
the field. Advertising, to break in 
cities March 15, will emphasize not 
only elimination of annoyance by 
the purchase of one ticket to any 
destination within the boundaries of 
the United States, but speed, safety 
and economy with luxury. 


Make-Up of System 


The managing committee of the 
National Trailways System is com- 
posed of Mr. Stewart, general man- 


ager, Burlington Transportation 
Company; A. E. Greenleaf, vice- 
president and general manager, 


Santa Fe Trails System; P. J. Neff, 
vice-president and general manager, 
Missouri Pacific Transportation 


Company; Paul O. Dittmar, presi- 
dent, Safeway Lines; and Frank 
Martz, treasurer and general man- 


ger, Frank Martz Coach Company. 
Headquarters will be in Chicago. 
The Pennsylvania Railroad is gen- 
erally credited with owning control- 
ling interest in the Greyhound 
Lines. Western railroads, which es- 
tablished a precedent last year with 


Woodcox Leaves 
Agency Business 

Detroit, Mich., March 6.—Vance 
oodcox has resigned as Detroit 
manager of Geyer, Cornell & Newell 
and account executive on the Kel- 
vinator account. 

It is understood Mr. Woodcox will 
join RCA Mfg. Co., Camden, N. J. 


TRAILWAYS LEADER 


H. W. Stewart 


their coéperative advertising cam- 
paign, which yielded sensational re- 
sults, have looked enviously at this 
rich morsel. Already interested in 
bus feeders for their respective rail 
systems, the Western roads saw a 
chance to invade the bus field as a 
unit when Congress, at its last ses- 
sion, passed ga law placing bus lines 
under control of the Interstate 
Commerce Commission. This step, 
the railroaders. believed, insured 
protection for their investments, as 
well as reasonable’ supervision, 
which they believe is necessary. 


Challenge to Greyhound 


Under the aegis of the Pennsyl- 
vania, Greyhound Lines have always 
been aggressive advertisers. Na- 
tional Trailways System, |however, 
will concede nothing to its rival in 
this respect. The initial burst will 
be followed by a sustained, big-space 
campaign until the public is fully 
aware of the advantages offered by 
the new system. 

In addition to the newspaper ad- 
vertising, special campaigns will be 
directed at teachers and_ their 
charges through specialized publi- 
cations in that field. Reincke-Ellis- 

(Continued on Page 4) 


Last Minute News Flashes 


Fletcher, Hudson, Promoted by Studebaker 


South Bend, Ind., March 6.—C. Scott Fletcher has been appointed sales 
promotion manager of both truck and passenger divisions, Studebaker Cor- 


poration. 
W. Howard Edwards, resigned. 
advertising manager in Australasia, 
in Africa. 


R. G. Hudson becomes manager of the truck division, succeeding 
Mr. Fletcher was formerly Studebaker 


and later was regional sales manager 


Bingham Vice-President of Louisville Papers 


Louisville, Ky., March 6.—Barry 


Bingham, son of Robert W. Bingham, 


has been appointed vice-president of the Louisville Courier-Journal and 


Times. 
Herald and Examiner May 1. 
of the dailies. 


Judge 


He succeeds Emanuel Levi, who becomes publisher of the Chicago 


Bingham and his son are co-publishers 


Maybelline Returns to 


Kirtland-Engel Agency 


Chicago, March 6.—Maybelline Co., Chicago, has placed its advertising 
with Kirtland-Engel Co., effective at once. This agency handled the account 


for 15 years. 


Spohn, Gardner Executive, Dies in Lansing 


New York, March 6.—Howard L. 


Advertising Co., died at Lansing, Mich., last night. 


Spohn, 55, account executive, Gardner 
He had been with Gard- 


ner since 1924, except for a period with McGraw-Hill Publishing Co. 


TOLD 10 CEASE 
DISCRIMINATION 
AGAINST DEALERS 


Sears, Roebuck Differential 
Fixed at $41,000,000 


Washington, D. C., March 5.—The 
Federal Trade Commission has 
ordered Goodyear Tire & Rubber 
Company to “cease and desist” from 
discriminating in price between 
Sears, Roebuck & Co. and its dealers. 

Under the order Goodyear must 
stop selling tires to Sears, Roebuck 
“at net realized prices which are 
lower than the net realized prices 
at which Goodyear sells the same 
sizes of tires of comparable grade 
and quality to individual tire dealers 
or other purchasers.” 


An Advertising Advantage 


Examiners of FTC charged that 
Sears, Roebuck not only purchased 
tires at a lower price, but also en- 
joyed the rewards of Goodyear ad- 
vertising, since “it was common 
knowledge that Goodyear made the 
tires Sears, Roebuck sold.” 
held by the examiners that a portion 
of the Goodyear advertising should 
have heen charged against the tires 
sold to Sears, Roebuck, increasing 
the contract price. 

P. W. Litchfield, Goodyear presi- 
dent, announced that his company 
would appeal to the courts. He de- 
clared that if permitted to stand, the 
decision “would wipe out a widely 
used trade practice under which a 
substantial portion of the country’s 
total retail business is done.” 


Dealers Are Destroyed 


The commission ruled that Good- 
year’s contract with Sears, Roebuck 
gives that company benefits which 
have resulted in the destruction of 
small retail dealers to whom the pur- 
ported special discount is not avail- 
able. 

The order forces Goodyear “to re- 
move the discrimination either by in- 


(Continued on Page 2) 


Proprietaries May 
Absorb Cosmetics 

New York, March 6.—American 
Home Products Corp., owner of 
Kolynos and seven other companies, 
will absorb Affiliated Products, Inc., 
cosmetics, if a stock payment plan 
is approved at a meeting April 9. 

Affiliated Products, Inc., is the 
holding company for Xdna Wallace 
Hopper, Inc., and six other cosmetic 
manufacturers. 
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ADVERTISING AGE 


March 9, 1936 


MINNIE FROM 
MINNEAPOLIS 
PO ctsiees 


I really haven’t been neglecting 
you boys. I’ve thought about you, 
but the figures at this time of the 
year have got me in a twizzy. Fin- 
ally got my income tax straightened 
out. Had to help the boy friend with 
his, too. Other figures kept him 
busy. Now, wait . wait until I 
explain. 


As I told you, the b. f. works 
over at The Minneapolis Star. 
For the past few days he’s been 
fussing around with numbers. 
Of course I’m not a bookkeeper, 
just a darn good steno, but I did 
get a boot out of the results 
tall and handsome got. 


Why, do you know The Minneap- 
olis Star has made perfectly swell 
circulation gains! Home delivered, 
too. In fact, The Minneapolis Star 
is delivered by carrier salesmen to 
46.1% of the families within the city 
limits of Minneapolis. Now as I said, 
I’m not a bookkeeper, but I think the 
best thing I can do is show you a 
few “figgers” ... and they’re just 
as revealing as any Follies you’ve 


seen in a long time! Look; 
Per Cent Ver Cent 
of STAR of GAIN 
Coverage Since 
City Last 
Only August 
| A ee 53.6 19.4 
WR? Be os ib bces 46.2 38.6 
, 2. a Se 47.7 33.9 
i ee 38.8 44.3 
\ f° A ae 43.7 53.1 
2.) i re 90.1 28.9 
ky are 39.9 25.5 
6 0 i ere 35.4 48.6 
Wee? D.. ecies 55.9 24.1 
| fo | re 52.5 20.4 
. fe ) ree 18.0 31.1 
WAMD 22....5.%% 54.8 20.9 
WARD 18.....45: 30.7 38.9 
There! I hope you liked this quick 


little tour of Minneapolis, ward by 
ward. That, gents, is coverage! And 
the thing about it is that The Star 
has a circulation that spreads over 
the entire city. 


Well, Spring is on the way. The 
weather’s been swell here the past 
several days and are the folks on a 
buying spree! The cash tills have 
been clinking a ditty that’s pleasing 
to any ear. If you boys have any- 
thing to sell up here in Minneapolis, 
you better start telling folks about 
it in The Minneapolis Star .. . it’s 
the newspaper with the largest eve- 
ning home delivered circulation in 
Minneapolis. That’s something to 
think about! 


We're going to get the lowdown 
on Greta Garbo. The Minneapolis 
Star just started a picture story of 
that husky-voiced movie star from 
Swell, too some of 
the photos have never been pub- 
lished before. I guess that’s why 
likes The 
new features in the paper plus all 


Sweden. 


everyone Star. Always 


the news of what’s going on. 


The b.f. told me The Star’s cir- 
culation outside Minneapolis is grow- 
ing by leaps and bounds. Austin, 
Minnesota is a_ typical example. 
Since September 30th, circulation 
there has jumped from 359 to 829. 


Five p. m. and a date with the 
fitter to try on my new Spring suit! 
3e seeing’ you soon. 


THE MINNEAPOLIS 


STAR 


Affiliated ownership with The Des Moines 
Register and Tribune. 


Ideal Corp., New York, is introducing 
this automatic card shuffler and dealer 
to bridge friends. 


TOLD TO CEASE 
DISCRIMINATION 


(Continued from Page 1) 
creasing prices to Sears, Roebuck or 
by lowering prices to its other cus- 
tomers.” 


Views of Commission 


The Commission found that the 
gross discrimination in favor of 
Sears, Roebuck ranged from 32 to 53 
per cent; that the net average sales 
price discrimination, after deductions 
from dealer prices for discounts, al- 
lowances and transportation, over the 
entire period, ranged from 29 to 40 
per cent; and that the total net dis- 
crimination after making the allow- 
ances amounted to approximately 
$41,000,000, or approximately 26 per 
cent of the aggregate net sales price 
to independent dealers on volume of 


business comparable with that of 
Sears, Roebuck. 
Goodyear’s contract with Sears, 


Roebuck runs until 1942. 


NBC Promotes Duncan 

Walter Duncan, of the NBC sales 
department in New York, has been 
appointed national sales representa- 
tive at Schenectady, to supervise 
upper New York State territory. 


OPEN FIGHT ON 
BILL TO EXTEND 
POWER OF FIC 


Grant H eld Extraordinary: 
Duffy Bill Also Up 


Washington, D. C., Mareh 5.—De- 
claring that “judicial functions and 
inquisitorial functions are obviously 
inconsistent,” Harper Sibley, presi- 
dent of the U. S. Chamber of Com- 
merce, vigorously opposed before the 
Senate Interstate Commerce Com- 
mittee the pending Wheeler-Rayburn 
bill expanding the power of the Fed- 
eral Trade Commission by outlawing 
“deceptive acts and practices in com- 
merce,” in addition to unfair methods 
of competition. 

Sibley said FTC 
tended as a police court, and that 
business generally has codperated 
with the commission in its fight on 
unfair competition. He referred to 
the bill as a “most extraordinary 
delegation of power,’ covering inves. 
tigation of all manner of business 
practices and corporation organiza- 
tion. 

“The auxiliary authority of each 
House of Congress,” he continued, “to 
provide information necessary for 
shaping or enacting legislation, is 
not limited to matters over which 
Congress may legislate directly. It 
includes the power to arrest and im- 
prison recalcitrant witnesses, or to 
punish them for contempt; all with- 
out interposition of court proceed- 
ings of any kind. 


was never in- 


Gives Unlimited Power 


“It is now proposed to grant simi- 
lar powers to the commission with 
respect to business affairs of all en- 
gaged in commerce, and with re- 
spect to the relations of such men 
to all other persons, whether or not 
so engaged. 

“In view of the extraordinary na- 
ture of the power to be given, there 
must necessarily exist the gravest 
question concerning the validity of 
such a grant.” 

Elisha Hanson, counsel for the 
American Newspaper Publishers As- 


a 


sociation, told the committee that 
the bill was nothing more or less 
than an attempt to set up an Ameri- 
can OGPU for the harassment of 
business. He contended that news- 
papers had better facilities for check- 
ing deceptive advertising than the 
Government possessed, and that they 
were just as concerned about adver- 
tising policy. 

Robert H. Pritchard, president of 
the National Editorial Association, 
suggested that it would be advisable 
to define particular acts which con- 
stitute deception. 

“This authority sought by the 
commission,” he said, ‘““‘would permit 
this agency to settle questions of 
doubt which baffle scientists.” 


RUDY BETTER CROONER 
THAN ASCAP WITNESS 


Washington, D. C., March 
Hearings on the Duffy bill amending 


ease throughout the hearing. Many 
of the questions caught Vallee of. 
guard and unprepared. He was 
forced to admit repeatedly that hig 
knowledge of the legislation was 
based on a brief prepared by attor. 
neys of ASCAP. 


Rudy Gives Views 


Mr. Sirovich, chairman of the com. 
mittee, tried to assist Rudy on occa. 
sion. Asked by Chairman Sirovich 
if he thought the $4,000,000 received 
by composers last year was adeqntate 
compensation, Vallee replied that he 
does not believe the “amount is in 
proportion.” 

Vallee declared that certain provi. 
sions of the Duffy bill would “kill the 
goose that laid golden eggs’ for 
users of music—hotel managers, 
broadcasting stations and motion 
picture exhibitors. 

Mr. Sirovich is sponsoring a sub- 
stitute for the 


§.— 


and revising the copyright law of|°*' Duffy bill which 
1909 were given dramatic flourishes | liberalizes returns to artists. 

this week by the appearance of well pean eR 

known performers in support of Fights Baldness 
ASCAP’s opposition to the measure. Under financial and engineering 


Rudy Vallee was the main attraction 
Tuesday. He declared the Duffy bill 
would “damage irreparably” the cre- 
ative inspiration of the country. 
Rudy blushed furiously at some 
questions and was obviously ill at 


sponsorship of Crosley Radie Corp., 
a process and machine by which it 
is hoped to prevent baldness is being 
developed in Cincinnati, for possible 
use in barber shops and beauty 
salons. The machine is in the pri- 
mary development stage. 
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And now Colorgravure 
at rates that are reasonable 
—over six million 
circulation at 
new low rate for 
a thousand line 
unit. 
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Mon Ami, Inc., Sandusky, O.., 


FINE CONTAINER FOR AMERICAN CHAMPAGNE 


Elegance is the keynote of this bottle, designed by Owens-Illinois Glass Co. for 

which formerly operated in Europe. 

the Sandusky area are believed to be the best grown in this country for 
champagne. 
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UNCHALLENGED 
DOMINANCE 


In the great northeast—the wealthy markets of 
eastern and central New York State and western 
New England—no other radio station can equal 
the power, the prestige, and the selling record of 
WGY. There is no better way to serve this great 
area whose population exceeds four million. 


WG : 50,000 WATTS 
NBC Red Network 
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OCCa- 

"OVich 

"eived , * . ‘ 

wath Reed and Barton, one of the country’s foremost silversmiths, wanted Mary 

mat he 
is j > ‘i . “é ’ 
i Boland, one of the country’s foremost actresses—from Jubilee,” the season’s 

provi- 

° fi e , . e 

~ ie foremost Musical show—to sponsor “Jubilee,” their new pattern of sterlin 
for f 

agers, 


‘otion : . service. Logically they asked Underwood and Underwood, foremost Il!lustra- 


} Sub- 


which , tion Studios, to make the photograph—to contact Miss Boland, cast and 


costume the supporting characters, decorate and set the table, check inci- 


ering 
Yorp., 


ch it | dental properties for taste, unity. And light the scene (here, a problem: still 
being > . 

ssible FF . x : ue : 

cauty Pp life and models!). All a part of this foremost studio’s regular service. Result? 
> pri- 


—_ A superb actress! A superb illustration! A superb example of the creative 


e - . ability of Lejaren a Hiller! 
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Two Packaging 


Meetings Are 
Held in East 


New York, March 5.—New York 
was dedicated to packaging this 
week as two separate shows ran in 
the Pennsylvania Hotel. One was 
the Sixth Annual Conference on 
Packaging, Packing and Shipping 
with American Management Asso- 
ciation as sponsor. The other was 
a banquet and discussion held by 
Modern Packaging, at which recent- 
ly announced winners of 
America package 
ceived awards. 


competition  re- 


its All- 


Stuart Peabody, Borden Com- 
pany, acted as toastmaster at the 
dinner, while Henry Gorski, advertis- 
ing manager of P. Ballantine & 
Sons, New York brewers, winner of 
an award, spoke briefly in behalf of 
all victors. 

An imposing array of talent 
greeted the visitors to the packaging 
conference of the A. M. A. C. L. 
Eddy, of E. R. Squibb & Sons, made 
a significant point—that utility is 
more important than beauty, hence 
somewhere on the package should 
be detailed instructions which the 
retail salesmen can turn to advan- 


tage. 
Ray M. Schmitz, General Foods 
Sales Co., said the packaging expert 


must take cognizance of the fact 
that consumers are becoming more 


style conscious. For this reason, no 
package enjoys a perpetual fran- 
chise, he warned. He said one prime 
function of packages is to maintain 
the manufacturer’s relative position. 


Change in Whisky 


William Guyer, Seagram-Distillers 
Corp., New York, said that now 90 
per cent of whisky business is in 
package form, while 20 years ago, 90 
per cent was sold in barrels. The 
essence of whisky selling, he said, 


is to indicate maturity, and the 
package must yield to this con- 
sideration. 


“No modern package will ever be 
effective for good whisky,” Mr. 
Guyer commented. 

Irwin D. Wolf, donor of the lead- 
ing A. M. A. package award, said 


emphasis has shifted from mate- 
rials and design to balance—con- 
sideration of all factors. 

“Which of three household reme- 
dies would you pick from a shelf?” 
he asked by way of illustration. 


McMillan Gets Office 


David McMillan has been appointed 
vice-president of Tandy Advertising 
Agency, Ltd., Toronto. He has been 
with the agency since its organiza- 
tion in 1927. 


Northrup to Detroit 


L. L. Northrup has been appointed 
Detroit manager for McCall's Maga- 
zine, succeeding Milton P. Ghee, 
made Western manager at Chicago. 
Mr. Northrup has been in the Chi- 
cago office. 


= = 
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The 


MES a 


Mr. 


Ferrara 


That’s the 


Economics 


New Yorker. 


story from a Mr. Ferrara 


of Leonia, N. J., a top grocer, who 
says he has about 450 customers .. . 
150 of them big buyers and 12 very big. 
He likes them all, Mr. Ferrara does. 
But he’s specially attentive to those 
12. Stocked a complete line of canned 
goods one of them wanted, in fact. 
When they ask for a new kind of 
cheese, they get it. If it’s not in stock, 
Mr. Ferrara stocks it. Quick. 

And lucky thing. For pretty soon 


finds some of the 150 


buying the cheese the 12 asked for. 
And soon, all 450 are buying it. 
Advertising men can tell you, there’s 
a selling’ principle in this: first se// the 
people other people copy. 


business function of The 


We have shown that it consistently 
works, that 127,674 men and women 
all over the country who read The 
New Yorker just naturally pursue a 
way of living that pushes them to buy 


good new things first. 


And that The New Yorker not only 
makes new products sell successfully 
but keeps them selling successfully . . 


year after year. 


So if you want to get your cheese 
or crackers or chow mein or chili 
sauce in the right stores, first sell the 


people other people copy. 


THE 


NEW YORKER 


25 WEST 45th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 
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‘Trailways Is 
New National 
Bus Network 


(Continued from Page 1) 
Younggreen & Finn, Chicago, are in 
charge. 

Special interest attaches to the 
name selected by the new organiza- 
tion. “Trailways” is a coined word. 
Besides indicating the parentage of 
the system, it suggests a romantic 


A Hew lame IN TRAVEL 


THROUGHO 


HE U.S.A. 
NATIONAL © 


ORT = 


AMERICA’S FINEST BUS LINES JOIN IN OFFERING 
NEW STANBARSS OF TRANSPORTATION 


BUS DEPOT 
ADORESS 
Pont numeER 


fer economy, comfort, and convenience, say “I'm going trellbweys!~ 


and appealing setting of shady lanes 
and virgin brooks. A map of the 
United States, in reverse, will be 
given a prominent position in adver- 
tising, to indicate the far-flung fa- 
cilities of the new network. 

Chairman Stewart pointed out 
that the new system, operating 150,- 
000 miles daily, involves no change 
in the financial set-up of the respec- 
tive companies. 

“One of the first and most impor- 
tant moves made by National Trail- 
ways will be the consolidation and 
improvement of bus terminal facili- 
ties throughout the country,” said 
he. “The beneficial effects of the 
formation of this association will be 
immediately evident to bus travel- 
ers, who will now have at their dis- 
posal a national network of highway 
streamliners operating on codrdi- 
nated time schedules. 

“Strict and constant supervision 
of equipment and personnel will be 
maintained by the new system,” Mr. 
Stewart added. “Trailways’ drivers 
are men of many years’ experience, 
schooled in rigid safety principles 
and proud of their records.” 

The hundreds of streamliners op- 
erating under the National Trail- 
ways System will display on their 
cream and crimson exteriors the 
name of the member company oper- 
ating the bus, together with the 
Trailways emblem which has been 
officially adopted. 


boy! 
I'VE GOT IT 


FOOD FOR THOUGHT! 


Advertising and sales 
ideas seem to click in the 
convivial atmosphere of 
New York’s newest.... 


Lounge Bar and Grill. 


Daily luncheon specials 
from 50c. Choicest liquors. 
Dancing from 5 o'clock 
onward. 


In the advertising 


center 
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[ Reading Time—2 Minutes, 6 Seconds | 


VERY business, we suppose, must have its 
kK trade labels—those little handles for big 
things too hard to grasp otherwise. The electrical 
engineers talk of watts and volts and megacycles, 
yet electricity remains an invisible force known 
only by its visible effects. The astronomers use 
light years and spectroscopic patterns, yet none 
knows why the planets swing in their appointed 
courses. 

This people business, in which you and we are 
partners, also has its little handles, its neat and 
simple theories for what is essentially a complex 
matter. 


HUS we have the various attempts to fit 
"S am toa marketing pattern. There is the 
colored county system, which divides humans 
geographically. Then, there is the circular, or 
stone-in-the-pond, motif which shows how influ- 
ence goes round and round and comes out some 
place else. Also we have the income pyramid, or 
Egyptian, theory which slices people crosswise 
and attempts to define what they buy by what 
they make. 


UT, somehow, people refuse to be classified 
B so easily. They fail to fit all the nice logical 
theories. Especially do they like to cross income 
boundaries and upset the pretty geometric hy- 
potheses. 


All of which leads us to believe that, no matter 


CHICAGO + DETROIT * BOSTON °* 


SAN FRANCISCO °* 


how thin you slice the geography or the geometry, 
it’s still desire to buy which is the prime factor in 
marketing. Hearts are always trumps when you 
deal with people. 


N fact, if you must have a handle for people 
(a “market pattern’’) we suggest the heart. 
Not as an arbitrary measure of this complex 
world, but as a symbol of all the wonderful and 
illogical factors which turn May moonlight into 
June marriages—complete with mechanical re- 
frigeration; which make a new car prospect out 
of the fresh green smell of spring; which translate 
indefinable desires into cigarettes and toothpaste 
and new tires and theatre tickets and groceries. 
It is to the heart and the mind that Liberty 
appeals, for you cannot edit to a pocketbook if 
you would be close to people. So Liberty is close 
to the hearts of millions who see in its pages the 
reflection of their own world in their own words. 
This editorial concept draws from all population 
groups and income groups those who enjoy life 
and all the good things of life. And these people 
give this magazine the greatest voluntary sale in 
the business. 


M*. merchandisers know you cannot ad- 


vertise to a pocketbook, but if you can 
reach the hearts and minds of the people who are 
predisposed to buy, you have put to work a great 


merchandising force. 
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ADVERTISING AGE 


CARS GOOD BUT 
SALESMANSHIP 
IS PRETTY BAD 


Plymouth Opens Schools for 
Novices, Veterans 


Detroit, Mich., March 5.—KEstab- 
lishment of a nationwide series of 
sales clinics began in Detroit this 
week under sponsorship of the Ply- 
mouth division of Chrysler Corpora- 
tion. From the tens of thousands 
of men in all walks of life who have 
wanted to enter the automobile field, 
Plymouth will select the most prom- 
ising, giving them a free course in 
automobile salesmanship and an op- 
portunity to determine their fitness 
for a career in America’s foremost 
industry. Present salesmen will also 
be enrolled in the clinics. 

A further purpose of the course is 
to place the buying and selling of 
automobiles on a firmer foundation 
of factual knowledge. After comple- 


|tion of the Detroit clinic, others will | 


be opened in 130 of the larger cities 
throughout the country. 
Moock in Charge 

The course will be conducted by 
H. G. Moock, vice-president of Ply- 
mouth and H. J. Cook. Paul Ivey, 
professor of merchandising at the 
University of Southern California, 
and Wayne Hearn, well known sales 
counselor, are among the list of con- 
tributors to the course of instruction 
in salesmanship. Among the sub- 
jects to be studied are used car ap- 
praisals and selling, demonstrations, 
finding of prospects, engineering and 
mechanical features. 

“We believe that the buying and 
selling of automobiles should be 
based on the significant features of 
the cars themselves in relation to 
the way in which they fulfill needs 
and desires of individual buyers,” 
said Mr. Moock. 

“We have collected experiences 
from our most successful dealers and 
salesmen as to what car buyers seek 
in the cars they buy. We have gath- 
ered together the most successful 
methods of explaining the mechan- 
ical features of a car so that they 
will be easily understood and made 
interesting to the least technical 
buyer.” 

The clinic will be divided into two 
courses, which will run concurrently. 


The morning course will consist of 
20 sessions, lasting from 8:30 to 
10:30 five days a week for four weeks 
and will be open to present Plymouth 
salesmen who will receive advanced 
instruction in the new features of 
the 1936 Plymouths. The evening 
course of 10 sessions from 7:30 to 
10:30 five nights a week for two 
weeks will be open to novices. Ap- 
plicants will be passed upon by Ply- 
mouth dealers as well as by corpora- 
tion officials with a view to joining 
present sales staffs after completing 


the course of training. 

Each session will consist of an 
illustrated lecture followed by open 
forum discussion and a short test. 
A final examination at the conclu- 
sion of the course will lead to the 


granting of 
ment exercises at which 
will preside. 


diplomas at commence- 
Mr. Moock 


F. W. Dude Promotes 


° 
Forward, Fanning 
F. Bruce Forward, who has been 
Western customer research manager 
on Dodge Reports Service in Chi- 
cago, has been appointed manager 
of Home Owners’ Catalogs, published 
by the construction news division of 
F. W. Dodge Corp. His headquar- 
ters will be in New York. 
Cyril G. Fanning succeeds Mr. For- 
ward as Western customer service 
manager. 


LINES 
GAINED 


MILLION 
LINES 


For the year 1935, results-seeking advertisers gave the NEWS- 


POST an advertising lineage increase, over 1934, of 1,202,047 lines. 


Following the phenomenal gain of 3% million lines in 1934, this lat- 
est “new high” is proof that the NEWS-POST produces sales results. 


NEWS-POST total circulation for 12 months ending September 30, 
1935—200,179—the largest ever attained and maintained in Balti- 


more: with an ABC city zone family coverage of more than 84%. 


Baltimore’s Family Newspaper 


HEARS! 


Represented Nationally by 


INTERNATIONAL ADVERTISING 


SERVICE 


Ropney E. Boone, General Manager 


Che Baltimore American also gives youa plus coverage 


circulation more than 227,000 


the largest in all the South 


and over 30,000 more than any other Baltimore Sunday paper. 


by Munsingwear Corp., Minneapolis. 


STATUETTE IDENTIFIES DEALERS 


March 9, 1936 


This three-dimensional figure, 17 inches high, is being distributed to retailers 


It was made for the company and Roche, 
Williams & Cunnyngham, its agency, by W. L. Stensgaard & Associates. 


Haskins Leaves 


Oil Publication 


Charles L. Haskins, Chicago man- 
ager for National Petroleum Neves, 
Cleveland, resigned March 1, to join 
the sales department of Farrell Com- 
pany, Joliet, Ill., manufacturers of 
tanks for gasoline trucks. 

He was succeeded by E. V. Per- 
kins, who has been his assistant for 
several years. 


G-E Premetes Bowe 


| Walter A. Bowe has been named 
}assistant to J. F. Quinlan, manager 
|of the new American demonstration 
{home building program of General 
Electric Co., 570 Lexington Ave., New 
York. Mr. Bowe was formerly adver- 
tising manager of the company’s air 
conditioning department. 


| Day Elects Bishop 

| Paul R. Bishop has been elected a 
| director and vice-president of Frank 
ke Day, Inc., Boston agency. 


| ported 


Better Maintenance 
Promotes Safety 


The Chek-Chart Corporation, Chi- 
cago, which supplies technical infor- 
mation about automobile lubrication, 
is using advertising space in busi- 
ness papers to promote the idea that 
motor safety depends as much on 
maintenance as other factors. 

The experience of Memphis, Tenn., 
in reducing accidents through a cam- 
paign for car maintenance was re- 
Oil companies were warned 
that unless cars are properly main- 
tained, including lubrication, legis- 
lative restrictions may result in re- 
ducing the extent of car operation 
and consumption of petroleum prod- 
ucts. 


Bournefield to Tracy 
W. I. Tracy, Inc., New York, has 
been retained by Bournefield, Inc., 
New York, linens and trousseaux. 
Class publications and direct mail 
will be used. 


1.BUILDEM 
CONTRACTOR 


PRIVATE 


YOU'LL HAVE TO WAIT- 
HE'S READING 


PRACTICAL 
BUILDER 


PRACTICAL 
BUILDER 


Published by the publishers of Bumptnc Suppy 
59 East Van Buren Street, Chicago 


FREE & SLEININGER 
Bh olcnck R 
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COVERING 
THE 


TACOMA 


SEATTLE | 
MARKETS 


KVI, pioneer CBS outlet in the Pacific 
» Northwest, is first in Ustener preference 
and measured field intensity. 
1008 watts se Ss 570 ke 


Pioneer CBS Station in Pacific 
Northwest 
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To any member of the ANA, AAAA 
or to any recognized agent or national 
advertiser... 


WE PAY YOUR 
EXPENSES TO SEE 
FOR YOURSELF 


that being the most brilliant and 
modern entertainment magazine in 
America... 


e Cosmopolitan is read MORE 
THOROUGHLY than other maga- 
zines... 


@ by younger cosmopolitan-mind- 
ed women and men SPENDERS... 


@ewho BUY MORE and BUY 
QUICKER than the families next 
door! 


This is Cosmopolitan’s Offer to You 


Cosmopolitan will pay your expenses for a day or a 
week in any city you choose. We will give you our 
galley of readers’ names. Ask any questions you wish. 
Simply tell us what you find about Cosmopolitan readers 
..-how they read the magazine...how they buy adver- 
tised goods. Address, 955 Eighth Avenue, New York. 


AT OUR EXPENSE! 


OF" ee 
ae 


oe 


We Base this DARING OFFER 
on the Law of Large Numbers! 


ON THE LAW of large numbers stands truth. 

When an experience of 100,000 cases satisfies the most cautious 
actuary, there’s no rebuttal to the flat truth of 250,000 answers to 
three simple but basic magazine-market questions— 

“Who are you?—What do you read?—What do you buy?” 

Polk alone rang 132,000 doorbells—Good Housekeeping’s ad- 
vertising agents stopped 88,000 shoppers—scores of other truth 
seekers tapped thousands of readers to get the facts. 

Through this enormous sample, like steel rails running through 
hill and dale, run these hard and fast facts: 


The great BUYING public is YOUNG! 
(And Cosmopolitan readers are young). 


It demands ENTERTAINMENT! 
(They read the best more intensively in Cosmopolitan). 


It SPENDS as it READS! 
(They buy more, buy quicker than the families next door ). 


And more than 4 MILLION Read Cosmopolitan! 
SEE for Yourself! 


Will you see for yourself—why they differ from their prosaic 
neighbors in the house next door, how they ride more miles, give 
more parties, wear smarter hats, try newer foods. See for yourself 
there is a Cosmopolitan temperament—see it react to Cosmopoli- 
tan’s Great Fiction, which, as you know, is your most effective 
background for profitable advertising. 


Don’t Delay...Use Cosmopolitan NOW! 
We invite you to make this test now. But don’t wait to use Cos- 
mopolitan, or you'll lose valuable months—the big sale months 
of the spring and early summer. Credit a quarter million surveys 
with the truth that lies in large numbers—use Cosmopolitan now. 
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DRUGGISTS ARE 
SELLING SILVER 
UNDER NEW PLAN 


Pro-phy- lat- tic Develops In- 
genious Retail Aid 


Florence, Mass., March 4.- 
genious plan for helping 
sell everything in their 


-An in- 
druggists 


tailers has been 
phy-lac-tic Brush Company, 
styles itself “world’s largest 
brush advertiser.” 


developed by 
which 
tooth 


The “5 Star Silver Sales Maker” 
revolves around the offer of 54 
dozen regular adult tooth brushes 
and one dozen adult’ small-type 
brushes for $25. 

The druggist receives free of 
charge one 26-piece set of Rogers 


silverware, one no-tarnish case, one 
display card and 100 Rogers silver- 
ware cards and as many others as 
he wishes to buy at $3.95 each. Sil- 


3,000,000 acres 


.. only 2 other 


Even so, Nebraska farmers do not 


basket.” 


stores in 
competition with other types of re-| 
Pro- | 


her MARS 


” NEBRASKA. say 
rd State in 


WHEAT 


50,000,000 bushels annual 
states produce more! 


verware was selected because the 
company found from a detailed study 


hess department and chain store ad- 


| vertising that it has universal ap- 
peal. 
Record of Purchases 
The 100 silverware cards record 


individual buying, each card being 
punched as the customer purchases. 
When the card records a total of 
three dollars and upon presentation 
of a Pro-phy-lac-tic tooth brush car- 
ton, the customer may buy the 
Rogers 26-piece set for $4.95. A writ- 
ten guarantee from Oneida, Ltd., 
manufacturer of the silverware, as- 
sures the customer that these sets 
have never before been sold for less 
than $11.50, the certified retail sell- 
ing price. 


Other Dealer Helps 


The manufacturer also offers free 
a permanent store fixture for dis- 
playing tooth brushes. This con- 
sists of a color-etched crystal-mirro 
countér cabinet, which increases 
sales about 61 per cent, according to 
surveys. 

The plan is being featured under 
the direction of Joseph F. Huber, 
vice-president, in charge of sales of 
Pro-phy-lac-tic Brush Company. 


Consumer advertising will run in 
American Magazine, Collier's, Cos- 
mopolitan, Good Housekeeping, Lit- 
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ot wheat! 


make Nebraska FIRST in Farm Income per capita 
one of the great outlets for your products. 


The 
Sunday, 
The 
unbroken 
Features— 
MERITS 


Omaha 


provided leading newspapers in New 


Omaha 


delorla-25 


157 For Over 20 Years 


in Circulation 
—Advertising 
—News 


Omaha World-Herald 
Is assurance of an almost complete coverage of its territory 
World-Herald 
leadership in 


with 132,990 daily 


with a remarkable 
Circulation, 
A PLACE 


ON EVERY “A” 


York, Chicago, 


DAILY 


“put all their eggs into one 
A wide variety of crops and extensive live stock raising 
and make Omaha 


circulation 


20-year 
Advertising Volume 


SUNDAY 
February, 1936 


erary Digest, Parents’ 
Pictorial Review, Redbook and 
urday Evening Post. 


Magazine, 
Sat- 


“New Heikeieins Digest” 
Planned as Monthly 


Announcement has been 
plans for the 


made of 
publication of New 
Equipment Digest, Chicago, as a 
monthly beginning April 1. It will 
be a news tabloid featuring new in- 
dustrial equipment and materials. It 
will have a controlled circulation of 
30,000 copies, addressed to individual 
names. 

The New Equipment Digest Com- 
pany has established quarters at 11 
E. Huron street. D. M. Andrews is 
editor and W. J. Ludwig, business 
manager. J. W. Palmer, general 
manager of MacRae’s Blue Book 
Company, is also general manager of 
the new company. The two enter- 
prises will be affiliated, although 
separately owned and managed. The 
format of the new publication will 
be three columns to the page, with 
one-ninth pages as the minimum 
space units for advertising. 


Canners Extend Scope 


Minnesota Valley Canning Co., Le- 
Sueur, Minn., has purchased 14 can- 
ning plants formerly operated by As- 
sociated Quality Canners, Ltd., of 
Canada. Empire Foods Corp., Ltd., 
has been formed to operate the prop- 
erties. 


Making short work 
of Nebraska’s 
50,000,000 Bu. 


yield! 


and 131,217 


record ot 
and News 


SCHEDULE 
Detroit, ete. 


. 132,990 
. 181,217 


erald 


FIRST State 
in Farm Income 
per capita 


O'MARA & ORMSBEE, INC., National Advertising Representatives 


New York Chicago 


Detroit 


San Francisco 


Los Angeles 


Clapp Recognizes 
Fitzpatrick, Roehl 


k. J. Fitzpatrick, sales manager, 
and W. J. Roehl, assistant sales 
manager, have been appointed vice- 
presidents of Harold H. Clapp, Ince., 
Rochester, N. Y., baby foods. 

Both will continue in the man- 
agerial posts which they have held 
for the past year. 


Ageney tor Carvdlinen 


Kimball, Hubbard & Powel, Inc., 
New York, has been appointed by 
Carrollton China, Inec., Carrollton, O., 
makers of dinnerware. 


Johnston Expands 

Jess T. Yeates and Albert E. 

Kenzie have joined Johnston Adver- 

tising Agency, San Francisco, as ac- 
count executives. 
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CHEVROLET'S HARMONIOUS FAMILY 
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SAB rags 


These packages were held to be the most effective group by Ameri- 
can Management Association's wry: 


Seiten & York, 
Meissner Are Merged 


Charles D. Meissner Advertising 
agency, Milwaukee, has been merged 
with Hoffman & York. Headquarters 
of the combined organization are in 
the Hoffman & York offices, Century 
Bldg., Milwaukee. 

Charles Meissner becomes account 
executive of the agency, while Harry 
G. Hoffman and Wilfred D. York con- 
tinue in their present capacities. 


Shaw with Mennen 

Oliver Shaw, formerly in the ad- 
vertising department of Proctor & 
Gamble Co., Cincinnati, and before 
|that in the export departments of 
Gillette Safety Razor Co. and Law- 
rence & Co., has been made foreign 
sales manager of the Mennen Com- 
; pany, Newark. 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Have our representative call. 


PRINTING 


AD-SETTING e PRINTING 


FAITHORN 


CORPORATION 


504 Sherman St., Chicago 


Wabash 7820 
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UBSCRIPTIONS solicited 
Fee .. One dollar per year 
Sample copy upon request 


Advertising rates upon application 


Still in its first year, a mere babe as publications 
go..... Mail ORDER JOURNAL is the outstanding 
new member of the trade paper family today. 


As proud fathers ...we may be excused for 
bragging about the enthusiastic comments from 
readers ... And the astonishing returns reported 

by advertisers ... Suffice to relate in its fifth 
month MaIL ORDER JOURNAL nearly tripled 
the advertising lineage of the previous month. 


Mall ORDER JOURNAL is filling a long empty cradle 
in the mail order house, and you may be certain 
that everybody in the house knows it’s around. 
Why don’t you, too, become acquainted with the 
impressive growth, the lusty voice of our”new baby: 


MAIL ORDER JOURNAL 


PUBLISHED AT 608 SOUTH DEARBORN STREET ¢ CHICAGO 
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Joan Blondell shows how easy it is to eat 
ice cream in a Twistee cup, which un- 
winds as required. 


COPY TO TELL 
WHAT CASUALTY 
INSURANCE IS 


Maryland t ‘ive Public a 
Clearer Picture 


Baltimore, Md., March 5.—How a 
clear conception of the problems of 
a company may result in a return to 
basic principles is indicated by the 
1936 advertising of Maryland Cas- 
ualty Company, designed primarily 
to explain the function of casualty 
insurance and surety bonds. The 
point is being put over through a 
series of advertisements showing 
how “unforeseen events” have 
changed the history of the world. 

“The public doesn’t know nearly 
as well as it should what ‘casualty’ 
and ‘surety’ mean,” said advertising 
director David C. Gibson. “ ‘Life’ 
and ‘fire,’ as insurance terms, flash 
an instant picture of what one is 
insuring against. But the casualty 
and surety company is much mis- 
understood. The average man thinks 
of automobile insurance when you 
mention a casualty company. And, 
as for surety bonds—well, that’s 
something lawyers know about. 


Defining Its Business 


“It is primarily to dispel this com- 
parative ignorance that the Mary- 
land Casualty Company is seeking to 
define its business. The job is not 
easy. One company can only con- 
tribute a small bit to the effort. 
Too, it must be remembered that a 
multiple line company like the Mary- 
land writes upward of 60 casualty 
and surety lines, of which automo- 
bile coverages—personal injury, prop- 
erty damage and _ collision—consti- 
tute but three.” 

The “Unforeseen Events” theme 
will run through the entire year’s 
advertising of the Maryland—a rib- 
bon tying together the various maga- 
zine appearances as the term is ap- 
plied to illustrate types of insurance 
coverage. The campaign will demon- 
strate the potency of the unexpected 
in influencing human affairs and 
will illustrate the universal need for 
protection against hazards which 


eannot be anticipated. ages in 
Business Week, Forbes, Fortune, Na- 
tion’s Business and Time are being 
used. 


First of Kind 


The Maryland is the first casualty- 
surety company to undertake an edu- 
cational advertising campaign of this 
The company entered the na- 
tional advertising field late in 1934, 
beginning a_ series of institutional 
advertisements which ran through 
last year. This campaign was de- 
signed to focus attention on the 
company and its nation-wide organ- 
ization, in addition to explaining in- 
dividual casualty and surety cover- 
ages Although last year’s campaign 
was strictly institutional, the sub- 
stantial increase in The Maryland's 
premium volume for 1935 is trace- 


scope 


able in a large measure to the en- 
hanced prestige and good will cre- 
ated by the advertising campaign. 

With an organization of more than 
10,000 representatives, The Maryland 
does business in all forty-eight states 
and in Canada, Mexico, Alaska, Ha- 
waii, Cuba, Puerto Rico and the Pan- 
ama Canal Zone. 


Harnischfeger in 


Steel House Field 
Harnischfeger Corp., Milwaukee, 
will begin production of its pre-en 
gineered houses late in April at the 
rate of ten a week. 

Constructed of steel, with exteriors 
of waterproof and fire-resistant wall 
board, the houses will be engineered 
for completion on their sites in three 
weeks. The price will be kept under 
$4,000. 


Fight Barber 
Bootleg Toll 
of 15 Million 


New York, March 4.—With boot- 
| legging of advertised hair tonics vir- 
‘tually extinct as the result of a 
vigorous campaign in the metropoli- 
tan area, Association for Protection 
of Trade-Mark Rights is preparing 
to move on to another area. It hopes 
eventually to police the United 
States. 

Estimating that substitution was 
costing them $15,000,000 a year, six 
jleading manufacturers formed the 
association in August, 1934. Since 
that time its inspectors have made 


more than 14,000 calls. The result | 


is reduction of substitution from 91) 
to 24 per cent. 

The favorite method of depriving 
the customer of the tonic he asked 
for and stretching the profit margin 
to robust proportions was to re-fill 
containers. The association fought 
this practice by creating a corps of 
inspectors armed with equipment 
with which to test the contents of 
bottles. Violators were warned and 
later prosecuted; others were pre- 
sented with certificates assuring cus- 
tomers that they would get what 
they paid for. 

Members of the association are| 
Bristol-Myers Co., Vitalis; F. W. 
Fitch Co.; R. B. Semler, Inc., Krem]; | 
2aul Westphal, Inc.; Wildroot Co.; 
and A. R. Winarick, Inc., Herpicide | 
and Jervis. 


| 


Does Pullecs Test 


Lehn & Fink, Inc., has appointed 
Merrill Advertising Co., Cincinnati, 
and New York, to handle a test radio 
campaign for Pebeco. The program, 
“The Johnson Family,” over WLW, 
Cincinnati, does not affect regular 
Pebeco advertising. 


Succeeds Paul Eager 


Gay S. Walton has been appointed 
advertising manager of Julius Kay- 
ser & Co., New York. She succeeds 
Paul Eager, who has joined Marshall 
Field & Co.’s manufacturing division. 


Costello Joins NBC 


John P. Costello has joined the an- 
nouncing staff of National Broadcast- 
ing Co., New York. He was formerly 
announcer for station KSTP, St. 
Paul, Minn. 


RRO 


+ 


“AMAGAZINE AD 


US FOR MONTHS!” 


YES, THEY GOT BOTH—Magzazine Power: Rich color to make your 
ad and your product more attractive ... Entertainment by top-notch 
authors and illustrators, that makes the whole family read and 
preserve the magazine . . . 4,500,000 circulation that has grown 
some 500,000 in just one year... 


AND—Local Sales Punch of 21 Great Newspapers: Circulation con- 


centrated in the big city markets, where it covers 1 out of every 


SER ee 
~ > 


Atlanta * Baltimore ® Birmingham ® Boston ® Buffalo © Chicago ® Cincinnati ® 
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Evans & Stults Move 


Evans & Stults, advertising layout 
ana design, Chicago, have moved to 
the 16th floor, 360 N. Michigan Ave. 
Raymond Loewy, industrial designer, 
whom they represent, will make his 
Western headquarters in the new 
space. 


Groesbeck with R. & R. 
Kenneth Groesbeck has joined the 
New York office of Ruthrauff & Ryan 
an executive capacity. He has 
een a vice-president of McCann 
‘rickson, Ine., and was 
head of his own agency, Groesbeck- 
learn, Ine. 


Daily Buys Station 
Commercial Appeal, operator of ra- 
» station WMC, has purchased an- 

other Memphis station, WNBR. 


formerly | 


Carlquist with Agency 
E. V. Carlquist has resigned as ad- 

vertising manager of Thermoid Rub- | 

ber Co., Trenton, N. J., to join the | 


Cleveland office of Fuller & Smith &| 
Ross, Inc., as account executive. 


Benson & Dall Named | 


Benson & Dall, Inc., Chicago, has 
been appointed for Korrectif-Scalp 
Kare, Affiliated Merchandisers, Chi- 
cago. George L. Staudt is account 
executive. Newspapers and 
zines will be used. 


Connolly Recognized 
Cc. R. Connolly, advertising man- 
ager of the Guarantee Mutual Life 
Co., Omaha, Neb., has been elected 
lassistant secretary. He will con- 
|tinue as advertising manager. 


SMASHING COPY 


nace But 50th Anniversary Story 


Is More Than Vanity 


Pittsburgh, Pa., March 5. 


-Though 


country in the world, this statement 


| the United States the most iivable 
| 
|}does not picture the full sweep of 


the golden jubilee campaign of West- 


foto Electric & Mfg. Co. 
| The huge merchandise program of 


'the company’s various divisions also 
present the 50-year theme to 


will 
OF WESTINGHOUSE _-mpress consumers with the thought 
|}that a concern which has been iden- 


‘tified with the welfare of industry 
and public for so long and has dis- 
charged its responsibilities so well, 
must be a happy choice as a source 
lof supply for any household imple- 
| ment. 

| The jubilee year was fittingly 
ushered in by A. W. Robertson, chair- 
;}man of the board, in a radio address 


ten publications will carry exclusive| which was relayed to Westinghouse 


anniversary copy portraying the role; branches 


played by the company in making | through the 


throughout the 
company’s own 


world 
short 


MAGAZINES?YES - 


WE TURN TO OUR 


; “2 i 


. NEWSPAPER” 


3% families . . . That well-known newspaper sales appeal, that 
makes people read, shop, go right out to buy . . . Dealer influence, 
such as only the medium the dealer himself uses, can command. 


AND THEY PAID JUST “%¢ 


PER FAMILY FOR A FULL 


COLOR PAGE! 


SN oy, 


ge 


b> __ 
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VMAS UE 2. 
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Iphis « Milwaukee ® Minneapolis 


wave station here. This was fol- 
lowed by a four-page smash in the 
Saturday Evening Post, which, ‘Call- 
ing the Roll of 50 Years,” proudly re- 
cited an achievement for 1886 and 
each intervening twelve-month. 


Uses Special List 


This copy paved the way for the 
special institutional series which will 
run for the remainder of the year in 
Business Week, Chicago Journal of 
Commerce, Forbes’, Fortune, Nation's 
Business, Review of Reviews, Time, 
United States News, and Wall Street 
Journal, Advertising in Fortune and 
Time will be in four colors, 

Copy for the special series will em- 
phasize outstanding Westinghouse 
achievements in recent years. Num- 
ber one advertisement, for instance, 
dramatically portrays the company’s 
gigantic contribution to Boulder 
Dam; number two, the huge motors 
supplied to a dozen of the largest 
steel mills; number three, electri- 
fication of the Pennsylvania Railroad 
from New York to Washington. 

All product advertising will like- 
wise tie up with the golden jubilee 
celebration. The principal consumer 
‘ampaign emanates from the mer- 
chandise division at Mansfield, Ohio. 
American Magazine, Collier’s, Cosmo- 
politan, Good Housekeeping, and 
Saturday Evening Post will carry re- 
frigeration copy exclusively. 


Presenting Full Line 


The same subject will receive more 
than passing mention in magazines 
selected for kitchen equipment and 
full-line advertising: American 
Home, Better Homes & Gardens, 
Good Housekeeping, Ladies’ Home 
Journal, McCall’s and Woman’s Home 
Companion. Electric ranges, refrig- 
erators, laundry equipment, vacuum 
cleaners, food mixers and all of the 
other equipment which simplifies life 
for the American housewife will be 
given attention in this copy. Full 
color spreads will be used almost to 
the exclusion of lesser units. 

An extensive list of trade and tech- 
nical publications will carry West- 
inghouse industrial copy. 

As indicated, refrigeration will 
predominate in the Westinghouse 
merchandise schedule. The central 
theme of Westinghouse refrigerator 
advertising for 1936 is embodied in 
the slogan, “A New Standard of Re- 
frigerator Value,” with the asser- 
tion that the 50-year anniversary of 
the company is a fitting opportunity 
to offer unusual dollar value. 


An Anniversary Coin 


Various methods are employed to 
make Westinghouse value easily un- 
derstood, including a colored chart, 
known as a “Valugraph,” which clas- 
sifies important features. Dealers 
are also making use of attractive 
“gold” souvenir coins as reminders 
of Westinghouse refrigerator value 
and the company’s long service. 

Specific factors featured in this 
year’s copy include “streamline styl- 
ing,” improved ‘“Eject-o-Cube” ice 
tray, new ‘Adjusto-Shelf,” large 
built-in utility basket, hermetically- 
sealed mechanism with five-year serv- 
ice protection, welded all-steel cab- 

(Continued on Page 29) 
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Allowances for Advertising 


Kew will deny that the practice of 
making advertising allowances’ to 
large buyers has been abused. It is 
evident that in many cases the 
amounts allowed for advertising 
were not expended for that purpose, 
so that the allowance merely be- 
came another inside discount, and 
to that extent discriminated against 
other purchasers. Discrimination in 
favor of one class of distributors as 
against another is a thoroughly un- 
healthy state of affairs, even if 
looked at only from the standpoint 
of the manufacturer. 

The recommendations of the Na- 
tional Food and Grocery Conference 
on the subject of proposed legisla- 
tion covering allowances is a sane 
and practical presentation of needed 
correctives for the abuses’ which 
have been revealed. Its suggestion 
on the specific subject of payments 
of allowances for advertising and 
other distribution services is clear 
and unequivocal. It is as follows: 

“It shall be unlawful for a seller 
to allow payment to the buyer for 
advertising or other’ distribution 
service, except in pursuance of a 
written contract defining the service 
to be rendered and payment for it. 
The contract shall be separate from 
any sales contract, and shall be re- 
tained in the files of the seller for a 
period of not less than one year, and 
shall define the service so that its 


performance can be shown, as well 
as the fact that payment for the 
service is not unreasonable.” 

We believe that Representative 
Patman, whose committee has made 
public the facts regarding advertis- 
ing allowances, states the case 
fairly when he says, “If manufac- 
turers want to promote their prod- 
ucts at the point of sale, let them do 
it openly, with the same allowances 
available to all who handle their 
lines. Let them also insure that ad- 
vertising allowances are spent for 
advertising.” 

The elimination of the unfair and 
discriminatory features of advertis- 
ing-allowance’ practices will of 
course be to the advantage of adver- 
tising. Sums allowed for advertis- 
ing and not spent for that purpose 
add an artificial burden to advertis- 
ing expense. If allowances made for 
advertising are actually expended in 


that way, the volume of effective 
product advertising will be in- 
creased; and on the other hand, a 


reduction of the allowance to a uni- 
form and reasonable figure may en- 
able the manufacturer to increase 
his direct expenditures as compared 
with those employed for advertising 
placed by the distributor. 

The whole subject is one which 
needed the wide publicity it has re- 
ceived, and the results should be 


salutary. 


How Advertising Helps Selling 


Recent advertisements of the 
Phoenix Mutual Life Insurance 
Company, addressed to prospective 
life insurance salesmen, emphasize 
the fact that the greatly increased 
volume of life insurance advertising 
in recent years has made this field 
much more attractive to the type of 
salesmen who can present the serv- 
ice of life insurance in the way in 
which it should be offered to the 
public. 

It was not many years ago that 
life insurance salesmen were re- 
garded frankly as pests. Those who 
needed insurance refused to admit 
it until cornered by the insurance 
agent and forced to sign on the 
dotted line. The status of the repre- 
sentative was such that even the 
best companies had great difficulty 
in getting high-class men to sell the 
important service which they were 
prepared to offer. That such a large 
volume of insurance was written, 
under the conditions as they ex- 
isted, was a tribute to the essential 
soundness of the service, rather 
than a measure of the ability of the 


agency organizations themselves. 

Now that life insurance is being 
advertised by many leading com- 
panies, the attitude of the public to- 
ward it has changed materially. 
Men and women are more conscious 
of their insurance needs, and are 
more interested in having expert 
service from men qualified to ex- 
plain all of the important phases of 
the modern life insurance contract. 
Consequently salesmen are able to 
obtain more interviews, and to close 
a larger percentage of the people in- 
terviewed. 

Here is an improvement in selling 
that has been made possible largely 
by advertising. Public acceptance 
of life insurance as an _ institution 
has raised the status of the repre- 
sentative. Without having statis- 
tical information available, we would 
venture the opinion that agency 
forces today should be at least 50 
per cent better, as to character and 
ability of personnel, than in pre- 
vious years before advertising was 


an important element of life insur- 


j ance promotion. 


Voice of 
Advertiser 


Jordan Failed in 
Spite of Copy 


To the Editor: Copy Cub com- 
mented in your issue of Feb. 3: “The 
Jordan car didn’t make the grade, so 
while that copy may possibly have 
been literature, it certainly was not 
advertising.” 

There were various circumstances 
which occasioned the failure of the 
Jordan car, circumstances which not 
even exceptional advertising could 
overcome. 

For one thing, Mr. Jordan guessed 
that the public would take to a de 
luxe, small automobile because of its 
mobility under traffic conditions. At 
another time he guessed that there 
would be public acceptance of the 
all-steel body, before the all-steel 
body had been perfected. Then again 
some of the original engineering tal- 
ent of the company accepted em- 
ployment elsewhere. The company 
was a relatively small concern, faced 


with insuperable handicaps when 
large scale production became the 
rule. 


I mention those things because I 
think it is fair to state that Mr. Jor- 
dan’s genius for advertising sold 
hundreds of cars, and I believe that 
those who were in the automobile 
industry at that time will acknowl. 
edge this. After all, several million 
dollars’ worth of Jordans were sold. 
I happen to recall the words of a fa- 
ther who said to me, “I want to buy 
a Hupmobile, but my daughter has 
been reading those darn Jordan ads 
in the Post and won't be satisfied 
with anything else.” 

As long as the Jordan was on a 
price and performance basis reason- 
ably comparable with its competi- 
tion, the Jordan advertising did real 
service in selling the goods. 


Jonun C. Lone, 


Manager of Publications, 
Bethlehem Steel Company. 
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Kinda Confusing 


To the Editor: I must protest 
against Copy Cub’s slur on my friend 
Ned Jordan. The Jordan car did 
“make the grade,” but the Jordan 
Motor Company did not, and the rea- 


son was the bankers and not the 
advertising. 
In my opinion there is but one 


group in this country which knows 
less about advertising than bankers 
and that is lawyers. Then there is 
only one class that knows less about 
advertising than lawyers and that is 
college professors, which brings me 
to another story in your Feb. 3 is- 
sue, “Professors May Serve as Crit- 
ics of Advertising.” 

That is my entry for the prize 
which some one should award each 
year for the best unintentional 
humor. 


JoserpH C. BOWMAN, 
Joseph C. Bowman & Staff, Chicago. 


Seeks No Funds 


To the Editor: I suggest that you 
advise your reportorial staff to be 
more careful about quoting those in- 
terviewed. What I actually said was 
that at no time have we ever had 
the idea of asking members of the 
Founders’ Committee to advance 
funds. 

Even if you do not agree with our 
ideas, you should wish to inform your 
readers of the possibility of our com- 
mittee bringing a new thought into 
the advertising field by telling the 
story in its complete form. Voltaire’s 
famous quotation* has always served 
as the publisher’s backbone and 
should apply to others as well. 

We do not ask nor do we require 
the backing of any organization or 
publication. Our program will stand 
solely on its own merits, its person- 
nel and ability to render a service 
which may open the eyes of some 


who have been so self-satisfied with 


SHOULD BE BIG MARKET FOR THIS 


SAY - 1F You WEREN'T 
A KIO I'D RUN You IN FoR 
USING SUCH LANGUAGE 
‘To AN OFFICER’ 


—Chicago Tribune. 


what has been done by others that 
they are unwilling to even examine 
new ideas, which from time imme- 
morial have always been frowned 
upon at their inception. 
B. DEH. McCLoskKeEy, 
Exec. Secy., National Committee of 
Advertising Critics, New York. 
*“The king has sent me some of 
his dirty linen to wash; I will wash 
yours another time.” (7?) 
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Success Stories 


To the Editor: I am happy to see 
that “Voice of the Advertiser” is now 
being devoted to a worth-while serv- 
ice instead of “puffing” individuals, 
firms or products as in the past. 

We want to know how others, not 
yet at the top, but due to arrive there 
soon, achieved their places in adver- 
tising. Speaking for myself, I am 
not interested in advice of men who 
have been successful for so long that 
they have forgotten the work, worry, 
disappointments and hardships they 
endured and now have only the Alger- 
like advice, “Work and Win” to 
offer. 

Success in advertising takes more 
than plain hard work. It requires a 
certain type of training or  back- 
ground which cannot be gleaned from 
books or classrooms, and the train- 
ing is different for each type of po- 
sition. It would be inspirational for 
youngsters to learn how “go-getters” 
received the training which fitted 
them for the suecess they have at- 
tained. 


Harry A. Cooper, 
Downers Grove, Ill. 
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Road to Fame 


To the Editor: Since you are de- 
voting your letter department to ad- 
vice to those who would be great, 
why not print the counsel of the un- 
identified art director of Ketchum, 
MacLeod & Grove, Pittsburgh agency? 
Or better still, have the tyros write 
for their own copy. The title is, 
“I’m a Business’ Man Who Can 
Draw,” and it says in part: 

“Every spring a band of bright, 
eager young people troop into the 
advertising agencies, art studios and 
advertising departments, seeking 
work. Their tale is always the same: 
‘I worked on the college paper. . .’ 
‘My art teacher. . 2 ‘I majored in 
English. . .’ 

“None of them ever says he ma- 
jored in house-to-house canvassing. 
None ever majored behind a counter. 
Most of them never sold anything— 
not even a newspaper. 

“To the one he really 
help, the advertising man 
the business man kind of 
ing man) will often say: ‘Go get 
yourself a job. selling something. 


wants to 
(if he is 
advertis- 


Find out how hard it is to make 
| 


people part with their money. Then 
come back here and we'll see if 
there’s iron in your English.’ 

“But most of them think he is just 
putting them off. If they really 
knew it, he is putting them on—the 
track.” 

E. A. Poor, 


Lincoln Associates, Chicago. 
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Featuring Goods 


Everybody Knows 
To the Editor: I read with interest 
the recent editorial, “Department 


Stores’ Private Brands.” 

I am reminded of a 21%-page 
spread of advertising carried by the 
Emporium Department Store, San 
Francisco, in the San Francisco 
News of Nov. 16, 1935. That entire 
spread was devoted to nationally ad- 
vertised merchandise. 

There, at least, was one store that 
has consistently coéperated with na- 
tional advertisers in the sale of 
trade-marked merchandise. 


H. W. Hal_ey, 
Business Promotion Director, 
Scripps-Howard Newspapers, 
New York. 


Rough, But Nice 


To the Editor: Seconding heartily 
the letter from Mr. Beesley in your 
March 2 issue, may I commend the 
first of the two paragraphs in “Rough 
Proofs” on the Le Gant corset? 
Every word is in the right place to 
make a classic free from offensive- 
ness. 


W. A. McDErRMID, 


W. A. McDermid & Associates, 
New York. 
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Just “JS” 


To the Editor: Please inform your 
reporters that the president of the 
Inland Daily Press Association this 
year is JS Gray—just JS Gray, with- 
out periods. 

See the proper handling on this 
letterhead. I do not know the “in- 
sides” of this peculiar name, but such 
is the fact. 

JOHN L. MEYER, 

Secy.-Treas., I.D.P.A., Madison. 
Wis. 
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Me Too 


To the Editor: Referring to F. W. 
Benwell’s request for a copy of G. 
Munro Hubbard’s speech before the 
Chicago Financial Advertisers, I 
would like very much to have a copy 
too. 

Wo. 
Advertising Agency, 


TANDY, 
Tandy To- 


ronto. 
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BOSTON is a MORNING-paper City with “< 
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OUTSTANDING Newspaper 
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The Boston Post CIRCULATION 
is equally DOMINANT in all of 
the areas surrounding the Boston 
Retail Shopping Zone. 


Che Boston Post LO7,616 
The Morning Globe 51,155 
The Boston Herald 37,875 
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To find out which is Boston's 
Outstanding Newspaper just 


COMPARE Ni 


the circulations of the 
three morning newspapers in 
the Boston Retail Shopping Zone 


The Boston Post 250,796 
The Boston Herald 86,855 
The Boston Globe JZ7,456 A 


The Boston Post 
has 86,485 MORE than the 
Boston Herald and Morning Globe 


There is a plus in Whe Boston Post circulation from every point of view that 
makes it the most powerful newspaper advertising medium in New England. 


be B 


Average Net Paid Daily Circula- 
tion for the six months ending 
September 30, 1935. 
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By far the largest net paid daily 
circulation of any Newspaper or 
Magazine in New England. 


358,412 


A GAIN of 14,641 Copies per Day Over Last Year 
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Fairchild Aerial Survey* 


IN METROPOLITAN NEW YORK—cenier 


of Eastern commercial activity—57 percent of all the 
families read and buy from the First 3 Markets Group. 


IN METROPOLITAN PHILADELPHIA-— 


third greatest consuming market in the country —57 
percent of all the families read and buy from the First 
3 Markets Group. 


Chicago Aerial Survey Co. 


IN METROPOLITAN CHICAGO— 


doorway to the middle west —57 percent of 
all the families read and buy from the First 
3 Markets Group. 
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An Outstanding Opportunity 


Here is how youcan putarealselling 
wallop into your advertising—inject 
a new sales tool that your salesmen 
and dealers can take hold of and 
cash in on at once, with the kind of 
sales volume that means something. 


The FIRST 3 MARKETS GROUP 
delivers unit coverage of America’s 
three largest markets—New York, 
Chicago and Philadelphia. 


At one low rate you get 4,400,000 
circulation—full family coverage 
through the best read sections of the 
largest and most influential Sunday 
newspapers of these three key cities. 


57% Metropolitan Coverage 


Your advertising in the Sunday roto 
sections of these papers—the New 
York News, the Chicago Tribune and 
the Philadelphia Inquirer—can start 
the buying action that pays for the 
advertising as it runs. 


The FIRST 3 MARKETS GROUP 
gives you 57 percent coverage of all 
families in Metropolitan New York, 
Chicago and Philadelphia. 


No national magazine nor combi- 
nation of magazines can give you 
such intensive coverage of these 
essential markets at such low cost. 
Nor do they hit these markets with 
the power that gets comparable 
cash register action. 


The FIRST 3 MARKETS GROUP 
also delivers 51 percent coverage of 
all families in 305 cities of 10,000 or 
more population in the 166 counties 
indicated in black on the map to 
the left. Here is the vital area of 
America in which one-third of all 
retail buying takes place. And it is 
here that magazine coverage is 
weak in ratio to population and 
sales opportunities. 


You can do a full time, high volume 
selling job in this primary area by 
using the FIRST 3 MARKETS 
GROUP exclusively. Or you can 
dovetail a Group schedule into 
your national program and get the 
maximum return from your national 
advertising. 


To this sales action—and to this low 
cost—are added the obvious advan- 
tages of roto. You can present your 
product or your story with all the 
beauty and atmosphere at the com- 
mand of advertising. You can 
combine the highest form of modem 
printing in sepia or in full color 
with the smashing impact of the 
newspaper page. 

Let a representative of one of the 


undersigned newspapers bring the 
complete story to you. 


to Put a Real Sales Punch in 
Your Advertising Campaign in 
America’s First Three Markets 


4,400,000 
CIRCULATION! 


* 


45% 
Coverage 
of the families 
which buy 32% of 
all the merchandise 
sold at retail 


* 


Sepia roto at 
an open mil- 
line rate of £1.59 


ie 


Coloroto pages per 
million circulation 
as low as *2,443.18 


New York News > Ghicago Tribune > The Philadelphia Pnguirer 


* NEWSPAPER ADVERTISING 1S POINT-OF-SHOPPING ADVERTISING *X* 
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STEWART-WARNER 
GIVES CONSUMER 
SERVICE OPTION 


Chicago, March 5.—Stewart-Warner- 
Alemite Corporation has instructed 
its refrigerator outlets to offer con- 
sumers a new optional plan of buy- 
ing service protection. 

Purchasers of 1936 Stewart-Warner 
refrigerators may, by payment of $5 
in addition to the regular selling 
price, obtain four years of protection 
beyond the one-year period covered 
in the standard guarantee. The offer 
is retroactive to include all 1936 
models already sold. 

The customer should have the 
privilege of buying the new service 
or not, as he chooses, the company 
believes. A feature of the plan is a 
generous fixed scale of payments to 


“the current policy is to include the 
five years’ service and the $5 charge 
arbitrarily in the original price of the 
refrigerator.” 

Both manufacturer and dealers 
are taking pains to sell quality and 
dependability in the new Stewart- 
Warner refrigerators. It is entirely 
possible, the company believes, that 
many customers will waive their 
“added protection” privilege and 
save the $5 charge. 

Under the new offer, the company 
claims, Stewart-Warner dealers have 
the double advantage of being able 
to duplicate the service offers of 
other makes while maintaining low 
list prices on the 1936 models. 

The company telegraphed details 
of the new plan to distributors. Re- 
ception of the idea was enthusiastic, 
Fred Cross, advertising manager, re- 
ported. 


54% of Aitente 
Cars Are Black; 


the dealer for any service rendered | 
] 
under the new contract. 


“Included in Price” 


16% in Oakland 


Detroit, Mich., March 5.—While 
black is the most popular color for 


“In the case of most other well-|motor cars, followed by gray tones, 
known refrigerators,” the company |some startling variations in taste are 


declared, in announcing the new plan,!displayed in certain sections of the 


country, making it almost impossible 
to generalize on the subject of color. 

This is the conclusion of Chevrolet 
Motor Company, following an anal- 
ysis of three months’ production of 
1936 models, as reported to W. C. 
Williams, general superintendent of 
assembly plants. 


Variation in Demand 


“We have found that while pro- 
duction for the country as a whole 
has run 44 per cent to black, since 
the new models were introduced, our 
plant at Oakland, Cal., built only 16 
per cent of its cars in black,” said 
Mr. Williams. 

“At Tarrytown, N. Y., supplying 
New York City and New England, 
the demand for black was greater 
than the national average, totalling 
47 per cent of production, while at 
Atlanta, 54 per cent of the cars, or 
more than half, were black.” 

Chevrolet 1936 models have been 
offered in seven colors and black. 
iray tones ran second to black in 
popularity, followed by green, then 
blue, then brown, and finally maroon. 


Grace Coleman Moves 
Grace Coleman has resigned as ad- 
vertising manager of H. & S. Pogue 
Co., Cincinnati, O., unit of the Macy- 


Bamberger organization, to join Fa- 
mous-Barr, St. Louis, Mo. 


explored and ill 


San Francisco, Los 


SV on iter SAL ? | 


That question is asked daily by hundreds of thousands of 
thinking people . . . many in high places of government and 
industry . . . watching world events .. . Geneva, Ethiopia, 
Asia. ‘They read The Christian Science Monitor because 
they know that in its columns news is not only recorded but 


uminated. 


The confidence of its readers is of vital importance to the 
Monitor’s advertisers .. .and there are other advantages we'd 
like to show you. Is your latchstring out? 


THE 


CHRISTIAN SCIENCE 


MONITOR 


Published by The Christian Science Publishing Society 


Boston, Massachusetts 


Branch Offices: New York, Chicago, Detroit, St. Louis. Kansas City, 
London, Paris, Geneva. 


Angeles, Seattle, Miami 


A DAILY NEWSPAPER FOR ALL THE FAMILY 


HIS HONOR O. K.'S 7,000,000TH PHILCO 


come off the belt. 


Mayor S. David Wilson, of Philadelphia, sees record-breaking receiver 

Left to right, James M. Sminner, president, 

Philadelphia Storage Battery Co.; Mayor Wilson; Larry E. Gubb, 

president, Philco Radio & Television Corp., who later presented the 
Mayor with the set. 


Young and Holden 
on E. A. A. Program 


“The Technique of Producing 
Ideas,” will be discussed by Prof. 
James W. Young, Chicago University, 
before Engineering Advertisers As- 
sociation, Monday evening, March 9, 
at the Chicago Federated Advertising 
Club rooms, Hotel La Salle. 
Thomas H. Holden, vice-president, 
F. W. Dodge Corp., New York, will 
talk on “Building Recovery and Its 
Significance to Industrial Advertis- 
ers.” 


Hornbein Adds Duties 


Leonard Hornbein, advertising 
manager of Famous-Barr Co., St. 
Louis department store, has assumed 
additional duties as head of the pro- 
motional department. 


Westinghouse to Move 
Westinghouse Electric & Mfg. Co. 
will move its New York executive 


and sales offices to 150 Broadway, 
May 1. 


Johnstone Promoted 


by Cash Register 


S. E. Johnstone, recently North- 
western division manager of Na- 
tional Cash Register Co., has been 
named assistant sales manager of 
American selling forces (United 
States and Canada), with headquar- 
ters in Dayton. 

He succeeds D. S. Thrall, who be- 
comes sales agent in Newark, N. J. 


Three for Kaufman 


Harry J. Kaufman, Washington, 
D. C., has been appointed by Rice 
Bakery, Washington, which will use 
radio, newspapers, dealer displays 
and direct mail; American Instru- 
ment Co., Silver Spring, Md., trade 
and scientific publications; and Sten- 
otype Co., Washington, D. C., radio. 


“Merchant’ , Is National 


Delicatessen Merchant, New York, 
becomes National Delicatessen Grocer 
with the March issue. National dis- 
tribution is planned. 
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PRINTING 


There are a large number of concerns that 


render one type of service and do it well... 


*x THE FAITHORN CORPORATION, 
however, renders THREE DISTINCT TYPES 


of service—ad-setting, engraving and 
printing—and does them ALL equally 
well—with less effort and less cost. 


FAITHORN CORPORATION 


504 SHERMAN STREET > 
Telephone WABash 7820 


—DAY AND NIGHT SERVICE—— 


% 


Ss 
vo 


CHICAGO 


ee oe ee Be ar yy ae e =} FF 2) Ont tae Vee ‘ca Ps. + pa? Me 2 _ MEPS, Lee Se bys ae Mae 9) Se st 2 SS eee 2” ae Vem. 5 oe » ae = al neh ¥ 
ye ‘ wie i elle a So ta obs Tce tae Bebe SG ae Me wk) as eh Sra i ea ftay ; aos Ke see oe gies Cheah eae amt oy aes a Oe aay pe oe agar aye BY § 
: . 4° * bee: he sip cal PED ee ght P 3 oe Rgaepasy ! pat a: wf ? ‘ yg eed ene a PRR ees eS sh ; joy Se Te, reas Wed em an aaah ee ; wth i, . oy thy Pt ae er 3 ey i ie 
; ae : eo 5 : : ’ rs sig eee & . he Stas Wi 6 a ake i x op as an 
ee S VA, 1 Sis * ‘ 7 : ~ 7 We - "Kies; ¥ Pod 4 * fi 
f : i x4 gi ma ‘ J Mase “eg Praca. ; 7 bs : ee le as : “i aa aw a ee oS a 
> Cre Be ia ge TRE Siri Hs Re fewer +t = Ph artasencom pemmwebey s ey nee ef pocnhy” es i OL, . i a = ge el aR e 
4 en > hs ; 2 : oa} ‘ ‘ity , * P : nf oh: > > 4 + ‘ +: hae ae , 
," + 7 4 i 
in 
; “ ee — 
: a a a = 
“ ti “ b. 
‘a . , j 
; a so es ; os ae we 
: . he Ma STi ; i 
; . 3 ; i v4 re “Fal 
¥ ‘ r os . am of . . by 
4 ae u\ # - cai ee } “i 
4 es f esting Se 
* . - 3 _ «8 ~ A 
: st a ’ % 4 Ce - teal “ , .“ dl 
=i 7 on oe . y ~~ ee Bina Lie 
| ee 4 oe | ! ; , 
f a aia J ¥ i 
a ? bo “. 3 oo 
- wi _——7 bs a eae 7 
as ae a aA ad . 5 ee Z 
- 3 bic é . : ‘ sina BPD i eg 
¥ Ae =. wt an Pre , yn lhiv i moe 
; 4 ee * A — Poe “4 
: om -¥ ah ‘ ¥ é ee ee % . 
y ' " > ss e 
| | | Pe cae ge Cogs a ae 
te » A pul @ ; ct te i 3 
— a . Su 2 » Fi. 7 ee 
BS “z : » + ma ed - i Pe ts ¥ y 
4, = ; Bury Br aihlbn ea, a 2 i: : < : ; 7 
ae oe oa ta oe z hy . . + ee aad ; i P 
Sy ; j aa Rik aie % 4 £ 
r age Ea on Se Bete gee : 4 yo 
1 eid , oy Wee, i — a Te c, Bi : oe ge : . 
oe are "9 iz et ee ‘ %, . iret 3 . yy ase a # Ks 
4 b, soe pk reway wR ‘ ee} + i 
oe. . Pe 5 ase 2 3 rahe pip 4 6 | ~e Gee * ‘ 0 
= J Pers. e oe > et aa, ee ama { Ae 4 Fe! 4 7 
= ef ee See Be BS B - 
; a me es fs & =. oe teed “oe. 
a ae e * we ee i . ee a. - ha é * 
; ae } oo * eae eer : ; ere re fee id e 
ag 3. Sa glee a ; Meet BF a. * : 
eo —— Oe i See oe > > ae 
e e, y is Pe <“ ve = e 2 hee sae Je bi ; Pic 3 4 r a  g he ft dl iss RS 
z a ote | ea oa “wd . ars es 9 - = : raf ‘ ‘ 5 
BR ps2 Bie a Pee hehe case ye ae aa a ag oe ae ae ji 5. 
pt: a a on Be sin - a sl = "] pe a x i 4 ie z bis 
es ca a +. = a de | eee < 
bee --- Aine rage oo <= is Pee sk 3 4 teres o> 
ae ei id Tatu - a oe ih eae . ary ae ws i 4 = 
: Sed isp dill ee koe oc Re eA rs 
; : | Seis peeve: See  @ ae ies ¢ in Ae 
; ee = wa cs rine ccs, 9 eB os *g ‘ 
ie =] eo) ae : a ote * . pad eee hil 4 om 
2 See | eae ra oe Mie) mee iia ; eS ey 
; ga yok. <r Ss ws . > vig 
f oa | Sere de Fg :s @ pee 
Sey » eel SRE eg Ah ee es he — a), 
Fie <= ae ‘dase a> eles Sree pe ay Poke 
a 5 ee js fi se ro ies cae PERE Ee Se Re 3 
et ete ks a Ee With, OTE Te Te ; 
ve SE i ee * ge; fit dP eS outa ee ia oy re : 
r : a ~ ky neti Mg ee ene iets A ge ET Lae a 
; ¢ 3 "ae > % z ck, < ae * ike be 
Pee ee ¢ ne 5 : oe ag 5 te hae ae aks “ae ‘ ae 
P ee x Phe i a WS al ee aes bar ha . os, aa 
i Py fe i owt a OF oe OR gh ae ‘esis eh pert mA fe oe 
view “2 oe MeN aise Sue aig Fe ae ae ck RR Meh sg eg ee Se a ae 
z ag Le ols See eke SORE 8 See ae ye ak Rae ck io as mie a Mo 
ae ZA. ‘ 
Bo as ihe: ty » 5 i SEAS 
aM Exner - ote iy we $ oe if: ; *piad # ek * 
Piet i ae Btn 4° ae 
2 Re eee es 
ae i mop oe ou 
. “ag sa ee ; a ‘ es 
Fr : sid Sod 
; bit ae ae Ea SE —- —— 
‘ OS ci i, ln Sa ae —— = = ———— 
be yt ” : e inj HPI 3 
4 aie ie ; ; bead aoe 
at. ss 14000. eS 
i niga ta LO, ach ‘ ee 
pier: - a ag 74 / 14 . bo | Po ; 
A ee . 3 3 7-4 i ; .A ot 
Pan: y bo : tt af & al «} Eis 5 A’ beep pieah, 
2 Tee ee . x : | a ‘ : x ee 
es" Ree i ae 69 ‘ Ul a v , i \ iy ‘ es 
es: eee «Se ete. 5a ei eh Bay n ; { . Ep 
ce Be te me So AL EL SY Bs | 
9 “4 Dicky, pa em a me 
ae ae gate J ite Ze ie ihe 3 an a 
ea hort : ‘ ig ar Bit ie 4 
r'> ters sy 3 : a. hy GO } 
a ne PROGerty ee | 
So ‘ -“* t i t i Ey i BS 
: e » p ; ; (a8 8 Bt ei : 2 e 
1 p ig a 4 Pere £ i } * : oe 
: ee is ee ree oe He gH $e ae 3 a 
ae: pce 4 Pie or hadi. He ES a 
, a> > ii 4 pee f ee 4 « e 1 ar 
ae > a ae alk ps ‘ ease ; : Paves 
i aaa ape ’ matt, << i d “ : fey 
to ae : Ox ee ae 
i, men ee ie: 9, ’ + 7 ‘ 4 $ : i , #2 Mes ae 
ae o* gate. ap ) ag a 
So Se ia cM, : 3 ae “4 
PS cS mene oo | ff 
ies AD f P eas ; rab re 7. * . i at 
es ) + aD 
a stipes 
* ae. % | 
oe: ne nt 
ee 
j Mate 
Sen pa 
aa oo 
bem ae pi 
oes a 3 
~ ae >a 
—— 
ee 
ae 
Bs i ere 
re ae 
oe @ 
saa seal 
Ww ee ae i} 
a ~ aa a. ai 
eee ae 
oe 
i 
ea ea > 
Aer. “Pe 
“ee Bn = 
a ges 
os : ae 3 
gee ae 
er ee 
Ce ee 
ee ae 
Gn) | 
en's 
Rage 3 
Sa ‘ 
a ae . 
er My ine ee 
cae ech Sede: 
ee 
a 
he agus 
ee 
Wiis 4 Saat * 
a ee f B 
tS ae F! =) , = 
sig op fae 2 
Rr 
Rieke 3 Pee 
Me ane, Wee: « a , i - a 2 Rr 
sg od Rent eos WS ee ie eo ee ae! 7 ¢ (oe OF <P wo Weg - en - 4 2 = \ e Prien ia ie 
oe ee, spree 5. CREE Ge Migs ot Ise iG aera rare Me ran rent Seamer a Jl Ie Oa a Ye bea Fh Seas hd ek ; Sie, a as, SCIEN eam * M SO yy ‘ Bass: e : 2 BYE hoe ue 
Sallie Catt) is AM aia ARR sah oN re PA acy oe 2 RESON aa Oke ue Cham a codieep rye Ge, Sema emes epee ies ri Mee ie augers”. PApaiiee © No a = 9 me fee re OR BESO 6 one ea atte) Comair be aaianes 2) le Me he Rea Ape A ca to eiegs A |" pee Gor Semen ok GSA ES A or ge i om a ok ee ei a= hing a ws BOP eT Set) ee 
yee hg To tia eee CR OR a et alias Re ger Be te eee ee a ay BOS e ¢ ae : we Hr lew rere, el “Pray nas Rane ini nN ec Os: Cogan Je Se Ge = i os OE eae Saree ge bare Mean! es eee Ae a. seit SO ar Re x 4h 7 dee TOES," 
at td Re ae ot: Uae a a 2 eae Sgt " . pinay Suen pe Se eR hy we ati oe arr tae Lge dean 7 ea aint IN) 5 cn ee oa Marae: +” aM eMey ON ae CP ath SERS ah Rn ie =" es 5 RR ne. es 2 a Se SN RE aN 
2 . RRS! Oe Sy GE arm 2 fe wahace en ih © a Batre pt ae “ eo nt ad San ag eee co Pe ae 2," Sata Laney Meer ts Si decimate te AEE Gira Rea ots i Lee fas NA SRR OER Chi Fare : Moo ili geal Waa ca oh 04 


= Mi, ee eee he ae Re Me BE ae fag Br. Talat MR FC Sn ah Se me RR le a gia i eat: SH a ona ge I ep ae i geen te Lr Lhe align ANY oC ae Cephat e Nae  e Me, iN Poe rg io Les ng pe ta gn 
we} ; oT Pe Sa +" ee rEg TR ey Oe me gpl SCE, TORR ae RE eS ai ee tm Sane Pane DE ope ws Cal tet bagi at 
March 9, 1936 ADVERTISING AGE 17 ic 
D Be - D | ; 
" e E. f& cs & 2 
ee Stele 


For the First Time / 
KEEN COVERAGE 


The basic news of industry and industrial equipment direct to industrial 
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buying and specifying officials with 


New Vitality 
New Interest New Sparkle 


| in the 
New in purpose —new in format— new in the service it renders industry and the 
| industrial equipment field. 
: NEW EQUIPMENT DIGEST will contain in each issue a comprehensive digest of the 
i industrial news of the month —sales policies — construction news — expansion activities— 
personnel changes—new materials and their applications—new equipment—in fact, all things 
| of vital interest to industry as a whole. 
| | NEW EQUIPMENT DIGEST offers to industrial advertisers a NeW opportunity to reach 
Industry with a new interest. 
. 30,000 Guaranteed Circulation 


We hereby guarantee a total controlled coverage of 30,000 distribu- 
tion to be mailed to individual names of buying and specifying officials 
of well rated industrial concerns. 


Closing date—the 20th of the preceding month—Starting with the 
April Ist issue. 


Write or wire for complete sample dummy and advertising rates. 


New Equipment DicEsT 


Cooperating with MacRae's Blue Book 


11 E. HURON ST. CHICAGO, ILL. 
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SENATE. GROUP 
OFFERS HOMILY 
ON ALLOWANCES 


Washington, D. C., March 5.— 
Action taken by manufacturers in 
the food field to halt unwarranted 
rebates and advertising allowances 
will tend to lessen the effect of dis- 
closures before the Patman commit- 
tee, but it is doubtful whether it can 
forestall the sweeping movement for 
legislation. 

More than 20 bills affecting retail 
buying in some form are now pend- 
ing before Congress. Outstanding 
among them are the Robinson and 
Patman bills, sponsored by the U. S. 
Wholesale Grocery Association. The 
Robinson bill, with amendments, has 
been reported favorably by the Sen- 
ate judiciary committee. The Patman 
bill, together with the Utterback sub- 
stitute, is still before the House 
judiciary committee. 

In regard to the service and ad- 
vertising allowance provision of the 
Robinson bill, the report of the Sen- 
ate Judiciary’ committee contained 
this explanation: 


Demanded and Granted 


“Still another favored medium for 
the granting of oppressive discrim- 
inations is found in the practice of 
larger buyer customers to demand, 
and of their sellers to grant, special 
allowances in purported payment of 
advertising and other sales promo- 
tional services, which the customer 
agrees to render with reference to 
the seller’s products, or sometimes 
with reference to his business gen- 
erally. 

“Such an allowance becomes unjust 
when the service is not rendered as 
agreed and paid for, or when, if ren- 
dered, the payment is grossly in ex- 


BP ger 


pues RANT CAR DURES 
COR NOE RAL KD HERE ARES 


RRIDOR, > 
fa CONDOM 


P| SOUTHERN 


“ 
D4 PURITY 8 TRAVEL DERAPNENT POO mt commer eum F 


BAiLWay 


Central Station, Chicago, after a run in Baltimore. 


HOW FOREIGN RAILROADS ADVERTISE FOR BUSINESS 


KILLARNEY | 


This collection of foreign and domestic posters is being shown by the Baltimore & Ohio Railroad at Grand 


It will move on to another city April |. 


cess of its value, or when in any 
case the customer is deriving from 
it equal benefit to his own business 
and is thus enabled to shift to his 
vendor substantial portions of his 
own advertising cost, while his 
smaller competitor, unable to com- 
mand such allowances, cannot do so. 

“Section 2 (c) of the bill addresses 
this evil by prohibiting the granting 
of such allowances unless made avail- 
able to all other customers of the 
seller concerned on proportionately 
equal terms, or unless in the rendi- 
tion of such services the customer’s 


own business is kept out of the pic- 
ture. 

“The first of these conditions is 
designed to rob this practice gener- 
ally of its discriminatory character, 
and the second to leave open a legit- 
imate field for the use of customer 
services as mere employes or agents 
in local advertising, in lieu of sal- 
aried representatives sent it from 
without, or of other local personnel 
strangers to the seller’s acquaintance. 

“The frequency with which limited 
advertising appropriations admit of 
their expenditure only in selected 


communities makes it important both 
to the seller and to the local com- 
munity to preserve this freedom so 
long as it is properly protected 
against discriminatory use. 


Curing the Evil 


“The phrase ‘proportionally equal 
terms,’ is designed to prevent the 
limitation of such allowances to sin- 
gle customers on the ground that 
they alone can furnish the services 
cr facilities in the quantity specified. 
Where a competitor can furnish them 


ative value, he seems entitled to, and 
this clause is designed to accord him, 
the right to a similar allowance com- 
mensurate with those facilities.” 


BILL SURE TO PASS, 
RETAILERS ARE TOLD 


Washington, D. C., March 4.—Fif- 
teen hundred retailers turned out for 
a demonstration today and heard 
Senator Joseph F. Robinson (Dem., 
Ark.) tell them that the Robinson- 
Patman anti-monopoly bill is sure to 


pass. 
The co-sponsor, Representative 
Wright Patman (Dem., Texas), 


added that it is the duty of good 
government to protect small store 
operators from avaricious competi- 
tion, 

Senator Robinson said the Dill 
will be dmended, but not emascu- 
lated. 


Hylton Shifts to 
Realsilk Program 


Jack Hylton and His Continental 
Revue have been signed by Real 
Silk Hosiery Mills, Indianapolis, for 
an NBC coast-to-coast network pro- 
gram every Sunday night at 9 EST, 
starting April 5. 

Hylton will make his last radio 
appearance for Standard Oil Com- 
pany of Indiana, April 4. The Real 
Silk account is handled by Leo Bur- 
nett, Inc., Chicago. 


Conkey with Ross Roy 


Albert DeG. Conkey has joined 
Ross Roy Service, Inc., Detroit, in a 
research and creative capacity. He 
was formerly with Brooke, Smith & 
French, Inc., and later with Associ- 
ated Sales Company. 


Turabell Moves 


Henry E. Turnbull has joined Paris 
& Peart, New York, as account exec- 
utive. He was formerly copy chief 
of Lavin & Co., Boston agency, and 
with Joseph Katz Co., New York. 


Syn-O-Scope Agency 
Firestone Advertising Agency, St. 
Paul, Minn., has been retained by 


in less quantity, but of the same rel-'Syn-O-Scope Laboratories, Chicago. 


*SUBJECT 
TO NO 
DISCOUNT 


Ms: of the claims of any advertising 


medium are at best only estimates or indications. 


“Circulation,” “potential listeners,” 
“fan mail,” “market analysis” are important data for advertisers, but 


they are only signposts along the highway that leads to sales. 


WLW offers currently a broadcasting 
story reduced to its final fundamental: ACTUAL SALES. 


This analysis contains only facts about 
the area in which WLW sells the products of ONE advertiser--no 


duplication, no “lumping.” 


It is prepared to answer any adver- 
tiser’s most important question: “Can you influence buyers to pur- 


chase my product?” 


It makes no claims, draws no con- 


It is 


DISCOUNT 


CINCINNATI, OHIO 


It states simple facts, offers indisputable evidence. 


SUBJECT TO NO 


THE CROSLEY RADIO CORPORATION 


clusions. 
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PRINCESS PAT 


saving his master; the cripple who 
saved the kittens from the burning 
barn and all the rest of it. The mail 
grew, the program boomed—and 
sold no cleansing cream.” 

Analysis of the mail showed an 
overwhelming response from “shut- 
ins, young boys and octogenarians,” 
Mrs. Gordon pointed out. “So a 
mighty good feature went off the air 
and Princess Pat chalked up one 
fairly expensive lesson on what not 
to do in radio.” 

The company’s regular half-hour 
show, “A Tale of Today,” broadcast 
over NBC each Monday night, has 
fared much better, Mrs. Gordon said. 
It has had a steady rather than a 
sensational growth. 

“Cosmetics are an aid to feminine 
beauty; feminine beauty is the 


strongest factor in romance; so ro- 
mance is the foundation of the 
Princess Pat play,’ Mrs. Gordon 
said, outlining reasoning behind the 
program. 

Writing of commercials for the 
show has proven that “one syllable” 
words are the best. A week ago the 
firm received a letter saying it had 
asked for “compliments,” whereas 
its modest request was for “com- 
ments.” 


Importance of Words 


“In writing copy for the eye, one 
would never hesitate to mention 
‘cheek’ rouge, in order to distinguish 
between cheek rouge and lip rouge,” 
she continued. “Yet we had to aban- 
don the word because several lis- 

(Continued on Page 22) 


Miss Duncan Gets 


Oystermen’s Award 


A prize trip to Bermuda, valued 
at $250, was awarded to Dorothea 
Duncan, food editor, Washington 
Post, in a recipe contest held by the 
Oyster Institute of America. 

The contest, calling for a selection 
of oyster recipes, was restricted to 
food editors. N. W. Ayer & Son. Inc., 
is the agency. 


Leighton & Nelson Start 


Winslow Leighton and George R. 
Nelson have organized Leighton & 
Nelson, general agency, with offices 
at 245 State St., Schenectady, N. Y. 
Both are former sales managers of 
radio station WGY. Associated with 
the new concern is Rosemary Cramb, 
formerly with WGY’s sales staff. 


Announce Annual 


“Bawl St.” Contest 


The Bond Club of New York is 
offering $1,000 in prizes for contri- 
butions to the 1936 edition of the 
Bawl Street Journal, the club’s bur- 
lesque of the Wall Street Journal, 
which is a feature of its annual out- 
ing in May. 

An instruction leaflet describing 
types of material desired may be ob- 
tained from John A. Straley, 63 Wall 
St., New York. 


Anderson, Hunt Promoted 


R. M. Anderson, advertising man- 
ager of Longview, Wash., News, has 
been appointed manager of produc- 
tion and sales. Frank A. Hunt, for- 
merly assistant, becomes advertising 
manager. 


Patricia. Gordon, expert marketer, and 
president of the Chicago cosmetic house. 


PRINCESS PAT 
| TELLS REASONS 
BEHIND SUCCESS 


Chicago, March 4.—“Thou Shalt 
Nots” for radio advertisers, learned 
from that stern teacher, experience, 
were given to the monthly copy- 
writers’ clinic of the Chicago Adver- 
tising Managers’ Club last night by 
Patricia Gordon, president of 
Princess Pat, Ltd., cosmetics. 

Mrs. Gordon was one of the head- 
liners on a program that included 
John P. Cunningham, copy chief of 
Newell-Emmett Company, Inc., New 


FARM INCOME GAINS 
ALMOST FOUR TIMES 
NATIONAL AVERAGE 


“KENTUCKY | 


Be ’ 


—_—re &¢ we 


Ras 


% York, and J. R. Collins, newly- 
y appointed advertising manager of 
Libby, McNeil & Libby. Kenneth 


’ Laird, vice-president of Weco Prod- 
ucts Company, and chairman of the 
club, presided. 


’Twas Popular, But 


“The only thing I can say for sure < 
about radio advertising is that no- 
body knows all about it for sure,” 


i a ~~, 
g Mrs. Gordon told the clinic. . mr, 
Recently the company tested a te" wt 
daytime program, “Heart of the "9 ‘ 


News,’ which used only ‘“heart-in- 
terest” news events. The program 
advertised Princess Pat cleansing 
cream, an item never mentioned on 
the firm’s evening network program. 
it “The program made an _ instant 
hit,’ she said. ‘Mail poured in prais- 
iig our story of the dog that died 


99 


Daurainc the past two years the cash incomes of Kentucky farmers 
have doubled and the general average throughout the country increased 40% during the same 
In 1935 farmers in this State received $27,899,000 more for their products, ex- 
clusive of AAA benefits, than they did in 1934. Adding the amounts received from the 
triple A brings the total revenue of Kentucky farmers to $133,325,000 . . . $38,107,000 


more than the previous year. 


0) le nding ¢ 


period. 


m|POSTERS 


_ © Here are the reasons why adver- 
tisers—large and small—are enthu- 
_ Siastic about McCandlish posters 
and McCandlish service. 


® Faithful Reproduction of the 
artist’s sketch. 


- | ® Brilliance of McCandlish inks. 


To cash in on the rapidly mounting rural prosperity in this section concentrate 
your message in these papers which cover practically all of Kentucky and a large part of 


Southern Indiana... . 
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by Mrs. Gordon and Harlow Wilcox, 100,000 answers reveal brand pref-|ering the youth market. The booklet 
PRINCESS PAT NBC announcer. RAPS BOORISH COPY erences among the items listed. contains market facts, percentage of 
The program is designed to in- Open Road readers by age groups, 
rs terest four age groups. Characters No. 904. From A (Architecture) to|and rate and circulation figures on 
' include a widower, a widow, the O (Orders) with Illustrations. Open Road for Boys, American Boy, Ci 
7 widower’s two daughters, one about This tiny booklet, with its amus-|Boy’s Life and Scholastic. om 
2a 26, the other 17, and his son, about ingly illustrated text, is issued by 
f 11, The love theme is predominant. Architecture. It contains facts about | No. 858. The Income Factor in Re. Ma 
a BEHIND SUCCESS The widow wishes to marry the the market represented by the prac- lation to Commodity Use Expo 
" widower; and his daughters have ticing architect and his organization, and Ownership. at Pe 
sweethearts. and includes a page showing a| This analysis of the new series of Ap! 
3 ae ec a Raps Bad Manners monthly record of leads for manu-| Department of Commerce studies has Amer 
: (Continued from Faye 19) ; facturers produced by Architecture|been issued by Macfadden Publica. socia 
teners told me I had mentioned| The consumer is becoming more during 1935. tions “as a contribution to the chart- York. 
‘cheap’ rouge.” and more bewildered by the mane of ing of the volume market.” Taking Ap! 
Other pitfalls of the commercial, age a8 hey Lot agpel nase No. 905. Factors Influencing New|Government figures for Salt Lake tion, 
she said, are the listener’s natural “maa Se pede. arson ran Car Purchases. City, the survey err the data verti 
dislike for being interrupted in the ermal Genk aviticiam of abverticins An insight into reasons which in-| to give a picture of (1) nd demon- briar 
midst of entertainment; personal from outside the profession had best fluence car purchases is afforded by (Continued on Page 2 Va. 
dislike for the announcer’s voice or| he met by fixing from within. this tabulation of 3,128 personal in- Ma 
personality; lack of the listener’sin-| pijjis, yeast, gum, and a cigarette terviews with new car buyers, made ciate 
terest in the particular product;| have been advertised as aiding di- by R. H. Stiepock, Detroit, for This Sprin 
over-long commercials; and dullness| gestion, he pointed out. For love Week. The investigation is limited Ma 
of composition. awakeners, there are pills, perfumes, to buyers of 1935 and 1936 models. expor 
“Since the interruption must|pbrassieres, tea, soaps, and a cig- : : Prem 
come,” she said, “frame it with mu-|arette. For slenderizing, there are No. 906. Automobile Route List of Amel 
sic as if you were garlanding it with | pills, milk, grape juice, bread, and a Retail Grocers. cago. 
flowers, bring it in as subtly as you| cigarette; for quieting the nerves, John P. Cunningham The Oregon Journal, Portland, has Ma 
know how—and then pray fervently. | pills, rubber heels, de-caffeinized cof- just issued the ninth annual auto- Lithe 
“As for lack of interest in your|fee, mattresses, whisky, and a cig-|=—=——— ——= |mobile route list of retail grocers. a “ 
product, your show is relied upon to| arette. tiser should use inoffensive and pos-|In addition, the booklet contains a oes 
attract the right audience. Some ob- “The American, who is a good Elk,|sibly ineffective advertising, or|directory of grocery jobbers, wagon ” 
jections are avoided by the drama-|a Rotarian, a believer in big business |“‘something that pulls,” adding that |jobbers, chain store organizations Ma 
tized commercial. The maximum |and free speech,” he said, “may still |some observers have found that so-|and buying associations, Adve 
length of a commercial is governed | have indigestion and nerves, and be|called “shock” advertising often out- a. Ont. 
by the network. So, if a commercial | getting fatter every year, even after | pulls other types. No. 896. Actual Instances Proving Id fi Ma 
sounds long to you, it must either be |taking these products, and he’s be-| “For every product with that| the Huge Daytime Audience of eas or Sout] 
badly composed or dealing with a|ginning to wonder if he isn’t being |technique which has succeeded,” Mr.| WHO. socia 
subject that could never interest | kidded.” Cunningham replied, “I can nameten| This four-page folder, issued by ville, 
you. A Few Know How which have been successful without |radio station WHO, shows the mail Jui 
Confidence in Youth Mr. Cunningham indicated various being offensive.” response by counties for the state of tion, 
“To me the bright ray of hope in |@dvertisers for advertising which he Ps ie gyrate Be poate we a ee ee eee Get away from routine and the wees 
radio selling lies in the young popu-| termed “offensive,” or for copy which 1 nesta . aioe is |tl P - inet dostan % ¢ blustery winds of March for a Jui 
lation now coming up.” she said.|hurts credibility of all copy. He|8™all minority of advertisers is the mail receive uring ten days “ Find tion, 
- . & up, ; tai : ti ;|Selfishly using copy which will in|from a network program featuring a week or a week-end. Find your 8 
They are being rates on a and a Pp anc igen time dissipate the entire capital of |contest; second, the response in ten place in the sun inAtlanticCity. — 
ole agile Mane tg with the Parke, Davie & Co. ame the advertising industry, if not days from a sample offer on tran- You'll find every facility for Pin 
of the program acquaints the child |zine advertisement entitled “Why I — _ : Me oC . scribed programs; third, response on fun and rest at the Ambassa- Disp! 
with new foods, books, novelties.|Was Born a Woman,” which treats vs pcre pts gpk ras oa nails nieng bogus tease dor. Golf. Riding. Indoor Hote 
Children =e decidedly SHnEiy ty [8 Cotbente nenpert WHR eeneniveRes, i ea caenan “eines nace: arate of so Goan swimming. Sun deck and so- Ju 
radio and its selling message. he said. oe vanasut, |tomaitin” and valearity. eaeh teks is & neues of tenhel larium. Marvelous food. ton 
“Whoever meets these youngsters| The speaker criticized the “Talkie i: Sik ieee . ined at P 
as they come up is bound to profit. | Panties” advertisement for women’s i bh o P ws a ism oO “ Iowa counties. American and European Plan Pe 
My belief in radio’s hold on thejunderthings. One garment bore the which ‘es thas " ° siloarianiistlnn No. 902. You Can Believe It or Not cific 
younger generation is so strong that | words, “No, No, a Thousand Times prteadhed f No. 902. ‘ , A b d ' 
we are deliberately shaping our radio | No!” The advertisement was repro- . It wasn't so long ago, one adver-| Mr. Ripley. The m assa or at Si 
serial to please the younger au-|duced in a recent issue of Apvertis-|‘'S!2& manager pointed out, that] An outline of the editorial formula Au 
dience.” ING AGE. printing of the picture “September J/and contents of Open Road for Boys ATLANTIC CITY Asso 
Commercial announcements on the One advertising manager raised Morn was a grave offense, yet alis given in this booklet, issued William Hamilton, Managing Director Ame 
“Tale of Today” program are made /|the question as to whether an adver- metropolitan newspaper recently re-|coéperatively by four magazines cov- Au 
a aa LA OE produced a picture which was even | —— tion, 
more revealing. ciatic 
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The following documents may be Ne 
secured without charge by any na- Life 
tional advertiser or advertising Edge 
agency from the companies sponsor- — 
ing them, or through ADVERTISING 
AGE, oe 
No. 899. Results of Ten Weeks’ Sur- 
vey of Boston Radio Stations. si 7 
Thin besklet, inonnd br Tho Yonkes he click of shears is the bugle note calling new adver- 
Network, describes in detail the lis- tisers to Modern Mechanix & Inventions every month! 
reason poe bg a Coupon response to mail order advertising, followed by 
mined by means of an instrument record low costs per actual sale, has proved to these 
perfected by Professor R. F. Elder mer 
: ad ’ » » are — Zs » res eC é ea Ss a 
ne ae ne ee a ee ea of Massachusetts Institute of Tech. shrewd buyers—and to the rest of th - rtising world 
‘ie vilipg : . nology, the survey being conducted —that the Modern Mechanix & Inventions market is a 
apolis is the twenty-first city in population, it under his direction. Results are the ieiictaals alas 
P . ‘ é a 
is an outstanding achievement for its leading actual listening record of 1,000 fami- _ 
lies to 101,004 quarter-hour periods. si E 
daily newspaper to rank fourteenth among all Here are 250,000 readers, 99% masculine, whose average 
six-day papers in the United States and tenth No. 901. The Literary Digest’s Mo- age is 29 years. 41% are home owners, 69% are car own- 
‘ tor Truck Poll. a 24 2 
among all evening papers . . . four of these ers, 71% have home workshops. At $1.50 per page per 
2 mn Complete results of a special motor . . . 
papers are in New York City. truck poll made among its subscrib- thousand readers—the lowest rate in the mechanical field 
ng ea given in this booklet of —Vodern Mechanix & Inventions is today’s outstanding 
Thoare oc > > answer — sans ; e Literary Digest. Results ‘4: 
Phere can be but one cnn atianagete ‘en Guile - Dies! aera gg buy for advertisers who sell to men! 
must be a good market and THE NEWS must gaged in businesses and industries 
do an outstanding job in putting over the which operate motor trucks, how 
. . é many trucks they operate, type of 
advertiser's message in that market. vehicles used and the positions of Fawcett Publications, Inc. 
those who replied. 1501 Broadway, New York City e 
Fawcett Bldg., Greenwich, Conn. e 
4 ry, N 360 N. Michigan Avenue, Chicago, 
THE INDIAN APOLIS No. 903. Drug Purchases Reveal the Illinois ¢ Simpson-Reilly, 536 S. 
4 Living Standard of the Seven Hill Street, Los Angeles, Calif. 
Farmers’ Families Simpson-Reilly, 1to14 Russ Build- 
: ing, San Francisco, Calif. 
Issued by Farm Journal, this folder 
describes a survey made among its 
readers to discover their drug and E 
New York: Dan A. Carroll, 110 E. 42d St. Chicago: J. E. Lutz, 180 N. Michigan Ave. cosmetic buying habits. More than 
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Coming 
Conventions 
a 


March 17—Export convention of 
Export Managers’ Club of New York 
at Pennsylvania Hotel. 

April 21-24—Annual convention, 
American Newspaper Publishers As- 
sociation, at Waldorf-Astoria, New 
York. 

April 30-May 2—Annual conven- 
tion, American Association of Ad- 
yertising Agencies at the Green- 
priar, White Sulphur Springs, W. 
Va. 

May 2-4—Spring meeting, Asso- 
ciated Business Papers, Inc., at Hot 
Springs, Va. 

May 4-8—Sixth national premium 
exposition and convention of 
premium Advertising Association of 


America at Palmer House, Chi- 
cago. 

May 12-14—Annual_ convention, 
Lithographers’ National Associa- 


tion, at the Greenbrier, White Sul- 
phur Springs, W. Va. 


May 15-16—Annual convention of 
Advertising Affiliation at London, 
Ont. 


May 18-20—Annual meeting, 
Southern Newspaper Publishers’ As- 
sociation, at Grove Park Inn, Ashe- 
ville, N. C. 


June 28-July 2—Annual conven- 
tion, Advertising Federation of 
America, at Boston. 


June 28-July 2—Annual conven- 
tion, Newspaper Advertising Execu- 
tives Association, at Boston. 


June 29-July 2—Annual conven- 
tion, International Association of 
Display Men at Netherlands-Plaza 
Hotel, Cincinnati. 


June 29-July 5—Annual conven- 
tion National Editorial Association, 
at Poland Springs, Maine. 

July 5——Annual convention Pa- 
cifie Advertising Clubs’ Association 
at Seattle, Wash. 


Aug. 11-138 —- Annual convention, 
Associated Sign Contractors of North 
America, at Denver. 

Aug. 31-Sept. 2—Annual conven- 
tion, Advertising Distributors Asso- 
ciation, at Royal York Hotel, 
Toronto. 


Sept. 14-17—Annual 
Financial Advertisers’ 
at Nashville, Tenn. 

Sept. 30-Oct. 2—Annual conven- 
tion Direct Mail Advertising Asso- 
ciation at Netherlands Plaza Hotel, 
Cincinnati, O. 

Oct. 15-16— Annual convention 
Audit Bureau of Circulations at 
Stevens Hotel, Chicago. 

Nov. 12-14—Annual 
Life Advertisers’ 


convention 
Association 


convention 
Association at 


Edgewater Beach Hotel, Chicago. 


a 


**7’ll be at the 
BENJAMIN 
FRANKLIN, 


3? 
of course. 


If you insist on the best, 
you'll be satisfied only 
with the Benjamin Franklin 
when you come to Phila- 
delphia. This big modern 
hotel offers you the com- 
fort of large rooms (all 
with bath), the conve- 
nience of a central loca- 
tion and the economy 
of rates as low as $3.50. 


THE 
BENJAMIN 
FRANKLIN 


SAMUEL EARLEY, Managing Director 


PHILADELPHIA 


insertions in the magazine sections 
of the New York Herald Tribune and 


* 
Bon Ami Seeks 
Times and in the Christian Science 


St atist ics on Monitor, Bon Ami has been out of 
x newspapers for about four years. 
Tubs and Sinks 


To Run Regularly 


While no schedules have been an- 
New York, March 4.—How many | nounced for the current New York 
times housewives in the New York| campaign. it is learned that adver- 
metropolitan area cleaned their bath-|tisements will appear regularly until 
tubs and kitchen sinks with Bon Ami | the contest ends April 30. Executives 
powder during a single week will be|say that thus far no plans have been 
indicated by results of a new contest|made to stage the contest in other 
started this week by The Bon Ami| cities. McCann-Erickson, Inc., is in 
Company. | charge. 

Virtually all newspapers of the Prizes, 135 in all, aggregate $5,000, 
metropolitan area are carrying the |with a capital award of $1,000. Rules 


copy, the largest ever used in news- | 


insertion was 1,250 lines. Except for 


TT aenenonnee es 


bathtubs and kitchen sinks and, in Washington Booklet 


addition, ask facts on the number ° ° 
of times the entrant used the product to Entice Tourists 
Representatives of 23 Washington 


for these purposes during the week 

the contest letter is written. Evi- per of Machete — ‘_ or- 

ganizations have formulated plans 

dence of purchase is ite required. for a pictorial pamphlet advertising 
the state to tourists. 

The highway department will su- 

pervise publication and distribution. 


Picks Paris & Peart 


Benson & Hedges, New York, have 
appointed Paris & Peart for Virginia 
Rounds cigarettes. Magazines and 

| rotogravure will be used. 


| 


Socony Sponsors Reds 

Socony-Vacuum Corp., New York, 
will sponsor all home and road base- 
ball games of the Cincinnati ball 
club during the season opening 
April 14. WHIO, Dayton, and WSAI 
and WCPO, Cincinnati, will carry 
the reports. 


Name Atlanta Agency 


Wagner Brewing Co., Miami, Fla., 


Keystone Moves | 
Keystone Art Studios, Chicago, | 


provide for a letter of 200 words |haye moved to new quarters at 66 |and the first annual Atlanta, Ga., 
papers by this advertiser. The first | telling what the housewife likes most | — South Water St. The telephone is 


about Bon Ami powder for cleaning | Randolph 8858. 


Dogwood Festival have retained Gott- 
schaldt-Humphrey, Inc., Atlanta. 


E REALLY shouldn’t act surprised. Redbook’s 

editorial policy is planned to interest the kind of 
families who do not have to economize on food, who 
can buy a new automobile when it pleases them, vacuum 
cleaners as a matter of course, and any- 


REDBOOK makes no appeal to certain types of readers. Its contents 


are aimed at families who like and can afford better things 


about three times that of the average family in U. S. 
—that 1,000 Redbook homes average 208 full time 
servants and 257 part time servants... 
—that these 814,000 Redbook families represent four 
readers per copy, including husbands and 


thing else from vacation trips to a new 
sort of razor blade. 

Independent research organizations find 
these things about Redbook’s average 
family— 

—that 77% own vacuum cleaners, 45% 
own washing machines, 64% own mechan- 
ical refrigerators (the figure for U. S. is 
21%) and that about 97% own radios. 

—that the average income is $4,156... 


Consider these 
Redbook authors in the 


current issue 


PHILIP WYLIE 
PEARLS. BUCK 
CARL SANDBURG 
ROBERTHICHENS 
MORRIS MARKEY 
VINA DELMAR 
URSULA PARROTT 
P.G.WODEHOUSE 


wives (all of them treasuring Redbook longer 
because of the full-length novel printed 
extra in each issue). 

Low cost alone is enough to justify plac- 
ing Redbook with the most economical 
media on the market. $2.48 per thousand 
readers based on guarantee is the lowest 
rate in the monthly field. 

We think you could sell almost anything 


profitably in Redbook. 


TAN Advertise to your BETTER customers FIRST... in Redbook 
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ie “Fair Trade Act” in his decision. Fl id B the public how good he is in admi-| Seminole Offers o 
k CONTRADICTORY He declared that the act tends to en- oridaa ars ralty and constitutional law. Cannon Tow I Cc 
. courage creation of monopolies and ° Judge Parks made the unofficial an , ets | 
é that it interferes with the right of Divorce Copy observation that he, too, believes the| Seminole Paper Corp., Chicago, ig 
| RULINGS GIVEN (ais sees ccs Sita law does not really authorize lawyers offering Cannon, WoO) vappers ami | Sac 
cas : : saieitel urn for 
: affairs. He also referred to similar by Attorneys to advertise, but rather prohibited 12 cents in @ new contest announced - = 
F- rulings in New York, Tennessee, and ioe tod publication of any advertisement for in the March 1 issue of The Ameri. The 
: P ] the United States Supreme Court, 90-day divorce business unless it is can Weekly, and the April 12 issue gouset 
thus giving rise to the Grocers’ As- Tampa, Fla., March 5.—Florida|signed by a lawyer. of This Week. 1935 
sociation’s belief that he referred to|lawyers apparently will be umable| =. —————— The promotion is backed by exten. jepartt 
ee the other act, as they are of the opin-|to advertise under the state’s year- Horlick’s Plans 'sive use of point-of-sale display ma. aay t] 
k ' ion that the ‘Unfair Practices Act” | old “quick divorce” law. Double Premiums terial. os f' 
iy. Court Confused, Say Califor- is indigenous to California. Morris M. Givens, Tampa attorney, A double premium offer will be M D . profit | 
Advice to Manufacturers sought a court order to enjoin the] ,,.46 by Horlick’s Malted Milk Corp.| New Del Monte rwe = 934 w 
nia Retailers Tampa and Hillsborough county bar/on its “Lum and Abner” program| California Packing Corp., San 
So confident are the retailers that |4SSociations from seeking to disbar|ogyer NBC starting March 27 and | Francisco, will launch the Del Monte g( 
ies . they are preparing bulletins to man-|him if he advertised professionally |running for three weeks. “Variety Show” a ovine A 0 
: a ufacturers doing business in the state |for divorce suits, but Circuit Judge A new edition of “Pine Ridge|March 10. The schedule includes 1935 
is Auge, — ee geal e = requesting that cer sniae their | Parks dismissed the case without the | News,” and a metal weather fore- | four-color advertisements in maga § Corpor 
vapid succession last ween two Us : — “ formality of an opinion caster, to be worn on the lapel, will|zines and newspaper magazine sec. § 935,268 
f ia Superior Courts ruled first |Salesmen to advise grocers to “stay y Dp . i : . Re - 
ornia sup ; Ret , hae : Att Givens’ ti i be sent in return for package wrap.- | tions. 1934. 
that the state’s “Unfair Practices |in line,” in view of four decisions in} Attorney Givens’ action was a/ 7. en ale 
Act” is unconstitutional and two|their favor, and pending appeal to friendly suit in which he and the bar _— C for Road ail 
days later that the law is within the|the California Supreme Court. associations sought to test the act Picks Keelor & Stites otton for Noads sp 
—- constitution. Three days later in the case of the passed by the 1935 legislature. Mr. ' A plan under which the govern. aa 
hee The decisions were rendered in two| Wholesalers Tobacco Dealers Bureau Givens and others contended that the| Paper Service Co., Lockland, Om ment would spend $1,300,000 to en part 
f Be +08 P law gave lawyers the right t d $ cinnati, O., paper-lined burlap bags, |. se of cotton mats and cot- jroppe 
j Vi different Los Angeles courts, involy-}of Southern California against the | ®W Bave awyers tie mgm 0 aever | liners, and other paper specialties com dene for road building is await $1 092 
4 5 ing two different cases, both, how-|National Candy & Tobacco Co., Su- tise for 90-day divorce business. has appointed Keelor & Stites Co., popes ece| f Agri — 
Es ‘ PP ing approval of Secretary of Agri- J 1933. 
ever, in connection with the “Cali-|perior Judge Minor Moor held the ‘ Cincinnati. Business papers and di- 
’ ei? History of Law . culture Wallace. 
q fornia Unfair Practices Act,” passed |act constitutional. rect mail are being considered. ——— _— 
d by the State legislature last July.| California’s “Fair Trade Act” also| The advertising act was passed in a in, Wasey Appointed _ 
: < Some confusion exists in the minds|had another test last week when/conjunction with the 90-day divorce C. ll t “Ch : l 99 Erwin, asey App ol Ve 
, : arswe o ronicte Haas, Baruch & Co., wholesale § Rabbit 
: a of manufacturers as to the signifi-] Regal Amber Brewing Co., San Fran-|law, and was said by attorneys to be ETC iat ale i tee qoye scien Gt tela Il tam 
a i cance of the decisions. cisco, obtained a restraining order|in conflict with legal ethics. Mr. business "Gina ak Gas Gale ee an aaenee oo have ap a aee 
7 f Neither case has any bearing on against Bangin who cut the com-|Givens told Judge Parks that if he|Qreg., Chronicle. He was formerly |pointed Erwin, Wasey & Co., Los An- Bf jccom 
; 4 the “California Fair Trade Practice|pany’s resale price of three bottles|has the right to advertise for divorce advertising manager of the Portland|geles. Fred W. Meyer is account aod. 
: 3 Act,” passed in 1933, granting manu-|for 25 cents. business, he also has a right to tell’ Daily Journal of Commerce. executive. 
: facturers the right to fix resale ————— —— — — — a es 
prices. The two cases ruled on last 
week under the “Unfair Practices 


Act” pertain to the stipulation that 
a retailer must add his “cost of do- 
ing business” to retail prices, such 
“cost” having been fixed at six per 
cent. 

Others Stand By 


California is believed to be the only 
state to have enacted such a Dill. 
The resulting litigation is being 
watched by other states to see if it 
paves the way for legal price control. 

The ruling holding that the “Un- 
fair Practices Act” was unconstitu- 
tional was handed down by Superior 
Judge Clarence L. Kincaid in a test 
suit brought by Everett L. Balzer, a 
grocer, against Donald L. Caler, op- 
erator of a chain of markets in Los 
Angeles. Balzer sought to obtain a 
restraining order to prevent Caler 
from selling certain articles of mer- 
‘chandise below cost. 


Association in Background 


Added interest was given the case 
because of the belief that although 
Balzer brought the action, the Food 
& Grocery Bureau of Southern Cali- 
fornia was the real principal. The 
Food & Grocery Bureau ig an organ- 
ization similar to Northern Califor- 
nia’s Food Trade Institute, a sub- 
sidiary of the State Grocer’s Asso- 
ciation. 

Although formal statements could 
not be obtained, ADVERTISING AGE was 
told that Judge Kincaid’s decision 
will be appealed. Local associations 
show little anxiety over the decision 
for two reasons. First, four decisions 
have upheld the constitutionality of 
the act, and second, they believe that 
Judge Kincaid had reference to the 


A Message for 
FOOD ADVERTISERS 


about a profitable new market of 


2,000,000 FAMILIES 


Here is a magazine market survey which 
provides definite facts and figures about the 
eating habits of 8 million Americans—mem- 
bers of one-fifteenth of America’s families. It 
covers 55 food classifications, broken down 
into hundreds of brand preferences. 

This survey is not merely another ‘‘mass- 
market’ analysis. It isan accurate breakdown of 


they have fewest-fixed buying habits — and 
largest “buying expectancy.”’ This survey will 
help you plan this selling job better. How much 
does the average young woman spend for food? 
— What percentage of them habitually buy 
your type of product?— What brands have the 
chief preference in your field?—these and hun- 
dreds of other questions are answered in detail. 


= the buying habits of the young women who are 
now learning brand preferences—starting homes 
—beginning to raise children—and growing 
every day into bigger and bigger food buyers. 


Fawcett Women’s Group is concentrated inthis 


Send for this book today. Find out for your- 
self the market that now exists for you among 
these young women. Find out how much more 
it can yield you. And, at the same time, let 
us show you why more and more advertisers 


NEWS-RADIO 
SERVICE 


ata 


PARALYZING STORM 


age group—its readers average 25.5 years of age. are recognizing the importance of Fawcett _ 
eee Entire Market We need not enlarge on this value of selling Women’s Group, in reaching these 2,000,000 od 
azette only newspaper to — 
uh a caleks ttt, these young women your brand vow—when valuable young-woman food prospects. 
WCLO storm broadcasts . 
bind great community into 
one large family. , y ns 
. fc 
Only Communication awcett We } : C c 4 ( ! . 7 
Broadcasts relieve maroo -ed ; 
families, find lost and in- : : ; 
cont Riv honp bor lea FAWCETT PUBLICATIONS, INC. C 
caieathouth tedittnen Gamma New York: 1501 Broadway « Chicago: 360 N. Michigan Av. b 
Pn <aaheaaniiie sapien. Minneapolis: 529 S. Seventh St. e Los Angeles: 5365. Hill St. s\ 
San Francisco: 1014 Russ Bidg. e 
Flood of comment demon- 
strates effectiveness in 
150,000 market 


Janesville, Wisconsin 
_ Gazette---WCLO 
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ADVERTISING AGE 


25 


Earnings of increased importation of duty and 


- 

Advertisers seriously reduced the sale of corn 
nl 
The volume of business done by 
Household Finance Corporation in ’ 
1935 was incorrectly stated in this|1935 earnings of A. Stein & Co., up 
gepartment last week. 

year the company made loans total-| garters and other elastic webb prod- 


ing $74,731,201 


profit of $4,203,926. Net income for |in 1934. 
1934 was $3,643,646. 


A 50 per cent increase in sales in 


1935 


he 


‘orporation net earnings up to $8,- 
on compared with “36 970.960 ijn | manufacturer of fine watches. Net 


or é 


o0.< 


brought 


v 


duced earnings were influenced by 


tax free tapioca and sago starches 
produced by cheap labor, which have 


starches produced in this country. 
vy v 


Aggressive merchandising shoved 
During the|to $392,601 from the sale of Paris 


and reported netjucts. This compares with $337,610 


7 
| 

, | Renewed demand for jewelry and | 
|semi-luxury items is reflected in the | 

earnings report of Elgin National | 
Watch Company, largest American 


Schenley Distillers 


New Premium for 
Regretful Buyers 


Green Bay, Wis., March 5.— 


Magazine readers, who may 
have reached the conclusion 
that advertisers had exhausted 
the possibilities by way of re- 
wards to dissatisfied users of 
any product, were forced to 
change their minds this week 


as they perused the new copy | 


of Northern Paper Mills. 

It offered 30 days’ supply of 
any toilet tissue the consumer 
thinks is better than Northern 
tissue, after a trial of the 
latter. 


plans for an attractive and original 
advertising campaign in rotogravure 
sections of a large group of leading 
rewspapers.” 
. va 

Despite extraordinary deductions 
nearly equaling reported net income 
for 1935, Crane Company profits 
amounted to $1,442,637. This com- 
pares with $1,071,042 in 1934. Con- 
solidated sales were 13 per cent 
greater than in 1934, with a 15 per 
cent gain in the United States. 


7. F F 
Delayed purchases in anticipation 
of lower prices had telling effect on 
Corn Products Refining Company 


mately $8,285,000. Earnings in 1934 
were $9,702,696 and in 1933 aggre- 


gated $11,504,941. 


7, Vv F 


1934 Net sales for the two years profit in 1935 reached $1,071,656, an -—o—@—_@—_ 0 —_ 0 —_0—_ 0 —_0—_0—_0—_0—_0— 
— 045 40,275,470 re. | increase of $335,297 over 1934, when | 
cia —'s ’ /net income stood at $736,358. |vestment in American Cigar Com- 
8 . 


pany preferred stock retired.” 
= | | ,. TT F 


Earnings of Bon Ami Company 


American Tobacco Company in-| » eo¢ 4 9 7 
: of $2,614,964, compared with $2,618,-|nany ¢ sidig ‘ : 
dropped in 1935 to $1,003,089 from | creased earnings in 1935 by $198,363, a bei ’ —_ er ee saad beret 
$1,092,615 in 1934, and $1,086,047 in| when net income rose to $24,282,643) ~ ac Gea ton asiaeh soaps gp aoe 
1933. ‘from $24,084,280. Record earnings of 7 ¥ ¥ . » BAlCS é 


* 9 \'the company were made in 1931, The Axton-Fisher Tobacco Com- 

Penick & Ford, Ltd., manufacturer | when they aggregated $46,189,741. | pany enjoyed 1935 sales of $20,542,- 
of Vermont Maid syrup and Brer | Profit from the sale of the company’s |982, resulting in net profit of $513,- 
Rabbit molasses, reported net earn-|subsidiary, Tin Decorating Company, 253. In a statement to stockholders, 


ings of $1,052,959 for 1935 against|to Owen-Illinois Glass Company is|E. D. Axton, president, said, “We | 


and in 1933, $10,838,993. 
a 


ford, president, 


t 
+ 
| profits in 1935, which were approxi- 
? 


Substantiating street-talk, prelim- 
This subsidiary had 1935 net profit |inary statement of Coca-Cola Com- 


ings. The latter figure is $15,804,256. 
Net income for 1934 was $14,328,668, 


J. C. Penney Company had 1935 
31,405,514 in 1934. In a statement |shown on the statement as $783,922,|have recently commenced extensive |sales of $225,936,101 with net profit 
accompanying the report, F. T. Bed-| which, it is explained, is “less the national advertising of Spud cigar- | of $15,373,235. Comparable figures for 
indicated that re-|excess of cost over par value of in-jettes by radio and have completed | 1934 are $212,053,361 and $16,147,315. 


The 3.3 per cent decrease in earn- 
ings is attributed to declining mark- 
up, reflecting sharp competition and 
less stable wholesale markets. 
vey 
Butler Brothers and subsidiaries 
showed net income of $1,284,907 for 
1935, compared with profit $1,221,928 
in 1934. 
-— -— = 
Increased reading of magazines 
and periodicals is reflected in the 
1935 earnings report of American 
News New York Corporation and 
subsidiaries, distributors of maga- 
zines, which shows net sales for the 
year of $43,558,219 and profit of 
$529,664, compared with 1934 sales 
of $41,942,151 and profit of $354,184. 
7 Vv FT 
More and bigger headaches in 1935 
boosted earnings of Emerson’s Bro- 


mo-Seltzer, Inc., and subsidiaries to 
$1,135,742. Net for 1934 was $943,344. 


- ce 

Sales of B. F. Goodrich Company 
for 1935 reached $118,669,013 and re- 
turned net profit of $3,429,781. Sales 
in 1934 were $103,871,717. 

vgy¥$seey’ 

Increased business paper advertis- 
ing in 1935 resulted in greater profit 
for McGraw-Hill Publishing Company 
which reported net earnings for the 
year of $609,691 compared with $307,- 


e 
ee ae 
Se, 


Above is a typical Fawcett Women’s Group family. 97.1% of these families have one or 

more members working. Truly a rich market for manufacturers of goods which appeal 

to the present-day housewife. The women of this group purchase the foods for 1-15th of 
the population of the United States. 


ANSWERS To Your Questions About 2,000,000 Young Women 


How do these families spend their 
food money? 


W hat are their favorite brands in 
your field? 


W hat foods dothey consider essential? 
What foods enjoy widest popularity? 


How many prefer a hot cereal? Cold 
cereal? 


How many people in each family? 


How many buy coffee? Coffee sub- 
stitutes? Tea? 


What do they pay for their foods? 


How many of them use fruits and 
fruit juices—and to what extent? 


How much money do they earn? 


W hat percentage of them are un- 


employed? To what extent do they use condiments? 


Look for the answers to these and scores of other points you want 
‘to know about in this book . . . “The Age of Profit for Food Advertisers” 


079 in 1934. 
v v v 

Hudson Motor Car Company reg: 
istered a 20 per cent gain in sales in 
1935 and materially increased profits. 
Sales of automobiles and parts 
amounted to $63,077,414, compared 
with $52,567,560 in 1934; net profit 
for the year was $584,749 against a 
loss of $3,239,201 for 1934. 

vgyv¥$se’ 

Resumption of national advertis- 
ing in 1935, after a lapse of several 
years, is reflected in the favorable 
statement of Holeproof Hosiery Co., 
for 1935, which shows net profit of 
$3,397, against a loss of $330,000 in 
1934. Gains in domestic sales of 
branded hosiery and luxite under- 
wear for 1935 were about 30 per cent 
over 1934, with an additional cost of 
only 6 per cent in shipping, selling 
and administrative expenses. Sales 
in 1935, before _ depreciation, 
amounted to $1,243,000, against 
$940,000 in 1934, 

vwey 

Stewart-Warner Corporation 
trebled its 1934 net profit in 1935, 
increased sales about 20 per cent 
and approached its 1929 perform- 
ance. Preliminary figures place 1935 
net profit in excess of $1,700,000, 
after depreciation and federal taxes. 
In 1934 earnings were $571,968. The 
1935 sales volume exceeded $20, 
000,000. 

Increased earnings were realized 
mainly in the radio and refrigerator 
departments, which, with internal 
economies, made the showing pos- 
sible. 

- vsy¥ 


Net earnings of Jewel Tea Com- 
pany for the year ended Dec. 28, 
1935, amounted to $1,536,186, com- 
pared with $1,243,123 in 1934, after 
taxes and deductions. 


EVEREADY 
FLASHLIGHTS 


—sell in the millions on their 
own 


No wonder they’re the best 
“selling” premiums you could 
use! 


For special trade prices, write 
NATIONAL CARBON COMPANY, INC. 


P. O. Box 600, Grand Central 
Station, New York City 
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Heads Bauer Branch 


O. G. Hartwig has been appointed 
manager of the New York office of 
| Adrian Bauer Advertising Agency. 


Oil Show for Houston 


The seventh Oil Equipment and 
Engineering Exposition will be held 
in Houston, Tex., — 20-25. 


@ And the //ve ones flock where new ideas, 
exhilarating, stimulating, are always to be found. 
Sparkling and progressive, MILL & FACTORY 
editorial policy provides that kind of show for 
that kind of audience; an avid reader interest 
transfers in full to advertising pages. You will find 


M &F readers entirely at home to selling ideas. 


Advertising Offices: 
NEW YORK 
205 E. 42nd St. 

* 


CHICAGO 
333 N. MichiganAve. 


iy 


The 


San Antonio Newspapers 


and 


Furniture 
Advertising 


1935 


LIGHT ....757,331 Lines 
Express ... 15,511 Lines 
News ..... 4,667 Lines 


When such important retail] merchants as those 
who sell furniture place 97% of all their adver- 
tising in one newspaper—what more need be said 
as to the selling power of such a newspaper? 
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Represented Nationally by 
PAUL BLOCK and ASSOCIATES 


PRIZE WINNING COFFEE SERVICE 


The Cleveland Art Museum awarded honors to this new design, pro- 
duced by Hudson B. Roysher, of Designers for Industry, Inc. 


Veterans Stamp O.K. 
on Claims of Omaha 
in Truth Movement 


New York, March 5.—Charles Do- 
cherty, president of the Omaha Ad- 
vertising Club, was correct in as- 
serting that the truth-in-advertising 
movement had its inception in that 
city in 1910, Earle Pearson, general 
manager of the Advertising Federa- 
tion of America, said today. 

Full credit can be given Omaha 
advertising men for their progres- 
sive and unselfish spirit without de- 
tracting from the luster which at- 
taches to Boston, which saw fruition 
of the movement, he said. 

Mr. Docherty’s statement, appear- 
ing in ApverTISING AGE of March 2, 
created a general stir in organized 
advertising, Mr. Pearson remarked. 
Samuel C. Dobbs, of Atlanta, who 
was president of the Federation at 
the Omaha convention, wrote Mr. 
Pearson as follows: 


Start of Movement 


“T have just received along and in- 
teresting letter from Mac Martin of 
Minneapolis, confirming some of my 
recollections of the Omaha conven- 
tion in 1910 and aiding my memory 
materially on some of the incidents 
that had passed out of my mind, es- 
pecially the launching of the Truth- 
in-Advertising Movement which re- 
ceived its inception at that conven- 
tion under the direction and guid- 
ance of Herbert S. Houston. 

“Both Mac Martin and Kramer of 
Milwaukee brought to the Omaha 
convention formal resolutions con- 
demning fraud in advertising, mis- 
statements and exaggeration and es- 
pecially criticizing publications that 
accepted vicious and unclean adver- 
tising. These two resolutions were 
almost identical in their verbiage, 
as well as thought, and were finally 
combined into one, which was pre- 
sented and carried without opposi- 
tion.” 

In his official report to the Omaha 
convention, published in the conven- 
tion year book, Mr. Dobbs said this, 
Mr. Pearson recalls: 

“My hope is that all advertise- 
ments, whether they be on the 
painted wall or the printed page, 
may always be clean, truthful and 
honest. While I have little expecta- 
tion of seeing the millennium, yet the 


wonderful advance along such lines 
in the past few years leads me to 
believe that the greater proportion 
of advertising will soon be abso- 
lutely truthful and clean. Why 
shouldn’t it be? It is the only kind 
that really pays in the end, and we 
are advertising for profit. 


Tell Truth or Perish 


“If the advertiser himself does not 
realize that in order to be success- 
ful he must be honest, publications 
themselves are going to bar him, 
they will do so, not only from a 
sense of obligation to readers, but 
from a lively sense of self-preserva- 
tion—their high-grade advertisers 
will demand it.” 

Mr. Pearson said it was due in 
large part to the good work of Sam- 
uel C. Dobbs, who was president of 
the national organization during the 
two years immediately preceding 
the Boston convention, and: his as- 
sociates on the Board, that made 
possible the development of the 
truth movement in definite form in 
the year immediately following the 
Boston convention. 

The Omaha convention was the 
first, he said, that was thoroughly 
national in scope, attracting repre- 
sentative advertisers from the East. 

Just how many attended that con- 
vention is not a matter of record. 
The official report says: 

“Unfortunately many of the visi- 
tors failed to register, and counting 
them was like counting a yardful of 
spring chickens at feeding time. The 
most authentic guess places the at- 
tendance at more than 1,200.” 

By actual count, registration at 
Boston the year following exceeded 
2,000. 

To Get Recognition 


“In our plans for the celebration 
of this Silver Jubilee at Boston un- 
der the direction of Frank A. Black, 
treasurer of the Federation, due ac- 
count will be taken of the good 
work of the Omaha convention and 
the conspicuous place which that 
meeting occupies in the annals of or- 
ganized advertising,” commented 
Mr. Pearson. 

“The Federation board voted to 
observe the 25th anniversary in 


1936, instead of 1935, because ag q 
result of the impetus of the Bostop 
and preceding conventions, the firg; 
local vigilance committee was or. 
ganized. That committee was forme, 
by William H. Ingersoll, president 
of the Advertising Club of New 
York, in the fall of 1911. The fo}. 
lowing spring, 1912, the first Na. 
tional Vigilance Committee was or. 
ganized by the president of the Aq. 
vertising Federation of America, 
George W. Coleman, of Boston. 


Johnson Acquires 


. “Citizen” Control 


William H. Johnson has acquired 
control of the Tucson, Ariz., Citizen, 
published for 25 years by the late 
Frank H. Hitchcock. 

Mr. Johnson was formerly mana. 
ger of the Hearst International Syn. 
dicate and later manager of the Ney 
York Herald-Tribune Syndicate. 


Hearst Bans Mae’s Copy 


Hearst newspapers throughout the 
country are refusing advertising of 
the new Mae West picture, “‘Klondike 
Annie.” Hearst editorials are flaying 
the picture as a glorification of dis. 
reputable living. 


Two for L. & 5. 


Manchester Silver Co., sterling sil- 
ver flatware, and E. Rosen Co., can- 
dy, Providence, R. I., have appointed 
Lanpher & Schonfarber, Providence, 


The depression made it necessary fo 
business men to find short-cuts to profits 
The tested methods of hundreds of pr 
gressive companies have been analyzed by 
Dartnell editors and condensed into 7 
pertinent check questions including: 


298 Checking Points for Treasurers 
61 Tests for Purchasing Routine 
162 Checks for Sales Managers 
79 Ways to Check a Credit Report 
72 Points for Rating Salesmen 
12 Check Points for Sales Letters 


These practical checking charts are among th 


point the way to substantial savings. There ! 
no other book like it. It is not for sale, but 1 
available as a plus service to subscribers of 


The Magazine That Tells How 
To Increase Sales and Profits 


plans of America’s leading executives. It tell 
how they control expense; how they get ir 


are modernizing to cut costs; how they #! 


routine, etc. Here, for instance, are a few © 
the “‘brass tacks” 
issue just off the press: 


The Business Man of Tomorrow 
By GLENN FRANK, president 
University of Wisconsin 
How Kellogg Cut Overhead 20% 
A Management Methods Report 
By EUGENE WHITMORE 
Executive Duties and Salaries 
A Dartnell Staff Survey 
The Katy’s No. 1 Salesman 
The Methods Matt Sloan Uses to 
Get Business 
Better Ways of Protecting Records 
An Office Modernization Survey 
By NORMAN FirRtH 
When the New Customer’s 


Credit Is Shaky 
A Better Letters Article 
By L. E. FRAILEY 


A Contest Plan with an Election Twi" 
By E. H. SHANKS 


The next 15 
issues ol 


Amesic 


DARTNELL PUBLICATIONS, INC. 
4660 Ravenswood Avenue, Chicago 


Enter our subscription for the next fifteeD 
(15) monthly issues of AMERICAN BU SI NESS 


AMERICAN BUSINESS HANDBOOK. 


() Check enclosed (C0 Invoice Compa! 
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224 pages of useful reference and working da‘ 
in the revised and enlarged AMERICAN BUSINES 
HANDBOOK. This Management Handbook maj 


AMERICAN BUSINES! 


The Handbook reveals weaknesses in metho‘ 
which the magazine tells you HOW to corret: 
Every month it brings to your desk the teste? 


creased production from salesmen ; how the! 
simplifying accounting and order handling 


articles in the 70-page Mar‘) 
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(Continued from Page 22) 
strated ability of a Salt Lake City 
income class to absorb a given num- 
per of units; (2) The saturation of 
the class so far reached, and (3) The 
undeveloped potential within the 
class. 


No. 907. Standard Market Data and 
New Information About KSTP. 
This booklet, issued by KSTP, con- 

tains detailed market information 

about Minneapolis-St. Paul and the 
8th U. S. retail area. It describes 
the station’s facilities, merchandising 
services, and coverage of the market. 


No. 866. Getting Your Merchandise 
Off the Shelf. 


A new edition of a booklet full of 
point-of-purchase advertising and 
merchandising ideas, issued by 
Forbes Lithograph Mfg. Company. 
New developments in many varieties 
of counter displays, floor stands and 
containers created by Forbes for 
leading manufacturers are fully de- 
scribed. 


No, 868. Home of the Month. 


This bulletin, issued by the Na- 
tional Association of Real Estate 
Boards, describes the first of the 
houses selected by the National Com- 
mittee of Realtor-Builders and the 
editors of McCall’s Magazine for 
“Home of the Month” promotion. 
Floor plans, decoration suggestions, 
and Iandscape planting plan are in- 
cluded. 


No. 818. The Sales Manager's Year 
Book of Circulation for 1935. 
This booklet, issued by Associated 
Newspaper Color, Inc., gives a com- 
plete picture of A. N. C. coverage of 


—with its 300,000 


circulation, sifted annually for 
buying power and influence, 
and social leadership — will 
boost you over that summer 
sales slump. April forms close 
March 5th. 


New York 


the Pacific Coast market. Total cov- 
erage in the seven Western states is 
given, followed by a break-down of 
circulation’ by states, counties and 
cities. Statistics on each state are 
accompanied by a map indicating the 
location of newspapers which publish 
Associated magazine and comic sec- 
tions. 


No. 806. Sales Begin When Programs 
Begin. 

The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir- 
culation. Designed to answer the 
question, “How many radio families 
are reachable at a given time?” the 
study shows the availability of radio 
listeners from early morning to late 


at night. Several pages are devoted 
to accomplishments of daytime 
broadcasts for some of the well- 
known advertisers. 


No. 897. New Passenger Car Sales 
in Philadelphia. 


These tables, prepared by the mer- 
chandising and research department, 
Philadelphia Inquirer, give a classi- 
fication of 1936 cars, new passenger 
car sales, and percentage distribution 
of new passenger car sales by price 
groups in the Philadelphia buying 
area. 


No. 900. Distribution of Circulation 
of the Toronto Daily Star. 
Detailed circulation figures, popu- 

lation of the Greater Toronto area, 

market facts, and a comparative table 


_ ——— 


of advertising lineage for 32 years 
are included in this data book issued 
by the Toronto Daily Star. 


No. 894. This Changing Food Busi- 
ness. 


An address by Carl W. Dipman, 
editor, The Progressive Grocer, de 
livered at the annual convention of 
the National-American Wholesale 
yrocers Association. Mr. Dipman 
discusses chain stores, independents, 
voluntary groups, legislation, taxa- 
tion and trends in food distribution. 


No. 884. NBC Potential Circulation 

Service. 

NBC has issued this broadside to 
herald its newly available circulation 
service, furnished by a “statistical 
robot” that delivers circulation fig- 


ures to order for any combination of 
NBC networks, in one-tenth the time 
formerly required. Each step in the 
new process is described, photographs 
illustrating the robot and its opera- 
tions. Listed are eleven important 
advantages offered by this service. 


No. 895. Buying Influence Behind 
the 7 Farmers. 


That farmers’ wives of all sections 
read the advertisements, drive to 
town regularly for purchases, and 
have definite brand preferences is 
shown in this folder, which gives the 
highlights of a survey just completed 
by Farm Journal. More than 110,000 
answers to a questionnaire on brand 
preferences covering 24 food items 
are arranged by states, sections, and 
nationally. 


BIND-IN-VELOPES 


Completely formed order - blank 
envelope. 

Envelope feature permits remit- 
tance with order. 

Remain a part of your publication 
until ready for use. 

Mechanically gather on Saddle- 
Stitch and Side-Stitch bindery 
equipment, at low cost. 


+ 4 + HF OF 


Send copy of your present order 
form and publication for Bind-ia- 
velope analysis, samples and quo- 
tations. 


SAWDON CO 


230 PARK AVENUE 
_ NEW YORK,NY. _ 


Potmcn FP cron 


THE BOOKS THAT WON TWO AWARDS 


Will bring to your business a NEW knowledge of color 


Between the covers of these original books 
is a fundamental knowledge of color, writ- 
ten in terms which any layman can un- 
derstand. You will find scientific, practi- 
cal answers to many problems in the use 
of color, and explanations based on dem- 
onstrable scientific laws, plus wide prac- 
tical experience—not merely the opinions 
of individuals. 


These explanations suggest ways to save 
money through a striking color effect—a 
better color for a specific purpose—great- 
er visibility where display is a factor— 
accurate specification of color matches— 
a simplified solution to some complex 
printmg problem. Just the help you will 
need to make color work more effective in 
your business. 


To supply just such help we conducted 
the research on which these books are 
based. We explored every experimental 
and practical source which might yield 
information on—Color as pigment, Color 


ke SELECTED FOR CRAFTSMANSHIP 
AND BEAUTY “‘FIFTY BOOKS OF THE YEAR“ 


er AWARD FOR RESEARCH PROJECT OF YEAR 
MOST CONSPICUOUS IN ADVANCING THE 
KNOWLEDGE AND SCIENCE OF ADVERTISING 


as light, or Color as a tool of industry. 
Such research would take one person 
several years. The staff of our Research 
Laboratories, comprising leaders in the 
field of color then made original studies, 
employing the most precise instruments 
for measuring, testing and demonstrat- 
ing color. 


Finally a committee of practical scien- 
tists and professional men collaborated in 
the planning, writing, editing and de- 
signing of these books. THREE MONO- 
GRAPHS ON COLOR have received the 
indorsement of leaders in every kind of 


business. If color is important to your 
business you can not afford to be with- 
out these three books, COLOR CHEM- 
ISTRY, COLOR AS LIGHT and COLOR 
IN USE. They should have a place in the 
reference library of almost every business. 


These books are themselves an excellent 
example of the principles they teach. Over 
150 color illustrations printed in letter 
press and offset; some of them in 16 im- 
pressions. Distinguished in design, typog- 
raphy and press work. Bound in boards. 
They will be sent in a handsome, water- 
proof, paper covered box for your desk or 
library table. 

HOW TO ORDER: If after five days care- 
ful examination, you are dissatisfied in 
any way, return them in good condition 


and we will gladly refund 


your money. Send your order $ i 0 
with check or money order for 


DEPT. A.A., THE INTERNATIONAL PRINTING INK CORPORATION, 75 VARICK STREET, NEW YORK, NEW YORK 
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Postpone New 
Liquor Copy 
Rule to May l 


Washington, D. C., March 5.—Act- 
ing under authority of a Senate joint 
resolution, Wilford S. Alexander, ad- 
ministrator of the Federal Alcohol 
Administration, has extended the ef- 
fective date on regulations relating 
to advertising of distilled spirits and 
wine to May 1. 

This will give manufacturers and 
importers time to adjust their copy 
to the amended regulations. The 
new regulations on labeling of dis- 
tilled spirits were extended to Aug. 
15 and one wine to Dec, 15. 

These extensions relieve the in- 
dustry’s uneasiness, and in the case 
of importers, distress. They also 
make possible considered and delib- 
erate examination of every label for 
which a certificate of approval or 
exemption must be given. 


Defer Permit Date 


The Administrator also, by au- 
thority of the Senate joint resolu- 
tion, extended the date for issuance 
of basic permits to wholesalers of 
distilled spirits, wine and malt bev- 
erages, from March 1 to July 1. 


There were 8,600 applications for 
these basic permits, and the exten- 
sion provides time for due consid- 
eration. 

In a memorandum to all bottlers 
and importers of distilled spirits, 
the FAA prescribed the following 
form of “Government” label for all 
classes and types of distilled spirits: 

(1) Alcoholic content. (2) Net 
contents. (3) Percentage of neutral 
spirits and name of commodity 
from which distilled. (4) Age state- 
ment. (5) Artificial or excessive 
coloring or flavoring. (6) State of 
distillation. 


“Hostess” Drops Roto 


Following a survey, “The Hostess,” 
direct mail piece of Sprague, Warner 
& Co., Chicago, has changed to two- 
color letterpress instead of rotogra- 
vure, with increased page size. 


Reising as Teacher 


Harry A. Reising, in charge of a 
new evening course at the Chicago 
Academy of Fine Arts, recently re- 
ported in this paper, is a principal 
in Reising-La Ross Studios, Chicago. 


Silverstein on Own 


Sol Silverstein, formerly assistant 
production manager of Spielman 
Printing Co., has opened Integrity 
Advertising Service at 709 Chestnut 
St., Philadelphia. 


,out cream or juice. 


Substitution 
Cut with Copy 
to Retailers 


Le Sueur, Minn., March 5.—A 
double-edged campaign by Minnesota 
Valley Canning Company against 
substitution has been rewarded 
with definite success, according to 
executives. 

The canning company brought out 


| Del Maiz Niblets about five years ago. 
|The corn is an exclusive breed, whole 


kernels being vacuum-packed with- 
Large scale ad- 
vertising was used to popularize the 
product and the coined name. 

Recently it was found that some 
grocers, unconscious of the fact that 
“Niblets” is the exclusive brand of 
the company, were handing out com. 
petitive lines when Niblets were re- 
quested. 

An anti-substitution drive was di- 
rected to both grocers and consum- 
ers. Copy of 140 lines is being used 
in grocery publications, stressing the 
trade-mark theme. This campaign, 
which continues through May, has 
been effective. 

“Ivory is a brand of soap—Niblets 
is a brand of whole kernel corn,” as- 
serted one advertisement to grocers. 


ARTISTS ® 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


———— G) d 


workmen 


All Departments 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS °@ 
PLANNING @ 


OUR SERVICES 


TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 
(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 
(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


Established 1888 


ENGRAVERS °@ 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE 


Because of superior 
facilities and efficient 


Polk and La Salle Streets 


ELECTROTYPERS 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 


Chicago, Illinois 


QUINTS' LAMP 


Gregg Mfg. Co., Fredericktown, O., 

is introducing a table piece on which 

likenesses of the Dionne infants are 
lithographed in natural colors. 


“Please refer to it as a brand to 
your customers for your own accu- 
racy and to retain their good will. 
It is not genuine unless it says ‘Del 
Maiz Niblets’ on the label.” 

The company recently launched a 
test radio program “Nothing But 
the Truth,” featuring Alexander Mc- 
Queen, over WGN, Chicago. Com- 
mercials urge the consumer to “in- 
sist on’ Niblets. Sales in the Chi- 
cago area have enjoyed a remarkable 
rise, it is said. 

Leo Burnett Co., Chicago, handles 
the account. 


“World-Telegram” Has 
New Classified Rate 


The New York World-Telegram 
has announced a new rate on classi- 
fied undisplay advertising. The news- 
paper will allow all recognized agents 
a commission of 10 per cent on all 
classifications and an additional com- 
mission of 5 per cent on the total. 

Thus the total commission of 15 
per cent on all bills paid on or be- 
fore the 15th of the month following 
service. 

Reach All Employees 

When 6,000 employees of the Louis- 
ville and Nashville, and the Nash- 
ville, Chattanooga and St. Louis 
gathered in the Ryman auditorium 
at Nashville recently, to hear or- 
ganization and safety addresses by 
presidents of those railroads, a por- 
tion of the program was broadcast 
over WSM to employees unable to 
come to Nashville and to radio list- 
eners in general. Safety of travel by 


rail was stressed in the speeches. 


Offers Hupps, 


But Turns to 
Studebakers 


Chicago, March 5.—Fifty consum. 
ers and fifty grocers are now pos. 
sessors of Studebaker automobiles. 
as a result of winning the contest 
sponsored by Seminole Paper Cor. 
poration, which originally announced 
that Hupmobiles would be the grand 
prizes. 

The company was unable to get 
delivery on the Hupmobiles. Where. 
upon R. F. Gloster, regional manager 
here for Studebaker, saw a golden 
opportunity, and forthwith sold 109 
six-passenger sedans to the contest 
sponsor. 

The consumers won by virtue of 
having written the best slogans about 
Seminole tissue, and the grocers, by 
reason of their names appearing on 
entry blanks. Besides the hundred 
who won Studebakers, there were 
12,200 from a field of 3,200,000 con. 
testants who were” given other 
awards. Prizes aggregated $125,000 
in value. 


Industrial Lineage 
Higher in February 


Display advertising in February 
business papers increased consider- 
ably over the preceding month and 
February issues of 1935, according 
to figures published in the March 
Industrial Marketing. 

Industrial papers carried 26.8 per 
cent more business in February 
issues this year than a year ago. 
Publications in the trade group reg- 
istered a 24.4 per cent gain and class 
publications carried 10.8 per cent 
more business than in February, 1935. 


Urges $10,000,000 Fund 
to Develop Industry 


W. Gerald Holmes, Boston indus- 
trial expert, called on New England 
to raise a $10,000,000 fund to finance 
a six-state campaign for industrial 
rejuvenation, at the quarterly meet- 
ing of the New England Council at 
Hartford, Conn., Feb. 28. 

Col. W. A. Barron, of the Council’s 
recreational committee, announced 
that in addition to the national maga- 
zine and newspaper campaign for va- 
cationers, the Council will use a 
13-week series of broadcasts over 
WEAF, New York, Thursday nights 
starting April 2, with Frank Crumit 
and “The New Englanders” as sus: 
taining entertainers. New England 
born and New England affiliated 
guest stars will donate their services 
each week. 


“Yachtsman’” in N. Y. 


W. F. Leggett, 10 E. 39th St., New 
York, has been appointed New York 
representative of Yachtsman, Chi- 
cago. 


Picks Neisser-Meyerhoff 


Hamlin’s Wizard Oil Co., Chicago, 
has appointed Neisser - Meyerhoff, 
Inc., Chicago. Newspapers are being 
used. 


OPYW 


The man we want is doing a good 
him. Maybe it’s the first one he’s 
He’s a straight thinker. 


of words. 


of simplicity. He’s old enough to 


the man we want. 


worry about is doing a fine job. 


(our own writers have seen this). 


Box 727, Advertising Age. 


Are you this 


do a better one, which is the reason this advertisement will interest 
ful, versatile writer with an accurate sense for the sound and meaning 
clichés, bromides, rubber stamp phrases, but he appreciates the power 


a lot of his future still ahead of him. Finding a place where his abil- 
ity will have full play is more important to him than a boost in salary 
right now, but he doesn’t need to worry about the years ahead if he’s 
Most of our accounts are large. 


York. We're fortunately free from ‘‘office politics’—all you need to 


and age, attaching a few carbons (not a flock of proofs) of copy you 


are especially proud of, whether it was published or not. 


RITER? 


job somewhere now and itching to 
ever answered. He is a resource- 
He has a craftsman’s dislike for 


know the agency business, but has 


We're in New 


Please write us fully in confidence 


Be sure to cover present salary 


Address 


. 
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CMASHING COPY 
WELLS ON SAGA 
iF WESTINGHOUSE 


(Continued from Page 11) 
pet reinforced with steel, white Du- 
ux finish, and many other improve- 
ments. 

In addition to magazine copy on 
refrigeration, from three to five 1,000- 
ine rotogravure advertisements will 
be used in newspapers in key cities 
with dealers’ names listed. Much of 
the newspaper campaign will be in 
color. 

Refrigeration will likewise be 
pushed exclusively in the company’s 
cooperative newspaper and_ poster 
opy. It will also be dramatized 
through 13 15-minute recorded radio 
programs featuring the NBC “Hon- 
eymooners,” Eddie and Grace Albert, 
with orchestra support; and seven 
rechnicolor movie trailers for road 
work. 

Historical Calendar 

Besides this there will be the usual 
large number of displays, folders, in- 
serts, and other dealer helps, includ- 
ing a handsome wall calendar recall- 
ing Westinghouse history and 
achievements. <A _ total of 100,000 
has been issued for dealers and dis- 
tributors, as well as for industrial 
and commercial customers. 

Westinghouse advertising is han- 
dled by Fuller & Smith & Ross, Ine., 
Cleveland. 


Jenks Transferred 


Cc. W. Jenks, who has represented 
Rapid Copy Service Co., in Cleveland, 
has been transferred to Chicago. 


Plan “The Exhibitor” 


Architectural Decorating Co., Chi- 
cago, will shortly begin publication 
of “The Exhibitor,” a promotion 
monthly in tabloid newspaper form. 


$ 
INVEST % 


—BUY SALES 
SHOWMANSHIP 
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ONCE you know Rap- 
id's Giant Prints 
you are a confirmed user 
—they help so much and 
cost so little. Use them 
for instructing sales groups, for im- 
pressive sales demonstrations, for 
booth and wall decoration, and 
window display—or think of a way 
for YOU to use them, putting big- 
ness and modern smash into your 
sales and ad work. There's no 
better, less expensive way than with 
giant prints, and no finer giant 
prints than Rapid's Cleartones. Let 
us prove that, and suggest ideas. 
Mail orders our specialty. 


GIANT PRINTS 
"STATS 


RAPID 


COPY SERVICE CO. 


§ BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3-368). 

CLEVELAND, Union Trust Bldg., Main 

3335 @ CHICAGO, 110 So. Dearborn, 

228 No. La Salle, 360 No. Michigan Ave., 
STAte 5977. 


door advertising will have to pro 
vide the merchandising’ service 
proffered generally by other media if 
it is to prosper, Lee Archer, of Klau- 
Van Pietersom-Dunlap Associates, 
Milwaukee agency, told the Outdoor 
Advertising Association of Wiscon- 
sin at its 46th annual meeting at the 
Hotel Schroeder last week-end. 


guished assemblage of speakers 
which included Rex Bell, Terre 
Haute, Ind., president, Outdoor Ad- 
vertising issociation of America; 
J. B. Stewart, Chicago, national vice- 
president; H. T. Gilhofer, vice-presi- 
dent, and F. A. Uhler, National Out- 
door Advertising Bureau, Chicago;| Zanol Products Co., Cincinnati, is packing five foods in this toy 


and Billy B. Van, president, Pine| grocery store, the premium proving too alluring for most mothers 
Tree Products Co., Newport, N. H.| 


elected R. E. Fitch, Racine Poster 
Advertising Co., as president, and/ president, with H. J. Fitzgerald, New directors: Charles Hinkson, 


. . | 
Merchandising — HOW TO SELL ENTIRE LINE 


Service Needed, — 
Poster Men Told 


Milwaukee, Wis., March 3.—Out- 


Mr. Archer was one of a distin- 


to resist. 


Fitch Re-elected | - ——— = ———————— ~ = : 
The Wisconsin association re-| picked Joseph Miershwa, Oshkosh|Cream City Outdoor Advertising Co., 
Outdoor Advertising Co., as vice-| Milwaukee, as secretary-treasurer. 


Hinkson Outdoor Advertising Co., 
Madison; E, J. Alfery, Mid-State Out- 
door Advertising Co., Hancock; Dave 
Jarrett, Rockford (Ill.) Poster Adver- 
tising Co.; Al Stussey, Stussey Out- 
door Advertising Co., Eau Claire; 
Harold Manasse, Standard Outdoor 
Advertising Co., Appleton, and Oscar 
Ibbereich, Fond du Lac Poster Ad- 
vertising Co. 

“If you are going to continue to 
sell outdoor advertising you must 
begin to build what we call ‘success 
stories,” said Mr. Archer. “You 
must give prospects definite cases 
of advertisers who used outdoor ad- 
vertising as their major or only 
medium, and succeeded. 

“Advertising today has to prove 
itself. Merely building up the im- 
portance of the name of a firm or 
product is not enough. Advertising 
today has to sell!” 


Wiley Gets Alderman 

Harold B. Alderman has been 
elected a director and secretary of 
Wiley Displays, Inc., neon signs, 
Buffalo, N. Y., succeeding Walter M. 
Ladd, resigned. Mr. Alderman was 
formerly president of H. B. Alder- 
man, Inc., radio and refrigerator dis- 
tributor. 


QUESTION: Mr. Rogers, is it true that 
KNX is the only independent 50,000 watt 


cleared channel station in A\merica? 


ANSWER: According to Commissioner 


Irwin Stewart's report to the Federal Communi- 
cations Commission, it was so stated! 


Reprint 
QUESTION: Now, Mr. Rogers, what does ( 7 4 


this mean to the spot’ broadcaster who 


wishes to use radio advertising to sell his 


NEW BUSINESS 
AS REPORTED BY VARIETY Fes. 5, 1936 


LOS ANGELES 


Western Auto Supply, 30-minute drama 
weekly, “Death Drives the Highways,” for 


13 weeks. Placed through Dan Miner 


products to the Far West ? agency. KFI. 


Midwest Radio Corp., one participation 
in Hollywood Barn Dance weekly for two 
weeks, and spots. Placed through Key Ad- 


ANSWER: KNX delivers the largest single 


station night time audience in Western - a 


vertising agency. KNX. 
Chevrolet, three transcriptions weekly for 
12 weeks. Placed through Campbell-Ewald 


Knox Co. (Cystex), two drama transcrip- 


cee 


America! (CBS audiences divided 14 ways 
—NBC “red’’ audience divided 7 ways). 


QUESTION: You mean that KNX'’s 
TOTAL audience at a given time is larger 


than the audience of any individual chain 


station ? 


ANSWER: Exactly, and here's a new hat 


against a herring | can prove it. 


KNX THE VOICE OF HOLLYWOOD 


Represented Nationally by JOHN BLAIR & COMPANY 


tions, “True Confessions” and “Love Tales,” 
weekly for six months. Placed through 
Allen C. Smith Advertising Agency. KNX. 

Fels and Co. (soap), four “Hometown 
Sketches” weekly for nine months. Placed 
through Young and Rubicam. KNX. 

Mennen Co. (toilet preparations), two 
drama transcriptions, “Famous Jury Trial,” 
weekly for nine months. KNX. 

Rio Grande Oil Co., one 30-minute drama, 
“Calling All Cars” weekly for one year. 
Placed through Hixon—O’ Donnell, Inc. 
KNX. 

Northrup, King (seeds), three time sig- 
nals daily for six weeks. Placed through 
Olmsted-Hewitt, Inc. KNX. 

Wilson and George Meyer (fertilizer), 
for spots weekly for four weeks. Placed 
through M. E. Harlan Advertising. KNX. 

Helm’s Bakeries, five participations in 
Housewives Protective League weekly for 
one month. Placed through Martin Allen 
Advertising. KNX. 

McRoberts Co. (Gaselec Heaters), five 
participations weekly in Housewives’ Pro- 
tective League for one month. Placed 
through Glasser Advertising Agency. KNX. 

Mountain View Mausoleum, music pro- 
gram once weekly for one month. Placed 
through Sam Miles. KNX. 

Manhattan Soap, five participations 
weekly in Housewives’ Protective League 
for one month. Placed through Hollywood 


Radio Attractions. KNX. 
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IGARETTE COPY 
LAMBASTED BY 
LAWYER EISNER 


Tells Novices It Reaches 
Peak of Imbecility 


New York, March 3.—Declaring 
that advertising plays an important 
role in American culture and reflects 
the cultural tastes of the people, 
Mark Wisner, lawyer and chairman 
of the Board of Higher Education of 
New York City, criticized severely a 
number of important national cam- 
paigns in an address concluding this 
year’s advertising and selling course 
sponsored by the Advertising Club of 
New York. 

Mr. Wisner told the advertising 
students that they have chosen a 
good field, adding that within ten 
years there will be an increase both 
in advertising volume and mediums 
and a vast improvement in the tone 
and quality of appeals. Ethical 
standards will be on a far higher 
level than today, with even a sug- 
gestion of untruth being frowned 
upon. 


The Phantom Appeal 


“Much advertising today repre- 
sents an appeal to the distorted, un- 
real, infantile and unworthy,” he 
said. “I am not apt to smoke a 
cigarette just because its copy Ccar- 
ries a picture of a pretty girl, espe- 
cially if three or four other brands 
of cigarettes also use pretty girls in 
their advertising.” 

Though citing another illustration 
of alleged bad judgment in advertis- 
ing—a flashing electric sign over a 
burial park in Los Angeles—Mr. 
Kisner said cigarette copy is the 
most offensive appearing today. 

“The other day I read what I 
thought to be the crowning achieve- 
ment of imbecility in advertising,” 
said he. “If it is successful, then I 
shudder to think of the mentality of 
the masses attracted by the argu- 
ment. 

“This advertising announces that 
the particular brand of cigarettes 
which sponsored it contains ‘less acid 
in every puff,’ the inference being 
that other brands contain more. 
How much less acid—whether or not 
the quantity can be measured in ap- 
preciable amounts—we are not told. 
Whether the human system absorbs 
any of this acid or not is also the 
copywriter’s secret. Whether, if we 
did absorb it, it would be harmful, 
is another question mark. 


Tip for Luckies 


“Inasmuch as in many conditions 
the physician will prescribe hydro- 
chloric acid as treatment, it might 
well make us ponder whether acid 
derived from cigarette smoking 
would not be a pleasant and effective 
way of curing some conditions. 

“If, on the other hand, this adver- 
tisement is intended to convey the 
impression that gastric hyperacidity 
(a condition often associated with 
ulcers) might result from smoking 
other brands of cigarettes, then this 
advertisement is not only destructive 
of competition but will end in de- 
stroying its sponsor.” 


. 
Vogel With G-E 

Krnest H. Vogel has been ap- 
pointed sales manager of General 
Electric Co.'s radio division, Bridge- 
port, Conn. He was previously ad- 
vertising manager, and later radio 
sales manager, of RCA Mfg. Co., 
Camden, N. J. 


Bureau to Advertise 
Cramer - Krasselt Co., Milwaukee, 
has been retained by the Wisconsin 
Conservation Department, Milwau- 
kee. Wisconsin newspapers will be 
used. 
Joins “Druggist”’ 
Joseph C. Cranmer, formerly with 
Butterick Publishing Co., N. W. Ayer 
& Son, and National Cash Register 
Co., has joined the Eastern sales staff 
of American Druagist, New York. 


Chicago Model — 
to Blossom on 
Mexican Boards 


(Picture on Page 39) 


Chicago, March 5.—Most advertis- 
ers have a favorite model, but to the 
advertising department of a Mexican 
brewery, the comely Margaret Me- 
Connell is Jean Harlow, Claudette 
Colbert and Jean Parker rolled into 
one. Of 20 photographs sent Cer-| 
veceria Cuauhtemoc Carta’ Blanca, 
Monterey, N. L., for tentative use in 
a poster advertisement, that of Miss 
McConnell was not only retained, but 


new pictures ordered for other out-| 


door display. 
The photographer in the case is 


Underwood & Underwood, who re- 


ceived in the mail a letter written in 
Spanish, outlining the needs of the 
brewery as visualized by the “sec- 
cion de Anuncios.” 

“The young lady must be elegant- 
ly dressed,” read the translation ob- 
tained with some difficulty by Un- 
derwood & Underwood. “She must 
be piquant, animated, and radiant 
with the joy of living. 


Latin Type Required 


“She must be of a Latin type de- 
signed to appeal to Mexican readers. 
She must be attired in summer 
dress, as the advertising will appear 
in that season. 

“While the foregoing will inform 


- | 
you of our requirements, we may 


conserve time by suggesting that 
you select a girl resembling Jean 
Harlow, Claudette Colbert and Jean 
Parker.” 


Unanimous O. K. 


Though slightly staggered by these 


specifications, Underwood & Under- | 


wood forwarded a score of photo- 
graphs of Chicago’s fairest models. 
The air mail brought back a unani- 
mous O. K. on Miss McConnell, with 
the order for additional photographs 
made expressly for poster purposes. 
Fortunately Miss McConnell was 
available for the assignment. Since 
her recent marriage, she has banned 
all but the most conventional poses. 
G. Guajardo Davis is advertising 
manager of the Monterey house. 
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Issues Wool Pamphlet 


| A pamphlet reviewing the resoly. 


tion on informative labeling adopteg 
by directors of National Association 
of Wool Manufacturers a year ago 
and quoting opinions of represent, 
|tive textile leaders, has been issue 
iby the association and Associateg 


| Wool Industries. 


Hartshorn Moves 
A. N. Hartshorn has joined the 
| copy department of Hughes, Wolff ¢ 
|Co., Rochester, N. Y. He was for. 
merly with J. Walter Thompson (g 
New York. 


| Kimball Adds Two 


Sentinel, Woodstock, IIL, and Phi). 
have ap. 


adelphia Jewish World 
; pointed Fred Kimball, Ine., as na 
tional representative. 
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—— . nat annaeeeenaneennoenae eee 
>t Other changes include appointment | 
Sol FENE IN NE of Stewart W. Munroe as director | 
tae } of sales with headquarters in New|} 
ation York, and Earl B. Wilson, sales di- | 
ago, rector with headquarters in Detroit. | 
enta. = 
sued 
ates — New Service Offered 
Det jit, Mich., March 5.— Burch by “ Architecture” 
een ee carcnece of Architecture, New York, has an- 
| rr See een eee tO! nounced a new editorial section, “De- 
slit @ fpecoome director of sales for the West! sign in Materials.” It is “a depart- | 
for. ast division of Chrysler, with of-| ment devoted to better liaison be-| 
| Co, »s in Los Angeles. tween those who are designing the 
,rt hur Dowd, who was Mr.|new America and those who are pro- 
eene’s assistant, has taken over rene Spe 4 —- with which it 
| autios f | “0 is to rebuilt. 
ag seca age Bo ge “| 1 The initial section in the Febru- | 
Phil. @ Chares 4. Jacobson, formerly sales | ay issue was devoted to a study of 
ap- Manacer of the Pacific division, has| materials used in the new Savoy 
3 ona en named assistant general sales | room of the Savoy Plaza Hotel, New 


sr of Chrysler sales division. | York. 


anus 


Joins Diamond Match 


Hugh S. McKenna, secretary and 
assistant treasurer of Loewenthal- 
McKenna Lumber Co., New Britain, 
Conn., has been appointed sales man- 
ager of Diamond Match Co., Bidde- 
ford, Me., supervising sales of ten 
Eastern retail lumber yards operated 
by the match concern. 


Alper to Equitable 
Norman Alper, formerly’ with 
Cecil, Warwick and Cecil, New York, 
has been named assistant advertising 
manager, Equitable Paper Bag Co., 
Brooklyn, 


Moss Toansfeveed 


Lord & Thomas have transferred 
Curtis F. Moss from Chicago to Day- 
ton, O., as a contact executive on 
the Frigidaire account. 


Pure Oil’s Fuel 
Foils ‘Dirty Dan’; 
‘Gasoline’ Shunned 


(Picture on Page 39) 

Chicago, March 3.—Attacking the 
motor fuel market with a new anti- 
carbon fuel which assertedly “Does 
What Gasoline Can’t Do,” The Pure 
Oil Company yesterday placed under 
way the largest single advertising 
offensive in its history. 

The new campaign will be waged 


i. —_ 


Fk YOU WANT to know who the favorites 

are, find where the crowd is putting its 
money. 

More women step up to the newsstand and 
ask for “McCall's” than for any other woman’ s 
magazine. McCall's is their favorite. 

Women buy more copies of McCall’s within 
one week after issue than the entire month’s 
newsstand sale of any other of the six 
women’s magazines. 

Shrewd buyers of advertising space know 
what it means when a magazine leads in 
voluntary sales. 

The magazine that women buy /irst is the 
magazine that women read more intensively. 
Women prefer the magazine that publishes 
more interesting material. The magazine that 
speaks with more truth. The magazine that 
talks about things more important to women. 

To get your advertising seen more, place 
it in the favorite among women’s magazines 


—McCall’s. 


McCALL’S IS MORE INTERESTING. By com- 
bining three magazines in one, McCall’s takes 
the jumble out of advertising and articles. 
Women agree that it’s more fun to read 


McCall’s because “it’s easier to read, and 
helps us find the things we want.” Your 
advertising in McCall’s will be seen more. 


McCALL’S IS MORE AUTHORITATIVE. VicCall’s 
doesn’t try to create its own specialists. 
McCall’s engages the country’s foremost spe- 
cialists for each important editorial project. 
Your advertising in McCall’s will carry more 
authority. 


McCALL’S 1S MORE IMPORTANT. Not only 
the best informed people write for McCall’s 
. .. What they write about is important to 
women. Field interviews by McCall’s Reader 
Research Staff keep McCall’s on topics vital 
to the needs of McCall’s readers. Your ad- 
vertising in McCall’s will be more important. 


NEWSSTAND SALES 


Second six months of 1935 
McCALL'S 880,865 
G.H 551,455 
twoJ 464,922 
W.H.C 464,546 


PR 354,136 


DEL 198,460 


CALLS 
please! 


MORE WOMEN BUY McCALL’S voluntarily 


THAN ANY OTHER WOMAN’S MAGAZINE 


through more than 400 daily and 
weekly newspapers and 70 radio sta- 
tions, on behalf of the newly “Super- 
Solvenized” Purol-Pep and its South- 
ern twin, Woco-Pep. The new fuel 
solves carbon problems, something 
gasoline can’t do, Pure Oil claims. 
Throughout the advertising, Purol- 
Pep will be referred to as a “motor 
fuel.” 

The drive will be conducted for 
three months in Pure Oil’s 32-state 
territory, roughly the Eastern two- 
thirds of the United States, with the 
exception of New England. On 
March 30, a contest with large prizes 
for motorists and Pure Oil stations 
and dealers will be announced via 
radio. 

A special solvent, developed and 
patented by Lubri-Zol Corporation, 
Cleveland, has been placed in Purol- 
Pep. Super-Solvenized Purol-Pep will 
be sold for one cent more than regu- 
lar Purol-Pep. 

Advertising will give “Four Quick 
Facts” about the fuel, declaring that 
it overcomes motor carbon, equalizes 
compression, gives smoother power, 
and increases mileage. Carbon will 
be described as “Motor Enemy No. 1.” 


Offers New Treatment 


Besides announcing the new motor 
fuel, Pure Oil is promoting a “Con- 
centrated Super-Solvenized Treat- 
ment” for automobiles. In this proc- 
ess, available at stations and dealers 
at low cost, a solvent concentrate is 
employed to clean out accumulated 
carbon. A feature of this treatment 
is a money-back offer. 

Radio and newspaper efforts in the 
Pure Oil war on carbon have been 
closely coérdinated, partly through 
introduction in both mediums of a 
new Pure Oil trade character, “Dirty 
Dan Carbon.” The campaign exposes 
Dan as the hoodlum who causes slow 
starting, steals power, and _ boosts 
gasoline and oil bills. 

The campaign started yesterday 
with 558-line copy in newspapers. 
Follow-up copy will be 166 lines. One 
advertisement will be run weekly for 
13 weeks. The advertisements pic- 
ture Dirty Dan at his nefarious work 
on motors and the retribution which 
overtakes him as the battle on car- 
bon begins. 

Last night the company launched 
the radio campaign, a new transcrip- 
tion program entitled “The Diary of 
Jimmy Mattern,” the aviation ace. 
The program will be heard Mondays 
through Fridays for 13 weeks. 

Through 65 dramatized episodes, 
listeners will re-live Mattern’s first 
airplane rides as a boy, training for 
the Army Air Corps, adventures 
abroad, and other aspects of his 
career. 

Foe of Aviator 


Dirty Dan Carbon will also be 
heard “in person” on every episode 
of the Mattern series, speaking in a 
frog-like voice. Part of his radio job 
will be to throw a monkey-wrench 
into Mattern’s aspirations. “So Mat- 
tern thinks he’s a good flyer,” says 
Dan. “I’ll show him.” The role is 
enacted by Harry Minturn, well- 
known actor. : 

The radio contest will award $10,- 
000 in prizes to motorists for the 
best “last line” to “I am convinced 
that Super-Solvenized Motor Fuel 
and the Concentrated Solvenized 
treatment are best for my car, be- 
cause . Pty 

Entry blanks will be made avail- 
able at dealers, or by request to the 
company. The first 10 prizes will be 
all-expense trips for two persons, 
capitalizing the approach of the vaca- 
tion season. First prize will be a 
25-day trip to Hawaii, for two, or 
$1,000 in cash. In addition, 250 
wrist watches, “Jimmy Mattern 
Round the World” model, will be 
awarded. Merchandise prizes worth 
$8,000 will also be distributed to 


(Continued on Page 33) 
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ADVERTISING AGE 


1936 


AGENCIES LIKE 
CONTEST RULING, 
SAYS BERKOWITZ 


Majority Endorses Policy of 
‘The American Weekly’ 


Chicago, March 3.—A surprisingly 
favorable reaction to The American 
Weckly’s new pelicy on contests was 
reported to ADVERTISING AGE today by 
Mortimer 


Berkowitz, general man- 

ager of that publication. 
Mr. Berkowitz, stopping briefly 
here en route to the Pacific Coast, 


said before boare@ing his plane that 
early returns indicated that adver- 
tising agencies agree almost unani- 
mously with The American Weekly 
that announcement of contest win- 


March 9, 


|/ners should be made in the media 
which carried the original copy. 

The magazine’s new policy was de- 
scribed to agencies late last week in 
a letter which said in part: 

“Effective immediately, advertis- 
ing featuring contests will be ac- 
cepted by The American Weekly only 
if the advertiser agrees that at the 
conclusion of the contest he will an- 
nounce in The American Weekly the 
names of the winners. 


Withhold the News 


Advertising Agency 
Seeks Account 
Executive 


Old established firm with highest 
standing has splendid opening 
for aggressive Account Execu- 
tive with ability and experience 
to handle and develop accounts. 
Commission with drawing ac- 
count. Please give full details 
in first letter. Your reply will be 
held in strict confidence. Our 
Organization knows of this ad- 
vertisement. 


Box 725, Advertising Age 
Chicago 


“These names may be included in 
|his regular copy, or special copy can 
|be used. In the event that a large 
number of prizes are awarded, the 
announcement need contain only the 
names of the winners of the princi- 
pal prizes and explain that further 
information may be had upon re- 
quest. 

“During the past few years a large 
amount of contest advertising has 
appeared in The American Weekly 
and other publications and, although 
these contests have been sponsored 
by the biggest and best known com- 
panies in the country, there have 
been no general announcements made 
of winners. 

“Readers who have entered con- 
tests in good faith have expressed 
dissatisfaction in not learning re- 
sults and are not only hesitant about 
entering future contests but question 
the legitimacy of contest offers. 


Winners’ List Printed 


“In order to maintain the interest 
of the millions of readers of The 
American Weekly in the contests 
advertised in this publication, it is 
important that the confidence of the 
reader be maintained and, for this 
reason, we must insist that in all 
contest copy the statement be made 
that the list of principal winners 
will be published in the first issue 
available after the contest closes and 
winners are decided. Your orders 
covering original space must also 
specify that announcement copy will 
be used later.” 


eons 
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epee -the net \ 
it all is jus t this 5 ree can 
your sales costs by telling 
souy" on to those architects who 
vy ARCHITECTURE. Lidoes 
produce divect sales leads that 
yovy salesmen can turn 
into ovdey. 


ARCHITECTURE, The Professional Journal for Architects, 
Is Published by Charles Scribner’s Sons 


Getting Personal 


The Chicago boys (and gals) are crying, so-oo—It seems that Orvil 
Davis, art director for Erwin, Wasey & Co. is in the doghouse. Orvil 
worked until midnight, then showed up at an exclusive party in a drab 
business suit, while the properly undressed women and dressed-up men 
murmured, “Who is that vulgar person?” 


This department’s baseball 
scouts make regular reports, but 
don’t seem to be able to get to- 
gether on the verdict. Arthur 
Meyerhoff, of Neisser-Meyerhoff, 
back from Catalina Island, says 
Lon Warneke’s arm is O. K. and 
everything’s going to be all right. 
On the other hand, Frank Marshall, 
v. p. of Underwood & Underwood, 
took a squint at the Giants in 
training at Pensacola and re- 
turned to Chicago mumbling to 
himself. 


Ralph Rosenthal, of Neisser- 
Meyerhoff, tells a story about the 
fellow who felt lucky on his 11th 
wedding anniversary. He bet $11 
on the No. 11 horse and fittingly 
enough, the animal ran 11th!. 
This is almost as touching as the 
yarn told by Harold Patterson 
about the Chicago advertising man 
who moved to Estes avenue, and 
then promptly moved away again. 
Seems that when he got a few 
drinks under his belt, he couldn’t 
make any cab driver understand 
the name of the street. 


GOOD START—Pierre L. Miles, who 
when not directing sales for Edison Gen- 


eral Electric Co., Chicago, is a nemesis 
for the finny tribe, tries his luck at the 
deep-sea fishing. 


Paul Holder, art director for McCann-Erickson, Chicago, is leaving 
for a month’s stay in California. He has traveled the planes so much 
that the pilots all call him by his first name. 


The English agency business is good too, Sir Charles Higham told 
the Advertising Club of New York at a testimonial luncheon the other 
day. Sir Charles is said to be the only advertising man to serve four 
terms in Parliament and the first to be knighted because of his pro- 
fessional services during the world war. He left for Florida immediately 
after the luncheon... 


Ralph Hammond, advertising manager of Globe-Union Mfg. Co., 
Milwaukee, is just about over a severe attack of the mumps. .. Jim 
Meigs, Western manager for The American Weekly, is enjoying the 
scenery in Arizona for a fortnight. . . 


William P. Jacobs, of the Clinton, S. C., advertising agency of that 
name, has been elected president of Presbyterian College. .. Francis J. 
Woods has the distinction of being the only employe of Burnet-Kuhn 
Advertising Co., Chicago, who started with the agency 20 years ago and 
is still on the job. He is now vice-president. This statement of course 
excepts Paul R. Kuhn, president, one of the founders... 


Charles E. Rochester, manager of the Hotel Lexington, New York, 
has created a sensation among advertising men by providing neat writ- 
ing pads for them to save the table cloths and improve the art work. 
Mr. Rochester’s study of the results left on the napery at the Lexington 
gave this result: Income tax deductions, profits, telephone numbers, - 
altitude records, mileage, expense accounts and other figures, 68.5 per 
cent of the total; plans and specifications tor suburban houses, out- 
buildings, bridges, airplanes, boats, baby carriages and bobsleds, 13 per 
cent; poetry, song titles, epigrams, limericks, slogans and other belles 
lettres, 7 per cent; girls’ faces and other anatomical studies, 6.5 per 
cent; Freudiana, esoterica, exotica, fauna and flora, 3 per cent; blobs, 
unclassified, 3 per cent... 


Martin H. Higgins, mail saies development, Lyon & Healy, Chicago, 
told the better letters class of LaSalle Extension University about the 
bright retort made by a student in reply to an instructor’s suggestion 
that he read Lincoln’s Gettysburg address: “If Abraham Lincoln had 
had to write about ‘Why Columbia needs a new gymnasium,’ and I could 
have gone to Gettysburg, history would have been different.” Just to 
prove it, the fellow eventually became an editor of the New York 
Times... 


Any advertising man who falls into the clutehes of the constabulary 
at Lockport, N. Y., should remember that Robert J. Sharkey, advertis- 
ing manager of the Lockport Union-Sun and Journal, is president of 
the board of police commissioners in that thriving city. . . 


It’s all ironed out now. The Walter Wellman referred to by one of 
ADVERTISING AGr’s correspondents is professor of merchandising at Dart- 
mouth College Tuck School of Administration and Finance, Hanover, 
N. H. While he’s an old-timer, as reported, he has also been voted 
annually for several years as “most popular instructor.” He was for- 
merly sales manager for Lowney Chocolate Co... .” 


“Poor Man’s Hobby,” a book on book-collecting by Bob Bayer, 7 raffic 
World, Chicago, has gone into its second edition. . . Al Blanchard, na- 
tional advertising manager for Christian Science Monitor, is back in 
Boston after a trip which took him from the Canadian Northwest to 
Miami. . . 


Gwendolyn Doughton, president of the Buffalo League of Advertis- 
ing Women, knows her sex well. She had no trouble getting cogpera- 
tion for the spring fashion carnival held recently, with the advertising 
women doing the modeling. . . 


———, 


Growers Organize 


Eastern Oregon garden truck wij}) 
be marketed this spring through a 
coéperative growers’ association. 
Paul Carpenter, extension economist 
of Oregon State College, has outlineg 
a plan for uniform grades and a 
brand to be promoted through news. 
papers. 


F venue : Demanded 


manufacturers to state the exact 
quantity or proportion of all ingredj. 
ents on the label has been filed jp 
the New Jersey legislature by As. 
semblyman Giuliano. 


Earl Doty Injured 


Earl D. Doty, of Dayton, O., for. 
mer advertising manager of Frigid. 
aire Corp., was seriously injured 
when his automobile was struck by 
a train at Reading, O. He is in a 
Cincinnati Hospital. 


. on: ” 

Reed Joins “Times 
Ben M. Reed has been appointed 
city circulation manager of Secttle 
Times. He was formerly circulation 
manager of Portland News-Telegram, 


Form Howe Corporation 
Howe Corporation has been organ. 
ized at 392 Broad St., Newark, N. J, 
J. ©. 


as publishers’ representatives. 
Howe is president. 


and economy in buy 


newspaper advertis 
electros and dealer ¢ 


LOCAL REPRODUCTION 
IN SIX PLANTS 


Pattern plates and electrotypes are 
in six plants from coast-to coast. 
nearest plant is your shortest cv 
electrotype quality and economy. 


NATIONAL LOCALIZED 
REPRODUCTION 


Pattern plates may be sent to any of 
plants to make newspaper advert 
electrotypes and dealer cuts. Parcel 
and express charges are reduced 
minimum, for the duplicate plates 
be shipped from the plant neore 
their destination. 


CENTRALIZED 
REPRODUCTION 


Our Indianapolis plant is centered 
graphically and is in the heart of 
country's transportation systems. 
newspaper advertising electrotype 
dealer cuts are made in quantiti 
new low prices. 


IN ADDITION: 


Only Electrographic companies off 
the quick-packing, safe-carrying, ™ 
saving ELECTROKIT. 


Write for new book — ‘‘Coast-to~C 


LAKE SHOR 


xk wwe 


added to its standard line a new 
type 


and a pickup body. 
for use by electricians and others|stine & Osborn, Inc. 
who haul compact loads. 


New Chevie Coupe 


Chevrolet Motor 


Petrie Rewarded 
Howard Petrie, of National Broad- 
casting Company’s New York staff, 
has been named winner of the sec- 


Company has 


vehicle, the coupe pickup, 


which consists of a standard coupe | ond annual award for good announc- 
It is designed |ing offered by Batten, Barton, Dur- 
He received a 
substantial check and a stop-watch. 


LAKE SHORE ELECTROTYPE 


DIVISION OF THE ELECTROGRAPHIC CORP 
418 SO. MARKET ST., CH! 


DETROIT + INDIANAP®} 
NEW YORK + SAN FRANC! 


A bill to compel patent medicine | 
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ADVERTISING AGE 


IRASOLINE’ OUT 
IAS PURE OIL'S 
| FUEL 1S OFFERED 


(Continued from Page 31) 

pure Oil men whose names appear on 
notorists’ entries. 

Three 64-page books, '_ entitled 
Cloud Country,” will be offered free 
f charge at various stages of the 
radio series. They relate adventures 
f Jimmy Mattern, and outline 
merits of Solvenized motor fuel. 
Listeners will be instructed to ask 
for request cards at dealers, in order 
«0 secure each book. Requests will 
pe addressed to Jimmy Mattern in 
Chicago. 

The main radio program was pre- 
ceded by one-minute and five-minute 
spot announcements for five weeks. 
In these announcements, Dirty Dan 
¢(arbon figured prominently. 


Selling the Campaign 


Pure Oil outlets have been fur- 
uished with display cards, promoting 
the radio series, the “Cloud Country” 
jooks, and the contest, and with an 
yvuitdoor cut-out display picturing 
Dirty Dan. The company is also sup- 
plying newspaper mats. 

A fleet of 100 specially-equipped 
“Motor Analyzer” cars is working 
throughout Pure Oil territory, giving 
motorists first-hand information on 
condition of their cars, telling the 
Super-Solvenized Purol-Pep _ story, 
and giving Solvenized treatments. 

The Dirty Dan Carbon trade char- 
acter was born after much travail. 
An intensive search for ideas for a 
figure which would represent waste- 
ful carbon deposits in automobile 
motors Was inaugurated in vain. 

Commercial artists and students of 
three art schools were invited to 
submit sketches. They were advised 
the figure should not be so gruesome 
or sO humorous that the public would 
be either repelled or entertained. 
Prizes of $200 were awarded the art 
students. 

The design finally adopted, how- 
ever, is the creation of Otis Hosom, 
art director of Freitag Advertising 
Agency, Inc., which handles the Pure 
Oil account. The figure is a semi- 


DIRTY DAN CARBON—IN PERSON 


robot character, menacing in appear- 
ance. While not without a definite 
trace of humor, his greedy face and 
portly figure reveal his lust for stuf- 
fing himself with stolen gasoline and 
motor oil. 

Pure Oil’s new drive coincides with 
announcement of net income of 
$8,150,027 for 1935, the best showing 
it has made since 1929. The figure 
contrasts with a net loss of $884,872 
for 1934. 

Its gasoline sales in 1935 were the 
largest in its history, showing an in- 
crease of 14.61 per cent during 1935, 
as compared with slightly over 6 per 
cent for the industry. 


CAPITAL COVERAGE 


To reach the purchasing power of the con- 
stantly increasing population of Washington, 
D.C., and its numerous suburbs in Maryland 
and Virginia—here’s the answer. 


WRC 


500 WATTS —NBC Red Network 


WMAL 


500 WATTS, 250 WATTS—NBC Blue Network 


WASHINGTON, D. C. 


Two of NBC’s Managed and Operated Stations 


WINNING APPEAL 
SELDOM KNOWN, 
EXPERT ASSERTS 


Chicago, March 4.—-Advertisers sel- 
dom know which of their appeals 
have been most effective in inducing 
action, Dr. Sam N. Stevens, associate 
professor of psychology of North- 
western University and chairman of 
the executive committee of the Psy- 
chological Corporation, told the Chi- 
cago Federated Advertising Club to- 
day. 

He suggested that surveys to meas- 
ure consumer attitudes be made not 
only for the purpose of determining 
appeals which have produced action, 
but also to enable them to be modi- 
fied in the event that changes are 
taking place or new competitive 
products are to be introduced. 

In defining “psychology” as “the 
study of human behavior and the 
science by which it is predicted and 
controlled,” Dr. Stevens emphasized 
both the objective approach which 
most psychologists now make to the 
subject and the interest which their 
researches normally have for adver- 
tisers. 

“Knowledge of buying habits,’ he 
pointed out, “can be analyzed to in- 
dicate the stimuli which created 
them, and likewise those which can 
be introduced as a means of recon- 
ditioning the consumer’s§ attitude 
and preparing the way for a new set 
of reflexes and buying habits. 

“This psychotechnical attitude to- 
ward the consumer is the only effec- 
tive way in which to get out of the 
guess stage and into the scientific 
stage of applying psychology to prac- 
tical advertising problems.” 

Dr. Stevens emphasized the fact 
that buying habits are based upon 
the constant demand upon consumers 
for decisions as to the more satis- 
fying and less disagreeable attitudes 
and actions. Their high level of 
suggestibility is one of the most out- 
standing characteristics of human 
beings from the viewpoint of adver- 
tisers and others who are interested 
in their behavior. It is from this 
objective, rather than the introspec- 
tive or subjective point of view, that 
psychologists are now endeavoring to 
make their techniques serviceable to 
advertisers, he said. 


of Lo 


* 


Tickerfix Comp 


sells watches 
newspaper 


newspaper 0° 


jumped—and 


THE CASE OF TICKERFIX 


and fountain pe 


Much of their busine 
advertisements. 


lies were 80-80. . 
: { no greater circulation. 
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sudden change: 


s Angeles 
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ns to Angelenos. 


ss depends on inquiries to 


Up to recently re- 
Then Tickerfix changed to a 
Inquiries 
What caused the 


remained up. 


Purline solves a problem 


If Tickerfix had met Purline earlier they would have 


seen what Purline 


figures will now show you: That 


mass circulation alone does not assure the most 


coupon returns. 


Purline Costs 


in Los Angeles Trading Area, 


excluding all families who have been on relief 


THE TIMES - 
Newspaper B 
Newspaper C - 
Newspaper D - 
NewspaperE - 


$0.65 
- 1.89 
1.37 
1.27 
1.37 


What is shown by The Times’ Purline rate of 14 that 
of competitive papers? That The Times audience of 


182,511 week days 
goods, at less cost 


(Sundays 271,628) will buy more 
to the advertiser, than circulation 


which includes small spending, low income groups. 


Witness: In 1935, The Times showed the second 
largest gain in general advertising in the United States. 
Far outdistanced competitors in Los Angeles. 


If you are interested in this great but 
unusual market, apply the Purline yard- 
stick. Write direct for details or call 
Williams, Lawrence and Cresmer, New 


York, Chicago, Det 


roit or San Francisco. 


LOS ANGELES TIMES 


One of the world's great newspapers 
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ADVERTISING AGE 


Plourd Elected by 
Nebraska Press 


W. H. Plourd, publisher of Nance 
County Journal, Fullerton, Neb., was 
elected president of the Nebraska 
Press Association at its Grand Island 
convention. Ralph Kelly, publisher, 
Atkinson Graphic, was named vice- 
president, and Frank O. Edgecomb, 
famed blind publisher of the Geneva 
Signal. was re-elected treasurer. Fred 
Minder continues as secretary. 

Chester Burt, director, Aurora Re- 
publican-Register, won the award for 


the best editorial published during 
1935. 


Leaves Squibb and 


Forms New Agency 


Arthur E. Sudler 
art director of E. R. Squibb & Sons, 
New York, to join forces with Wil- 
liam J. Rimmer in organizing Rim- 
mer & Sudler, art service. 

Offices are on the 12th floor of the 
Squibb Bldg., 745 Fifth Ave., New 
York. 


has resigned as 


AFA Convention to 
Feature Exhibit 


An advertising exhibit will be one 
of the outstanding features of the 
AFA convention in Boston June 28. 


Kighteen spaces already have been 
sold. 
Arthur Howland, of Tileston & Hol- 


lingsworth Paper Co., is in charge. 


Coutant Repeats 


Frank Coutant, research director 
of Pedlar & Ryan, Inc., New York, 
repeated by request his address, 
“Marketing —- The Undernourished 
Child of Business,” at the luncheon 
last Wednesday of the New York 
chapter, American Marketing Society. 


Berchtold Is A. E. 


William E. Berchtold, who has been 
head of the press bureau in the De- 
troit office of J. Sterling Getchell, 
Inc., has been appointed account ex- 
ecutive on DeSoto. He will continue 
to supervise publicity. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


250 Artists— 
Complete Production 
Facilities. 


Each week the Indepen- 
dent Grocers Association | 
(1.G.A.) distributes to | 
homes 256,000 circulars | 
featuring the WHIO Pan- | 
try Parade. I.G.A.is one | 
of seven sponsors of this | 
unusual cooking and home | 
economics participation 
program, developed by | 
the WHIO staff and sold | 
out for 13 weeks before | 
the first broadcast. | 


tee - 


National Representatives 


Sawyer-Ferguson-Walker Co. 
Chicago-Detroit/New York 


Ma 


Cdvé wisi 


The rates for this department are as follows: 


“Help Wanted” and 


charge $1. 


All other classifications (single insertion rates): 
per.in., $4.50; 


per in., $4.75; 4 to 6 in., 
per in., $4.00; 13 to 15 in., 
contracts. 


per in., 


“Situations Wanted,” 


30 cents a line, minimum 


% inch, $2. 76; 1 to 3 in., 
7 to 9 in., per in., $4.2 25; 10 to 12 in., 
$3.75. Write for discounts on term 
"Se 


POSITIONS WANTED 


SERVICES 


A SPACE SALESMAN 
With an established Cleveland office 
and covering Ohio, Western New York 
and Pennsylvania, and Eastern Michi- 
gan by automobile offers you his serv- 
ices on either straight commission or 


salary 

Box 718, ADVE RTISING AGE, Chicago 
Eduented, intelligent woman copy- 
writer, familiar with radio_ script 
technique, knows French cooking and 
styles, newspaper experience, should 
be valuable to the right organiz ution. 
40x 726, ADVE RTISING AG I . ¥ ee 


CARTOONIST with Excellent R spate. 
tion Pay me half what I am worth, 
my work with magazines will pay the 
other half. Martin, 200 Uptown Bldg., 
Kansas City, Mo. 


HELP WANTED 
Experienced mat and stereotype sales- 
man for New York City plant; good 
opportunity for right man; must have 
contacts. Write experience and nature 
of contacts. Box 720, ADVERTISING 
AGE, New York. 

MISCELLANKOUS 
NEWEST PROCESS!!! 
Ideal for reproducing sales letters, il- 
lustrated advertising literature, house 
organs, etc. No typesetting or expen- 
sive cuts necessary. 

Rapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 
PHOTO POST CARDS 

Actual Reproductions s your 

Photos 5.00 per 1000 
8x10 Size for Salesmen’ : 

Samples $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 

A LASTING REMINDER 
ADVERTISING ASH TRAYS 

Do you smoke? Certainly, and so do 
most of your customers. Then why 
not write at once for sample ash tray 
and prices. 

JOHN 8S. FLANNIGAN 

Sales Builders Service 

CANANDAIGUA, N. Y. 


J. E, JONES 


Public Relations Consultant 


Transportation Building, 
Washington, Cc. 


RESEARCH AND INFORMATION 
about the relations between the Gov- 
ernment and national business inter- 
ests and advertisers. 20 years news- 
paper experience in the Capital. 
NATIONAL DISTRIBUTION with 
Washington date-line through our 
own NATIONAL INDUSTRIES NEWS 
SERVICE and additional outlets. 


OSTON MAIL ADDRESS 


BUSINESS OR PERSONAL. 

$2.00 MONTHLY. 

INDIVIDUAL, DEPENDABLE, 
CONFIDENTIAL SERVICE. NO ROOM 
NUMBER NECESSARY ON YOUR STA- 


TIONERY. Established 1916 


B. AKERLEY, 167 TREMONT S8T., BOSTON 


FOR SALE 


Trade and Merchandising Periodica! 
grossing over $100,000 and showing 
fair profit. Price $50,000. 

Harris-Dibble Co., 11 W. 42 St. N. Y. C. 


ART WORK AND CUTS 


FREE ELECTROS 
We will make you one electro of each 
halftone or zine etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 
Hamilton Engraving Co., Hamilton, O. 


QUALITY Photo Engravings Made 
Speedily; zinc line cuts $1 for 10 sq. 
in.; lowest prices—zinc, copper half- 
tones, art work: nation wide serv. 
Free rate card. 27 yrs. exp. Riteway 
Photo-Engr. Serv., 1457 Bway, N. Y. 


Cincinnati Agency 
Adds Two Accounts 

Baer-Bigler-Van De Mark Co., Cin- 
cinnati, O., has been appointed by 
Automatic Electrical Devices Co., 
Cincinnati, and its subsidiary, 
Chemical Co. 
former includes class 
publications for its home battery 
charger, and class publications for 
Filmvisor, for home movie films. 

Class and general publications will 
be used for Kemsol solvent, product 
of Ogden Chemical Co. 


New Lineup for 
‘Farm and Ranch’ 


Lee Hainline has been appointed 
advertising manager of Farm and 
Ranch, and J. H. Hunter, advertising 
—. of Holland's Magazine, Dal- 
las, Tex. 

J. F. Spalding has been named 
Eastern manager of both publications 
at 52 Vanderbilt Ave., New York, 
and larland Robertson, Western 
manager, 75 E. Wacker Drive, Chi- 
cago. 


Frostoff Names Agency 

Frostoff Sales Corp., New York, 
has appointed Ernest Davids, Inc., 
New York. Newspapers and maga- 
zines are planned for its automatic 
de-frosting and humidifying equip- 
ment for domestic and commercial 
refrigeration. 


Ban Barber Prices 

Price signs outside of Massachu- 
setts barber shops would be prohib- 
ited by House Bill No. 6. Some bar- 
bers, it is alleged, have used large 
numerals for minimum prices and 
small letters stating that the price 
posted is for children. 


Returns to Standard 
Arthur W. Jones has been ap- 
pointed sales promotion manager of 
Standard Gas Equipment Corp., New 
York. He was formerly advertising 


manager of Standard, and later was 
New York service manager of Cra- 


mer-Krasselt Co., Milwaukee agency. 


Ogden | 
The schedule for the | 
and general | 


|group of 21 stations, 
|tions and 17 supplementary 


Chrysler, Peet, 
Luckies in New 
Radio Programs 


New York, March 4.—Nineteen 
western stations will carry a new 
program, “The Goose Creek Parson,” 


sponsored by Colgate-Palmolive-Peet 
Company for Peet’s Granulated be- 
ginning March 9 and continuing 
twice a week, Monday and Thursday, 
at 7:45 to 8 p. m. PST. 

The program will originate at Los 
Angeles and is scheduled for Colum- 
bia stations at Salt Lake City, the 
Pacific Coast and bonus stations. 
During daylight time, it will be on 
the air 8 to 8:15 p. m. PST. Benton 
& Bowles is the agency. 


New Chrysler Program 


A new series for Lucky Strike cig- 
arettes will start March 11 on the 
NBC-WEAF Red network. Lord & 
Thomas, New York, are in charge. 
Entitled “Your Hit Parade,” the new 
American Tobacco Company program 
will be heard Wednesdays, 10 to 11 
p. m. EST. 

Produced and directed by the Co- 
lumbia program department, “The 
Chrysler Air Show,” sponsored by 
Chrysler Sales Corp., Detroit, is a 
new weekly feature starting Thurs- 
day, 8 to 8:30 p. m. EST, over 44 
Columbia stations. The agency is Lee 
Anderson Advertising Co., Detroit. 


21 Basic Stations 


The network consists of the basic 
seven coast sta- 
outlets. 


| Mark Warnow and his Chrysler Im- 


perial orchestra will provide the mu- 
sical background. Alexander Gray is 
the leading singer. A mixed choir 
consisting of “The Chrysler Six,” fe- 
male voices, and “The Chrysler 
Right,” male group, will be heard. 
Charles Hanson Towne will discuss 


Castle Products, Inc., 


is designed as a permanent 


is getting re-orders from Eastern department stores on this 
assemblage of items required for a successful party. 


Each kit, 15 inches square, 
container for the home bar. 


the outstanding book or movie of the 
week. 

“Fireside Recitals” has been re- 
newed by American Radiator Com- 
pany, effective March 15. It is on the 
air Sunday, 7:30 to 7:45 p. m. EST, 
over the NBC Red network of 18 
stations. The series originates at 
WEAF, New York. Blaker Advertis- 
ing Agency, New York, has charge. 
Jerry Cooper, formerly heard on 
the “Tea at the Ritz” and “Youth & 
Rhythm” programs, started a new 
series, “Jerry Cooper and Ted Royal’s 
Orchestra,” March 38 over 13 Eastern 
and Middle Western Columbia sta- 
tions for the Pompeian Company. 
The broadcasts will emanate each 
Tuesday and Thursday at 12:15 to 
12:30 p. m. EST, from WABC, New 
York. Topping & Lloyd, Inc., New 
York, is in charge. 


Oilmen File C emilee 


Wisconsin Petroleum Association 
and independent oil jobbers have 
filed a complaint with the Depart- 
ment of Agriculture and Markets, 
alleging that large companies are 
operating their retail gasoline sta- 
tions at a loss to eliminate inde- 
pendents. 


Tide Water Doubles 
Effort on Veedol 


Tide Water Oil Co., New York, has 
doubled its appropriation for Veedo] 
motor oil. Newspapers, magazines, 
outdoor posters and direct mail wil] 
be used. Magazines include Collier’s, 
Popular Mechanics, The Saturday 
Evening Post and Time. Country 
Gentleman also will be used. 

The Tydol lubricated gasoline 
schedule includes newspapers, post: 
ers, direct mail and radio. Lennen 
& Mitchell, Inc., New York, is the 
agency. 


Mudge Joins Y. & R. 


Dudley H. Mudge has joined Young 
& Rubicam, New York. He was for 
merly director of advertising and 
new product development for Libby, 


McNeill & Libby, Chicago, and be. 
fore that, with J. Walter Thompson 
Co. 


Swanson to Bureau 


Walter Gaines Swanson & Staff, 
San Francisco, have been appointed 


publicity directors of the San Fran- 
and Tourist Bu- 
G. Swanson, agency 


Convention 
reau, with W. 
head. as vice-president and general 
manager of the bureau. 


cisco 


monthly publications 


Pe sl 


Industrial and 
Commercial 
Air Conditioning 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN 


Effective coverage in this $100,000,000 market ... two 
which have 
subscriber audience in air conditioning. 
“Headquarters” for complete market and media data. 


the greatest 
Come to 


BOTH PAPERS 
ARE ABC 
AND ABP 


Residential 


- CHICAGO Air Conditioning 


Publicity— Public Relations 
A Complete Service Covering the Country 


TOM FIZDALE 


32 W. Randolph St., Chicago # 


@ # Central 7571 


J into specially designed composing 
‘J Automatically self-aligned as set — 
j instant use on layout. 
needed. The cost is pennies — not dollars. 

FOTOTYPE ALPHABETS are made in many dil: 
ferent type styles. Write today for illustrated folder. 


THE FOTOTYPE COMPANY 


“629 Washington Blvd., Chicago 


SET ATTRACTIVE 
DISPLAY HEADS IN 


YOUR OWN OFFICE 
No Actual Type Needed 


If you use planograph or offset, FOTOTYPE 
ALPHABETS will save you typesetting or att 
work on any job. The cardboard letters fit 
“stick.” 

ready for 
Easy — no experience 


Phone Monroe 1172 


Har! 
advert 
York 
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C 
Phil 
Klein, 
execut 
manag 
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Officials of Fisher Body, Detroit, announce 1936 competition. 


$50,000 FOR JUVENILE COACH BUILDERS 
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Left to right: 


Lawrence P. Fisher, vice-president; William S. McLean, advertising director, and 
W. S. Knudsen, executive vice-president, General Motors Corporation. 


Apeler Resigns | 
Harry Apeler, assistant national | 
advertising manager of the New | 
York Herald Tribune for a number 
of years, has resigned. 


Gabriel Joins Klein | 
Philip Gabriel has joined Philip | 
Klein, Inec., Philadelphia, as account | 
executive. He was formerly business | 
manager of Pennsylvania Grocer. 


Static 
Statistics 


Statistics—by very definition—are 
static. Yet publishers love ‘em. 
Gains in lineage, dollars, pages, cir- 
culation, newsstand sales, and the 
ike are sweet to contemplate and 
a joy to print. 

But to the advertiser and his agency, 
statistics are rather lifeless, extraor- 
dinarily stuffy, and rarely news. 


'f you must publish statistics—and 
‘rom time to time | suppose you 


must—try to put the breath of life 
nto them. It can be done. But it 
‘akes imagination, courage, and 


deft, expert handling. Statistics, 
ke all other promotion, must be 
esented from the viewpoint of the 
ver not the seller. 

snd me a good, dead, ripe sta- 
tic. Let me try some Calahanic 
‘ficial respiration. 


prepare good promotion — for 
cublishers only. 


YAROLD AUGUSTIN CALAHAN 
50! FIFTH AVENUE, NEW YORK 
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FARMERS BUYING. 
REFRIGERATORS 
AND MOTOR CARS 


- Man From Kansas Says Mar- 


ket Is Back to Stay 


Detroit, March 3.—Farm_ purchas- 


|ing power is definitely on the rise, 


| notwithstanding invalidation of AAA, 


jand will continue in its upward 
direction, F. B. Nichols, practical 
|} Kansas farmer and authority on 


‘farm problems and progress, told the 
Adcratt Club of Detroit Friday. 

Rousing the Adcratters to higb ap- 
preciation with his significant talk, 
Mr. Nichols predicted that though 
“the farming industry has not yet 
attained the splendid momentum it 
acquired toward the close of the de- 
pression in the 1870's, that stride 
will come in a year or two more.” 

He told of buying activity in Buf- 
falo, Kansas. 

“T could select far better areas to 
illustrate the magnitude of the sales 
vacuum that has been created over 
rural America,” he declared. “I 
mention Buffalo because it is the 
community I know best.” 


Back to Normal 


“Most of my neighbors have either 
painted their buildings or expect to 
begin this task soon. Many new roofs 
have been placed on houses and 
barns. Much agricultural machinery 
has been rebuilt. Furniture and new 
household appliances are being pur- 
chased. 

“One energetic tenant bought a 
10-foot binder with a power take-off, 
to be pulled by his tractor. The 
machine was operated 14 hours a 
day. It cut much of the small grain 
in our neighborhood, earning almost 
enough money to pay for itself after 
the owner had harvested his 170 
acres of wheat and oats. 

“Another neighbor, an older man 
with capital, purchased a threshing 
machine. His judgment was sound. 
He had a splendid ‘run’ during the 
season. 

“Soon after threshing was finished 
last summer, and the ‘new’ money 
produced by the sale of grain began 
to circulate through the locality, we 
sold our two-year-old automobile to 
|}a neighbor who had confidence in its 
| mechanical condition and an unwill- 


ingness 


ADVERTISING AGE 


this time. 


Market for Refrigerators 


“One neighbor spent part of his| 
grain money for a refrigerator. And 
at this point I shonld like to fore- 


cast a sharp increase in the sale of 
refrigerators to rural America. A 
keen interest in refrigeration exists 
among countrymen who are not yet 
enjoying its blessings. A _ splendid 
opportunity exists in both electrified 
and non-electrified country neighbor- 
hoods.” 

Mr. Nichols said that confidence 
among farmers that they are going 
to receive fair prices for their prod- 
ucts is the keynote to the situation. 
That marketers are not slow to take 
advantage of opportunities in 
field is indicated, he said, by 
that the nation’s greatest 


‘4 


in the county seat of Buffalo. 
As for the influence of the Supreme 
Court's adverse decision on AAA, 


this | ferred 
the fact | 
grocery | 
organization has established a store | 


Mr. Nichols commented that “‘pres- | 


te pay the cost of a new/ently it was observed that the 
machine. Then we bought a new| heavens did not fall.” 
car, much to the delight of our local| “Weeks have gone by,” he con- 
dealer, who cherishes an abiding af-|tinued. “What has happened? Hog 
fection for customers who pay cash | Prices advanced. Other small ad- 
and have no old car to trade in.|Vamces and declines have canceled 
Other new and recently purchased | each other, 
second-hand automobiles also began Index Tells Story 
to appear in the community about 


“The current and recent market 
gains were sufficient to carry the 
rurai exchange position, which is the 


ratio of all prices received by farm-| 
ers to all prices they pay, as of last | 


month, to 89 per cent of normal. 
This ratio is calculated by the United 
States Department of Agriculture. 
And incidentally it is figured on a 
remarkably ancient base period, from 
August, 1909, to July, 1914, which 
was the golden age of agriculture. 


“In a broad way that ratio pro- 
vides a fairly sound measure from 
| year to year for the value of the 


agricultural market to advertisers.” 


Francis Shifted 


Richard Francis has been 
from the Chicago office 
Campbell-Ewald Co. to the agency’s 
Los Angeles office. 


New Wheatena Agency 

Wheatena Corp., Rahway, N. 
appointed Rohrabaugh & 
Philadelphia agency. 


35 

Liquor Monopoly 
Charged in Suit 
Federal court in Milwaukee has 


taken under advisement a petition of 
25 non-Wisconsin wholesale liquor ng 
dealers for a preliminary injunction ; sales 
to restrain the state treasurer from a 
enforcing licensing legislation. 

It is charged that the law presents a 
outside wholesalers from selling to Wer oties 
Wisconsin retailers. £5, ap 


trans- 
of 


J., has 
ribson, 


Insull Signs 15 

Samuel Insull, president of Affili- 
ated Broadcasting Co., Chicago, new 
radio chain which will supply pro- 
grams to a group of small stations 
in the Middle West, has announced 
the chain will begin operations April 
15. About 15 stations have joined. 


Midwest Tests Media 


Midwest Radio Corp., Cincinnati, 
using 15-minute periods’ three 
times a week in cities where it has 
retail stores, to test the relative pull- 
|ing power of newspapers and radio. 
|Key Advertising Co., Cincinnati, is 
the agency. 


is 


New Post for Wilson 
G. R. Wilson has joined Heating 
Journals, Inc., New York, publishers 
of Air Conditioning Combined with 


Oil Heat, as Chicago manager. He 
was formerly with American Ex2 
porter. 


ee 


plays with motion.” 


works O.K.” 
this needed.” 

times.” 

window at once.” 

for 11/2 weeks, night and day.” 
will pay for its space.” 


der today.” 


sales. Will use at once.” 


Motors and “Eveready 


... like it very much. We are in favor of more dis- 
‘... very neat and attractive, And, above all, it 
‘...am putting it in window. More displays like 
‘*.,. must say that this display is in keeping with the 
“. .. believe it will be a knockout. Am putting it in 
“... featured in window, and has operated steadily 
‘... works fine. Have put it to work and know it 


‘“... put it in window at once. Sure attracts atten- 
tion, and has increased sales... ani sending an or- 


‘“... believe such a motion display will stimulate 


“... very attractive and will do us a lot of good. 


National Carbon Co.,Inc.,does not manufac- 
ture displays. We supply “Eveready” Vibro 
Batteries to the 
lithographers and display manufacturers. 


000 Chain Store Managers and 
ndependents say what they think... 


of Motion displays run by the “Eveready” Vibro Motor 


Picked at random from the 1000 messages are these comments: 


‘“... this is the type of display material we like. The 
motion display is now in our show window.” 


window.” 


THIS IS THE DISPLAY 
THEY WRITE ABOUT 
. an “Eveready” 


Vibro Motor | 


swings the hand 
back and forth un- 
der the ‘‘Date- 
Line.” 


your lithographer, or write to— 


Action displays are ‘what counts.’ 
‘,.. very arresting. May interest you to know that 
within 30 minutes of receipt, the display was in our 


These are not “selected”’ comments. All which came 
in were similar in thought. 


THE “EVEREADY” VIBRO MOTOR 


Puts low-cost, fool-proof action in displays 


’” 


AGHT 
BATTERIES 
THEY LAST LONGER BECAUSE TREY RE FRESH 


Time was when motion in a display was expensive and difficult to handle. The 
mechanism went out of order; dealers turned off the display to cut light bills— : 
or sent their light bills to the manufacturer to pay. THE “EVEREADY” VIBRO me 
MOTOR ELIMINATES ALL THAT. It runs an average of 4 weeks or more on two 
Eveready No. 6 Dry Cells. The cost of the motor is extremely low. One large, 
elaborate display recently cost the manufacturer only $2.50 complete, delivered 
at the store. There’s nothing to plug in, nothing to tinker with . . . all the dealer 
need do is tap the display into motion. For more complete information, consult 


NATIONAL CARBON COMPANY, INC. 
Dept. AA36 P. O. Box No. 600, Grand Central Station, New York, N. Y. 
A Unit of Union Carbide [ij and Carbon Corporation 
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ADVERTISING AGE March 9, 1936 marc 
— 
ESS AY CONTEST eration of America for — by) Advertising Allowances, David Pender Grocery Co., |Calendar Gives 
high school and college students on ° I 
. advertising, local clubs see an un- Norfolk, Va., 1934 meaner of Month ri 
: usual opportunity to aid the cause! yyanufacturer Allowance Amount BP agg — ply go Re 
A 7 i ny ‘¢ j ’ y . : eee . : i 
es of advertising. Angelus Campfire + eee 2 sales: 1 at $100; 1 at $150....... $ ee concoct bouillabaisse Marseillaise 
=. A typical expression of interest| Atlantis Sales Co.......... ee ee ere re alse | 
: , - " 2 500.00 | this month, the Brooklyn brewery 
E and enthusiasm came from C. W.|B. T. Babbitt & Co......... 4 sales, at st ERR ea er ee pete selecting that dish for March. y 
; a Browne, president, The Advertisers’ | Brillo Mig. Co AA eT : —_— . ott eben wae ae ace wae eae a ee ony However, the calendar is unique 
Dm Club of Cincinnati, who wrote: Black Flag Co..........-- ‘0 per Bat “ae es Ses a yun.) 1,919.00 |f0r the lore of other types it dis 
.. “Congratulations! We shall be| pest Foods Co...........- /1 ad on Blue Moon cheese....... "59.99 | Penses. March is not only the birth. 
: keenly interested to give this contest a : il 95.99|month of Andrew Jackson ang 
i —" A aa , {$175 per quarter, beginning in April.. 525. : : : 
. the widest possible publicity. Please | Beechnut Packing Co..... fy eal Ge, WE OUR iccse sss sese secs 150.00 |Grover Cleveland, the reader is told, 
Demands for Information tell us what steps you have taken in| Rorden Sales Co.........- 2 ads, at 50 cents per store........... 420.00 _ it also saw the birth of the tele 
: your regular routine to bring it to| Colgate-Palmolive-Peet ....10 cents per case ry rte aged Suds and paone. ee oy 
i the attention of high school and Palmolive soap; 4 cents per Case on P : 
Pouring In university instructors in advertising, oka _ other wipe = — sancarrehns ss Kochs Principals 
»¢ ics Cracker Jac 4O..........+.5 per cent of purchase, 4 ads........ . * 
: “Te ae be in a position to|Cudahy Packing Co........ 10 cents per cases sold: 3 sales, part in New Agency . Ci 
Chicago, March 5.— Advertisi ”s sand _ r ; ‘ % P : of advertising paid for............ 116.22 Koch Bros., Inc., has been orgap.@ Akron 
gy apy ; VOFCISINE | cobperate with you locally, but we do {5 per cent of purchases.............. 834.17 |ized in Milwaukee to specialize j,@ Atiant 
clubs throughout the country are ex-|not want to have our own efforts| Chocolate Sales Co....... /1 special sale on chocolate and cocoa.. 50.00 advertising and sales promotion. Birmn 
pressing enthusiasm over the two|overlap yours. Rather, we would | cjorox Corporation ....... ce “SL SRE 800.00} Officers are Paul Koch, formerly pes 
essay contests sponsored by ADVER-| want our work to supplement what| California Packing Co..... 5 per cent on purchase ads to be run.. 275.55|with Meyer-Rotier-Tate Co. Mil purral 
TISING AGE, and are preparing to aid | you are already doing.” Chef Borardi Foods Prod- sinte on prod Koch, a re. Camde 
in promoting the contests in their : MR ER. pps c5 dR ee wales DMM as ors cae codGig ck A ckiatn wks Rae aly ote , signed as advertising and sales pro.@ cedar 
own communities. : ee om =r Doyle Packing Co......... 7% cents per dozen on dog food when motion manager, Phoenix Hosiery fhattz 
In the contests, for which Apver-| ™- H. Kinsall, secretary-treas- sale is run (3 sales).............. 887.70|Co.; and W. H. Pruemers, at one Chicas 
TISING AGE is offerin urer of the Peoria, Ill., Advertising Jan., Feb., Mar. and April, 41% per time treasurer of Burns-Hall Adver.§ Cincin 
; AGE g& $1,000 in cash ate Oe < a . : a 886.39 i ow ; ilw Clevel 
prizes plus two trips to the Boston and Selling Club, says that “we will CONt OR PUTOCHAEOE 6.0 ccevesaceses : 1,886. tising Agency, Milwaukee. a 
convention of the Advertisi cooperate with you 100 per cent on |May, June, July, new arrangement, 3 in ee an 
F . sing Fed- : ; "t ; ; Sales C ) tl eriod 605.06 Dayto 
this matter. General Foods Sales Co...; months EE. sop bd 04 te wa any eee 04 peeps Ayer Names Judges Denve 
“We have just had room to get a |Aug., Sept., Oct. err e cL ee REPEC Te ; x 2 Des 2 
brief announcement on the bulletin |August coffee ad. ........-+-+++-++s 26.00| Judges of the annual exhibition off p20 
<a eaten il a as IMov. O@ TOC. 2.05. cn ccccccccceecenes 458.32| newspaper typography, to be held inf} frie, 
- gzoing out to members 11S week, u Gorton-Pew Fisheries ......5 per cent on purchases to be adver- Philadelphia under auspices of Evans 
American you can rest assured that next week tised, beginning Sept., 1934........ 237.44|N. W. Ayer & Son, include Sir Wil.@ Fall 1 
we will devote a much larger space |(jo1q Dust Corp............7 sales on 2-in-1 polish: 1 at $100, 4 mot Lewis, Washington correspond@ Flint, 
to this event. at $75, 1 at $50, 1 at $25.......... 475.00 |ent of The London Times; Kenneth§ G#'y: 
Lumberman “We also will make an announce-| Hills Bros. Co............ .5 per cent on Dromedary dates, cocoa- E. Olson, chairman, department of Grane 
ment at our regular Monday meet- nut, fruit juices; 10 cents per case journalism, Rutgers University; angg™ “'SS" 
— ing, and call the members’ attention on Dromedary ginger bread mix; 5 John Clyde Oswald, printer, author ven 
originated and sold to the posters which we will have Fity = ptr: pb tarlcnaar 0 oo of --< A apaaaas publisher, American® jc ans: 
the “Build with the placed on our bulletin board. items to be advertised each month; eek renin Little 
a We are appointing a committee to | 4 sales Dromedary dates at $100 ‘ 4 , pc 
Bonus” idea across cooperate with the schools, and we | each; 1 sale on cranberry sauce at Davidson Baking Active Mane! 
the country wish to have extra copies of the an- Ser eer 2,050.26) Davidson Baking Co., Portland} Memr 
. nouncement sent-—at least 100 to 150} H. J. Heinz...............2 per cent on purchases to be adver- Oreg., has appointed Crossley & Wic§ Milws 
‘ of them. ON 6 acdaani cast enrhecvanevassees 127.46|ker Advertising Agency, Portland. Minn 
It's the paper to “It is a pleasure to coéperate in| Kraft-Phenix Cheese Co....50 cents per store when ads run (4 Newspaper copy will feature the fact a 
ll an event of this kind, and we con- - 7 er ee eer ae ere er wera a ae cer 850.00 that Davidson is the only Portland *New 
sell your products to gratulate ApvERTISING AGE on spon-| L@- State Rice Milling Co...2 ads at $100 each................... 200.00 | bakery granted the use of the Ameri «proc 
the lumber trad Slee aie a eee eee eeeeaes LUO MD jcny veas bee x 14 ads at $157.50 per ad............. 2,205.00 | can Medical Association’s seal. i 
e tumber trade. aherng such a worth while competi- Liggett-Meyers Tobacco Co..50 cents per store, monthly.......... 2,544.00 Oakle 
av Libby, MeNeil & Libby Co. . Beginning July, 1934, we charge Libby ary 
_ Similar expressions from other for advertising at rate of advertis- Peart 
Send for a yd of our clubs, plus further requests for addi- | ie MO 5s sc asada s wheels 3,760.65 To sell to hotels, use Phila 
March 14 issue. tional announcements and _ expres-| Procter & Gamble Co...... 3 ads at $150 each; 9 ads at $200 each 2,250.00 Phoe 
sions from high school and uni-| Premier Pabst Sales Co....4 ads to be paid according to adver- pene: Therotel Monthly Pitta 
versity instructors, indicates that ee ; SEBO BPRCS cc ee es ce wrereseesonnes = oan 
i Phillips Packing Co ee ok eliey balenea ek bth 500.00 Member A, B.C. and A.B. P. 0 
umberman the contest will be an important form | 5, tard Co sed eneaiies 10 sales at $100 per sale 1,000.00 |) published by JOHN WILLY, INC — 
<- _— . = . = 2S tO POS 81H © O44 OS ~o € 4 DGIC. - see reverse re , . u e y a yp 
431 So. Dearborn St. he ope Rg students during the Standard Brands, Inc...... a OR ee ae 60.00 Stacehendten Mart, Chicage mene 
5 . __| Scott Paper Co............ Og Ee eer 1,100.00 tt 
CHICAGO The contest for college students is| Standard Oil Co........... $425 advertising for season.......... 425.00 Sacre 
built around 1,500 word essays on|Tupman Thurlow Sales Co .$400 per quarter advertising to be sub- ramp 
; = - OS ee errr ers Ve ee ee ere 1,600.00 gan 
ws = = | Vestal Chemical. Co. ....... 2 BOR BC SOO GRCN iki os ode vesaes 240.00 San 
Wesson Oil & Snowdrift Sout! 
nO Gn ea es eek T 208 Gt S285 GCN. osscso ts srweewaes 1,575.00 Spok 
William Wrigley Co.......Advertising allowance begins Oct. 1, St. L 
PPES O | d 1934, to be paid $250 for 6 months’ -. 
| . ’ , 2 25. . 
i . an your Mats, period, Oct., Nov., and Dec......... 1 5.00 vane 
Tan 
Total Advertising Allowance ..............0eeeeceeeeueeeees $34,992.07 aa 
© Was 
Electros, etc. reach any point Discounts and Stvedene : oi S. H. Kress Wor 
O., 


Total 
i ioht b | | | 
Manufacturer Discount and Allowance .. .. .. ....Amount =" 
in the U. >. overt Lo t y American Chicle Co.......20 per cent quantity discount........ $ 2,412.05 
Beech Nut Packing Co.....Compensation for display advertising. 3,131.30 G 
Chocolate Sales Co....... .5 per cent for display advertising.... 667.77 ‘ 
Life Savers, Inc...........Compensation for display advertising. 541.66 
Wm. Wrigley, Jr..........$1,500 month for display advertising.. 18,000.00 ; 
General Electric Co........4 per cent additional on quantity used 
1D GECOBE GE CONEPACE «05.666 hic dees 10,349.48 
, . : F ; Gold Dust Corp............50 cents gross for purchase 100,000 
Wipe out the handicap of time and distance by Air NEE ER AE RC I 5,771.00 
E — oe ee Oo eS ee Gillette Safety Razor Co...3 per cent for advertising........... 1,707.80 
“Xpress. Melty the Dbugpear of Closing dates ant Spool Cotton Co........... 2 per cent quantity discount........ 4,976.06 | Says “Hello” to a good “Buy!” Stay at N 
deadlines. Ship your mats, electros, printed matter. el ti coat =. ss 2 per cont quantity bse odagay st ereene sar al this New, 26-story hotel... a coast-to- Smi 
: : . ae ' ; olgate-Palmolive-Pee o .25 cents gross advertising........... 73. ; “ee 
: : ; a 9° aes a » she coast patronage is your guarantee ol Typ 
engravings by Air Express — 2,500 miles overnight. Jobnson & Johnson. ae 5 per cent advertising allowance. 4,449.73 peer fog ere i eeat : ie. 
ceeiiliieimmaintitnt dog hye RE all'ROUND youjuste stone's throw BE Nec 
ADVANTAGES OF NEW NATION-WIDE BE cosas sscnteeees Heradiewagne ". 16,880,30| S  Raele Sly, O0 Menees, oe M 
AIR EXPRESS Rerum OO: 6 66.oce5adcca 8 per cent if over $600 i) a re , 75.83 sins on cats cee ee pon —— 
eee Dye Co... 6.6 cx cis 5 per ce advertising rance.... 358.5 bh y gt na: oa 
s Dy ( >) per cent advertising allowance x aGe.00 Piccadilly Room shuts off the city’s 
* Prompt pick-up and special press offices throughout the $67,754.91 clamor as you ‘would turn off a light 
delivery of shipments at no country. —————— — on gg b vggens | ie. $ 50 
extra charge door-to-door- * Deliveries up to 2,500 miles “The Economie Value of Aavertis- | Ryan to B-S-H peel «tga in nue oe ns a 
ing,” while tha i se . eae j 
between 215 cities in the overnight — coast-to-coast — dents vei Ra ; pod cagonel secret lini O'Neill Ryan, Jr., has been ap- Write for reservations 
¢ ; vg pat agai Pag oon gee of not more) pointed vice-president of Blackett- Ask for free “Guide-Map” of N.Y 
U.S. and Canada and to 32 border-to-border. egy a on “How Advertis-| Sample-Hummert, Inc., Chicago. He 
. ls. i an ing Helps the Consumer.” was formerly with J. Walter Thomp-| BRS. OR IU;) @0 {73> al at RU} 
foreign countries. * Low, economical rates. A total of $600 in cash, plus an| son Co. we SHEE EONSE ts... 
* Fast, co-ordinated service * Night and day service. all expense trip to Boston for the A. 
between swift trains and * Shipments accepted pre- F. A. meeting, will be awarded in ——- worsens 
ah y P each group. The essays submitted sini : 
planes now extends Air Ex- paid, collect, or C.O. D. will be judged by a group of 15 


press speed to 23,000 Ex- Prompt remittances. prominent advertising men, repre- $11,292,543,313 
om even te doing sae Severtree The Central West's manufactured products represent 
Merely telephone any Railway Express office for eS Pen Sennen: 36% of the total for the United States. 
winnie This is big business. It creates news. It must have 
Murray Shifted sectional news interpretations of business and finan- 
Verne L. Murray has been named cial developments. That's our job. And we get 
assistant general sales manager in the readers. 
charge of the West for Pontiac Motor e 
DIVISION OF Co., with headquarters at Pontiac, Chicago Sournal of Commerce 
RAILWAY EXPRESS AGENCY oe aoe ee ee = AMO LASALLE STREET JOURNAL — 
as responsibilities with D. U. Bathrick, 


“oT? ~ if? Mt Nidal 
who continues as assistant general Timely because it’s daily 
sales manager in charge of the East. 


prompt service or information. rs 
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ADVERTISING AGE 


Index of Retail Activity in Important 


Markets 


Based on total retail lineage carried by all daily newspapers 
in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


Nine-week Nine-week 
Period Period Week Week 
Ended Ended Percent Feb. 3 to Feb. 2to Percent Ended Ended Percent 
Mar. 2, Feb. 29, Gain Mar. 2, Feb. 29, Gain Mar. 2, Feb. 29, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 1935 1936 or Loss" 
BUPOM, CORIO ciccsvces 2,332,283 2,282,098 —2.2 1,039,967 1,065,561 + 2.5 245,840 243,306 —1.0 
eS Se | Sree 2,017,834 2,319,520 +14.9 1,032,024 1,041,474 +0.9 285,418 280,728 —1.6 
Zirmingham, Ala. 2,335,298 2,459,086 + 5.3 762,160 727,356 — 4.6 211,792 225,330 + 6.4 
Boston, MASS, «2+... 3,287,100 2,974,962 —9.5 1,373,195 1,249,753 —8.9 335,436 300,923 —10.3 
Bridgeport, Conn. 1,667,092 1,736,504 +4.2 756,140 785,232 +3.8 194,040 202,076 + 4.1 
“eo ee 2,314,558 2,070,390 —10.5 1,120,882 1,032,150 —7.9 262,458 270,928 +3.2 
re 582,187 584,155 + 0.3 278,946 274,051 —1.8 67,969 59,000 —13.2 
Cedar Rapids, Ia.... 672,504 657,916 —2.2 352,408 329,322 —6.6 63,322 124,054 +95.9 
Chattanooga, Tenn... 1,188,238 1,018,703 —14.3 612,493 481,498 —21.4 212,252 160,532 —24.4 
"ot ae | eee 4,204,480 4,275,704 +1.7 1,946,564 1,979,146 +1.7 492,581 500,366 + 1.6 
Cincinnati, O. ....... 2,438,153 2,375,823 —2.6 1,106,020 1,092,640 —1.2 280,415 261,915 —6.6 
Clovetane, O.. ... 6.08. 2,754,880 2,866,012 + 4.0 1,209,703 1,282,786 +6.0 295,097 337,589 +14.4 
Dallas, TeX. ...-+0++. 2,867,468 3,327,819 -+16.1 1,444,606 1,570,806 +8.7 431,732 463,835 +7.4 
a Sa Serres 2,184,064 1,968,904 —9.9 1,062,650 855,540 —19.5 251,538 214,284 —14.8 
Denver, COG ciesicce i onsses jj. S¢s0s0 eove 704,370 682,550 —3.1 173,040 186,045 + 7.5 
Des Moines, Ia....... 719,327 661,997 —7.9 359,375 308,884 —14.0 106,486 96,147 —9.7 
Detroit, Mich, ....... 3,087,989 3,074,132 —0.4 1,521,897 1,392,517 —8.5 411,479 340,602 —17.2 
Brig, Pie cccvsocvedse 1,049,216 1,008,896 —3.8 505,904 479,178 —5.3 101,486 115,876 +14.2 
Evansville, Ind. ..... 1,817,382 1,911,574 +5.2 868,560 916,496 + 5.5 212,016 232,036 +9.4 
Fall River, Mass..... 488,019 514,461 +5.4 232,926 235,936 +41.3 60,174 61,518 +2.2 
Wiiné, BEIGR, vecescsss 1,415,456 1,487,768 + 5.1 618,632 572,684 —7.4 176,456 145,390 —17.6 
ee ee 754,464 797,211 +65.7 353,910 366,042 +3.4 77,452 108,211 +39.7 
Grand Rapids, Mich.. 1,268,972 1,267,108 —0.1 587,328 551,348 —6.1 147,938 148,050 +0.0 
Greenville, S. C...... 860,300 821,372 —4.5 430,038 428,570 —0.3 111,244 158,522 +42.5 
Indianapolis, Ind..... 2,364,289 2,385,684 +0.9 1,079,746 1,084,638 +0.5 267,420 299,796 +12.1 
Jersey City, N. J..... 332,816 362,291 + 8.8 161,856 182,634 +12.8 37,207 47,030 +26.4 
Kansas City, Kans... 325,325 330,148 +1.5 167,237 164,192 —1.8 42,476 42,812 +0.8 
Knoxville, Tenn. .... 1,235,315 1,404,088 +13.7 588,162 658,854 +12.0 152,712 188,566 +23.5 
Little Rock, Ark..... 1,421,588 1,422,974 +0.1 725,242 689,850 —4.7 196,966 201,194 +2.1 
Lynn, Mass. ....++--- 1,579,130 1,498,392 —5.1 744,156 696,136 —6.5 169,932 180,418 +6.2 
Manchester, N. H..... 520,612 518,637 —0.4 241,745 242,528 +0.3 75,929 68,791 —9.4 
Memphis, Tenn. ..... 1,647,562 1,684,540 + 2.2 786,856 751,552 —4.5 198,786 205,436 + 3.3 
Milwaukee, Wisc..... 1,818,913 1,835,318  +0.9 912,277 959,772 +5.2 222,059 234,018 +5.4 
Minneapolis, Minn.... 2,247,951 2,297,583 + 2.3 1,013,117 952,822 —5.9 255,855 251,011 —1.9 
New Bedford, Mass... 451,430 459,242 +41.7 212,590 217,070 +2.1 46,872 49,714 +6.1 
New Orleans, La..... 2,904,110 3,116,810 +7.3 1,412,810 1,412,317 —0.0 378,462 334,122 —11.7 
*New York, N. Y..... 8,986,356 9,870,757 +9.8 4,143,205 4,357,256 +65.2 998,176 1,089,448 +9.1 
*Brooklyn, N. Y...... 1,075,877 1,029,002 —4.4 495,112 449,926 —9.1 131,871 112,901 —14.4 
Norfolk, Va. ......... 1,427,776 1,442,434 —0.4 661,108 668,010 +1.0 155,316 168,406 +8.4 
Oakland, Calif. ...... 1,136,361 1,124,608 —1.0 549,712 554,135 +0.8 151,222 148,011 —2.1 
Oklahoma City, Okla. 1,603,812 1,679,622 + 4.7 754,670 $18,202 + 8.4 201,110 250,530 +24.6 
Peoria, Ill. .......... 1,710,058 1,639,344 —4.1 $35,128 787,822 —5.7 205,520 198,156 —3.6 
Philadelphia, Pa. 4,441,855 4,433,711 —0.2 1,954,229 2,045,247 +4.7 484,161 506,251 +4.6 
Phoenix, Ariz. ....... 1,208,648 1,235,570 +2.2 572,068 583,240 +2.0 120,302 159,054 32.2 
Pittsburgh, Pa. ..... 3,643,922 3,430,188 —5.9 1,763,608 1,625,796 —7.8 454,566 415,884 —8.5 
Portland, Oreg. ..... 1,627,206 1,712,060 +5.2 739,816 740,586 +0.1 208,096 203,140 —2.4 
Providence, R. I..... 1,986,245 1,901,426 —4.3 980,026 907,946 —T7.4 287,520 258,198 —10.2 
Reading, Pa. ........ 683,102 715,554 +4.9 343,308 340,270 —0.9 88,956 83,902 —5.7 
tichmond, Va. ...... 1,804,558 1,846,138 +2.3 860,090 836,416 —2.8 226,156 237,762 +5.1— 
Rochester, N. Y...... 2,604,530 2,665,174 +2.3 1,192,187 1,247,345 44.6 293,147 305,166 +4.1 
Rock Island-Moline.. 1,178,128 1,292,396 + 9.7 554,484 523,208 —5.6 132,132 139,412 +5.5 
Sacramento, Calif.... 1,597,877 1,709,723 + 7.0 703,809 745,777 + 6.0 184,132 201,072 +9.2 
San Antonio, Tex.... 816,140 1,024,057 +25.5 394,961 486,744 +23.2 112,322 122,521 +49.2 
San Diego, Calif..... 1,949,236 2,273,854 +16.2 833,742 956,438 +14.7 221,592 261,548 +18.0 
San Francisco, Calif. 2,269,860 2,402,264 +5.8 1,038,914 1,128,810 +8.7 295,493 328,933 +11.3 
South Bend, Ind...... 1,248,544 1,191,108 —4.6 588,841 531,137 —9.8 140,280 136.318 at 
Spokane, Wash. ..... 1,005,325 1,157,690 +15.2 488,948 502,705 +2.8 123,638 142,558 +15.3 
St, Louisa, Mo........- 2,724,190 2,579,715 —5.3 1,354,450 1,253,965 —7.4 384,905 369,415 —4.0 
St. Paul, Minn....... 1,906,825 1,915,609 +0.5 895,771 875,526 —2.3 284,838 281,013 —1.3 
Syracuse, N. Y....... 2,057,257 2,117,077 +2.9 704,448 751,646 +6.7 172,326 198,793 +15.4 
Tacoma, Wash. ...... 1,087,346 1,267,348 +16.6 364,630 425,534 +16.9 70,056 123,606 + 76.4 
TOMO, FaRs. 6s ccs es 2,649,472 2,446,720 —7.7 925,106 872,988 —5.6 239,582 218,092 a's 
Toronto, Ont., Can... 4,900,877 4,591,995 —6.3 1,605,175 1,550,385 —3.4 402,678 408,834 +1.5 
Washington, D. C.... 6,572,615 7,157,064 +8.9 2,295,071 2,448,840 +6.7 585,280 619,784 +5.9 
Worcester, Mass. 2,313,396 2,164,136 —6.5 784,606 740,754 —5.6 184,562 204,386 +10.7 
Youngstown, ©. ..... 2,074,601 1,767,822 —14.8 579,238 689,493 +419.0 136,664 170,880 25.3 
oo) ewer ee 129,448,300 131,541,688 +1.6 58,282,953 58,460,219 +0.3 14,929,936 15,213,094 -1.9 
G S ° h Wis. He received his high school | advertising manager for the Jndian- 
eorge mit ’ education in Chicago. Following | apolis Star, died of a heart ailment 


Ex- President 
of Royal, Dies 


New York, March 
Smith, 57, 
Typewriter 
1929, died 
Neck, N. Y. 

Mr. Smith was born in Bloomer, 


4—George E. 
president of the Royal 
Company from 1917 to 
last night at Great 


graduation, he was employed by the 
Remington Typewriter Company and 
Oliver Typewriter Company. He be- 
came assistant sales manager of 
Royal at 30, when it was a struggling 
young concern, and provided the 
driving power which made it a big 
factor in the field. 


Watson, of “Star,” Dies 


Indianapolis, Ind., March 2.—Roy 
Henry Alfred Watson, 36, classified 
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OFFICES IN 5 PRINCI 


Write for our New Booklet... 


“How to Make a Small 
Advertising Appropriation Pay” 


by 
THE LARGE ADVERTISING AGENCY 
THAT INVITES SMALL ACCOUNTS 


ALBERT FRANK - 


INCORPORATED 


ADVERTISING 


131 Cedar Street 
New York 


Telephone COrtlandt 7-5060 


ALBERT FRANK-GUENT 


GUENTHER LAW 


PAL AMERICAN CITIES 
HER LAW,LTD., LONDON 


here yesterday. 
Milwaukee. 


G. M. Davis Succumbs 


Buffalo, N. Y., March 2.—George M. 
Davis, 56, formerly in the advertising 
and sales division of Pierce-Arrow 
Motor Company, died at his home 
here Saturday. 


He was a native of 


Death Takes Koopman 

Detroit, Mich., March 2.—Cornelius 
L. Koopman, assistant to Guy C. 
Smith, vice-president of Brooke, 
Smith & French, Inc., died here Sat- 
urday. 


Sears “Sponsor” Dead 

Camden, N. J., March 2.—John G. 
Corey, 77, said to have assisted 
Richard W. Sears in making his 
start in business, died yesterday at 
his home here. 

Mr. Corey, while in the jewelry 
business in Chicago, gave Mr. Sears, 
founder and first president of Sears, 
Roebuck & Co., a number of watches 
to sell, friends said, in that way 
launching what later became one of 
the most important houses in the 
country. 


C. S. Andrews Taken 


New Haven, Conn., March 2.— 
Champe S. Andrews, vice-president 
and director of sales of National 
Folding Box Company, New Haven, 
died here Feb. 25 after an operation 
for a ruptured appendix. He joined 
the company in 1924 as sales man- 
ager. 


RETAIL LINEAGE 
TURNS SHARPLY 
TO EXCEED ‘39 


New Figures Reverse Recent 
Downward Trend 


Chicago, March 6.—An upturn in 
retail advertising in newspapers dur- 
ing the last week of February is evi- 
denced by the ApverTISING AGE chart, 


which has shown retail advertising 
below 1935 levels for the past two 
weeks. 


During the seven-day period ended 
Feb. 29, all of the newspapers in 66 
major cities included in the ADvEr- 
risinc Ace tabulation carried 15,213,- 
094 lines of retail display advertising, 
an increase of 1.9 per cent from the 


14,929,936 lines carried during the 
corresponding week of 1935. 
Up for Year to Date 

For the previous week the indi- 


cator showed a loss of 4.2 per cent, 
due mainly to inclement weather. 

During the period from Feb. 2 
through Feb. 29, 1936, retail lineage 
in these 66 cities, handicapped by 
severely cold and unpleasant weath- 
er, barely held its own against the 
corresponding period of last year, 
with an increase of 0.3 per cent. 

For the nine weeks ended with Feb. 
29, retail lineage in these cities to- 
talled 131,541,688, up 1.6 per cent 
from the 129,448,300 lines carried 
during the similar period of 1935. 


Increases Over 1935 


The week by week record over this 
period showed increases over 1935 
during all of January and the first 
half of February, but the latter half 
of that month saw these increases 
changed to decreases. The weekly 
variation from the 1935 level, for all 


37 
of the cities measured, is as fol- 
lows: 

Per Cent 

Week Ended Difference 
January + 2.5 
January 11 +65.4 
January 18 +6.3 
January 25 + 3.6 
February 1 +3.2 
February 8& +1.0 
February 15 —0.5 
February 22 4.2 
I rar area ie eect +1.9 

The individual record of each of 


the cities measured, for last week, 
last month, and the year to date, 
are shown in the accompanying tab- 
ulation. 


Gasoline Taxes 
Are Deductible, 
Texaco Reminder 


New York, March 5.—Motorists are 
reminded to deduct any state taxes 
paid on 1935 gasoline purchases when 
filing federal income tax returns, in 
the latest advertisement of Texas 
Company in weekly magazines. 

The copy points out that the aver- 
age motorist uses 608 gallons of gas- 
oline per year, and that a purchase 
of this size warrants careful consid- 
eration of qualities desired in gaso- 
line. 

The advertisement was timed to 
reach the public in advance of 
March 15, the final date for filing 
income tax returns. 


Kirtland-Engel Moves 


Kirtland-Engel Co., Chicago, has 
moved to 333 N. Michigan Avenue. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


"536 So. Clark St. Webster 3569 
CHICAGO 
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HUNTING & | 
FISHING 
COMBINATION 


HUNTING & 
NATIONAL 


275 Newbury St., Boston, Mass. 


NEW YORK CHICAGO 


PHILADELPHIA 
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BUT, 
like snowballs, non- 
essential comparisons 
melt and disappear 
when hit by the sunshine of 
our leadership in the good- 
spending sportsman field, in 
which we have half-a-million 
hobby-riding readers with 
plenty of money to spend for 
all the things you have to sell. 


Write for “EVIDENCE,” showing the 
high quality and buying power of our 
readers as reported by recent inde- 
pendent Erwin, Wasey survey of the 
sportsman market. 


FISHING and 
SPORTSMAN 


ATLANTA SAN FRANCISCO 
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* JAPAN 


One a. m. the hon. Japanese army got sore because 
there was too much hon, peace, so some wild young 
guys bumped off peaceful Jap officials (5). 


* ETHIOPIA 


Over in Ethiopia the Italians were growling at the 


Lion of Judah, and growling very loudly indeed (1). 
* SPAIN 


In sunny Barcelona, the Spaniards went to vote, but 
the machines musta jammed and pretty soon every- 
body was in an awful jam throwing bricks, shillalehs, 
and bottles of Barcelona see (2). 


* GERMANY 
Over in Deutschland Herr Adolph went quite Spen- 
cerian and passed out samples of his handwriting 
to all who could get near at the Olympic games (4). 


OM Dar PA Ne 
* BNE tig 


* ENGLAND JAP ARMY 


In jolly England everything was quite SEIZES TOKYO, 


righto aud cheerio—and mama-and- 
: : WAN} DIE I FIGHTING 
papa-in-law Hutton congratulated papa + ae 


on a very fine baby indeed (3). 


‘ 
; 


y 
and they come out HERE! 


While in the good old U.S. these (and other) pictures 
taken in foreign lands landed in the Feb. 26 morning 
issue of that well known domestic medium, The News. 

Some folks stil feel that the News audience gets 
excited about happenings of New York and Brooklyn, 
but doesn’t give a hoot for the carryings on abroad. 
But the fact is (get set for surprise!) the local and 
highly domesticated Daily News prints more pictures 
of world and international events than any other New 
York paper. The News has hundreds of correspond- 
ents scattered about the globe looking for good 
pictures, gets other foreign pictures from Acme, 
Wide World, and Associated Press; Radiophotos 
from several services and Wirephotos, which The News 
has exclusively in New York. When events occur any 
where on the planet, readers can read about them in 
any paper—or see them in The News! If you are 
looking for a particularly bright spot on this planet 
in which to spread your sales picture, we can recom- 
mend, without reservation, The News! 


THE |i NEWS 


NEW YORK $ “<j “Seu” PICTURE NEWSPAPER 


220 EAST FORTY-SECOND STREET, NEW YORK CITY 


Tribune Tower, Chicago - Kohl Building, San Francisco 
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Irish miss is chosen Queen of Mex- 

ico, in unofficial, but convincing 

election by brewery officials. (Story 
on Page 30.) 
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6 Though this painting by Bradshaw Crandall first appeared in 1934, 
). it continues to exercise a potent appeal. It was given the post of 
oa honor in a Boston exposition in February. Lithography by Forbes. 
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Radio actor shown in act of orig- 
inating sepulchral cry of Dan Car- 
bon at his ghoulish work. (Story 
How Pillsbury is using new "snap-up" construction in a display card on Page 31.) 
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That is the claim of Samson-United Corp., Rochester, N. Y., which is preparing 
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CITY “ae Te beds Pak Gad = ie ae ee Marvin Pierce, new vice-president Von Allmen Preserving Co., Louisville, Ky., is giving its products 
cisco making guards superfluous. of big publishing company. double sales appeal with these decorated tumblers by Hazel-Atlas. 
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“Tes all Greek to Me” 


Advertising must translate technical talk 


into 


Advertisers should remember this 
maxim—Y ou can’t “get technical” with 
the average man on the street. 

Mr. and Mrs. Jones have a deep ad- 
miration for machinery, but they are 
likely to be terribly bored by explana- 
tions of machinery. 

They'll gaze in awed rapture at agiant 
locomotive, or a turbo-generator, or the 
engine of a great ocean liner. 

But try to tell them how the mecha- 
nism works, and they'll probably begin 
to yawn. They’re simply not interested. 
Science and mechanics and mathematics 
are just so much Greek to Mr. and Mrs. 
Jones. 

All of which presents a stubborn prob- 
lem to the advertiser. Because many of 
the products used by the average family 


are almost entirely technical—radios, 
automobiles, heating systems, washing 
machines, and dozens of others. And 
usually their mechanical features are of 
the greatest importance to the prospec- 


tive buyer. 


Imagination versus Explanation 


True salesmanship-in-print solves this 
problem, not by involved explanations, 
but by a swift appeal to the imagination. 
It presents a dramatic clue to the essen- 
tial nature of the mechanism—thereby 


LORD & THOMAS - 


arresting the reader’s interest and arous- 
ing his curiosity and desire. 

A recent example of this phase of 
Salesmanship-in-Print illustrates the 
point: 

When our client, RCA Victor, intro- 
duced a radio set of improved design 
and technical excellence, they did not 
go into long explanations of frequency 
conversion, image elimination, and all 
the other radio profundities. They 
simply named the electrical apparatus, 
the “Magic Brain.” 

That phrase gripped the reader’s 
imagination as no technical explanation 
ever could have done. It brought the 
vision of a miraculous instrument, al- 
most human in its power to receive and 
reproduce sound. It awakened a desire to 
see the “Magic Brain”—to learn more 
about it—to own it. 


A Basic Advertising Discovery 


This important principle of the “Crys- 
tallizing Phrase” was developed and ap- 
plied by Lord & Thomas many years 


ago 


in the days when an automobile 
was still an awesome mystery to most 
people. 

Since that time, the principle has 
become standard in automobile adver- 


plain every-day language 


tising. Although extremely difficult to 
achieve, it occasionally flames forth, to 
win markets and leadership for wise 
advertisers. Witness “Knee Action” — 
coined by an advertiser who is not a 


client of Lord & Thomas. This telling, 


provocative phrase dramatized a new 
automotive principle and became a cen- 
ter of buying interest in the field. 

In other industries, too, the principle 
can be applied. The most recent ex- 
ample, among our clients, is Frigidaire’s 
“Meter-Miser”—a name given to Frigi- 
daire’s cold-making mechanism. This 
unit is truly a triumph of mechanical 
perfection, comparable in the impor- 
tance of its task to the carburetor of a 
car. “Meter-Miser” instantly conveys to 
readers the fact that the new Frigidaire 
is miserly in the use of current—that it 
saves money—that it will be a thrifty 
servant in the kitchen. No need for long 
mechanical explanations. 


The Way to Advertising Profit 


Thus true salesmanship-in-print finds 
answers for the difficult advertising 
problems of today. The fundamental 
principles can be applied to every prod- 
uct, in every field of selling. Lord & 
Thomas have demonstrated this truth 
many times. 


advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


Each office is a complete advertising agency, self-contained; coilabo-ating with other Lord & Thomas offices to the client’s interest 
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